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Media  leaders 
meet 

with  Cheney 
(See  page  4) 


Becoming  the  number  one  selling  newspaper  in  greater  Boca  Raton, 
with  more  readers  than  all  three  of  our  major  competitors  combined,  was 
really  just  a  matter  of  freedom  of  choice.  In  order  to  get  more  readers,  we 
merely  offered  our  readers  more.  More  of  the  relevant  news  they  want. 
More  of  the  analytical,  investigative  and  detailed  reporting  they  demand. 
But  increasing  Boca  advertising  linage  Btownd/Paim  Bead 

by  90%  during  lean  economic  times... well  Sun'Sciltilld 

now,  you  could  say  that  was  a  real  coup. 

Since  1980.  America's  Fastest  Growing  Major  Newspaper 


Ingersoll 
seeks  partner 
in  Europe 
(See  page  12) 


P.M.  to  A.M. 
(See  page  14) 


Some  places  have  had  trouble  dedding  on  a  leader. 
Boca  Raton  isn't  one  of  them. 


‘SUBSTANTIALLY  MORE  SALES 
OVER  PROJECTIONS” 


Ms.  Faye  Wiggins 
Advertising  Sales  Representative 
Mobile  Press  Register 
P.O.  Box  2488 
Mobile,  AL  36630 

Dear  Faye: 


:ss 

REGISTER 
ADVERTISING” 


We  are  extremely  pleased  with  the  response  to  our  advertising  investment  in 
The  Mobile  Press  Register.  This  year  Michael’s  opened  17  new  stores  in  the 
United  States  and  my  store  here  in  Mobile  shows  the  best  performance  with 
substantially  more  sales  over  projections. 

Because  of  this  performance,  we  increased  our  ad  budget  for  the  Mobile  store, 
and,  as  you  know,  are  running  many  more  ads  in  The  Press  Register. 

Prior  to  our  Mobile  store  opening  Michael’s  did  considerable  research  of  this 
area  and  it  showed  that  your  newspaper  was  a  very  strong  product.  This  has 
proven  to  be  a  fact  as  our  Mobile  cost  per  customer  delivered  is  the  lowest  on 
our  entire  chain. 

Thank  you  for  your  assistance  in  planning  and  preparing  our  advertising,  and 
we  look  forward  to  a  continued  investment  and  response  in  advertising  in  The 
Press  Register. 


Cordially, 

A.R.  Porter 
Manager 

Michael’s  Stores,  Inc. 
3962  Airport  Blvd. 
Mobile,  AL  36608 


“COST  PER  CUSTOMER 
.DELIVERED...LOWEST 
IN  ENTIRE  CHAIN” 


a|)prc“<.ia)c  Ihcso  kind  words,  hut  tho  fact  is  ad\crlisin”  in  I  he  Mobile  Press  Register  does  worki 

The  Mobile  Press  Register 

Rcprcsonled  b\  Ncxvhousc  Newspapers 

Ness  York  AUania  Chicago  Detroit  Moriila  l.os  Anecles 

(212)697-8020  (4(U)9.s.v2.?3.s  .  (312)641-6242  (313)540-5606  (305)933-8652  (213)205-7647 


ThEI\P630 

INSERTER. 

rrs  “PERFECT’ 
FOR  THE  TIMES! 


“It’s  lived  up  to 
everything  we 
expected  it  to  be.” 

Kelly  Hubbard 


(LTD  R)  Doug  Hinson  (Pressroom  & 
Inserting  Dept.  Mgr.)  and  Kelly  Hubbard 
(Circulation  Director)  Kingsport  Times 
Kingsport,  Tennessee 


When  the  Kingsport  Times-News 
decided  to  convert  to  morning 
deliveries,  their  mailroom  was 
no  match  for  shorter  lead  times 
and  their  expanding  insert  busi¬ 
ness.  On  top  of  that,  they  had  a 
space  problem!  So,  for  nearly  IVi 
years,  they  researched  inserting 
equipment— at  ANR\  shows, 
in  production  facilities  and  in 
other  mailrooms.  The 
perfect  system  came  in 
the  form  of  an  NP630 
from  AM  Graphics.  As 
Kelly  Hubbard  recalls, 
“Somewhere  in  our 
travels,  somebody  mentioned 
that  AM  Graphics  was  coming 
out  with  a  straight-line  machine 
with  the  ability  to  expand.  What 
convinced  me  was  the  history 
of  AM  Graphics  and  their  round 
machines.  You  could  see  the 
NP63O  was  going  to  be  virtually 
the  same  machine ...  all  the 
components  working  and 
proven . . .  with  the  repair  sys¬ 
tem  and  the  zoning  capability 
we  needed.” 

Doug  Hinson  offers  his  p>er- 
spective:  “I  don’t  think  there  was 
even  a  close  second.  I  guess  I  tend 


to  look  more  at  the  mechanical 
side  of  the  machine.  It’s  well  built... 
not  a  flimsy  piece  of  equipment.” 
Doug  adds,  “Another  thing  we 
need  to  point  out  is  that  in  dealing 
with  the  different  companies, 
we  were  impressed  with  the 
AM  Graphics  people.  AM  came 
out  on  top  by  far!”  Kelly  ^ees 
by  saying,  “It  was  a  completely 
different  attitude 
between  AM  Gr^hics 
and  the  others  we 
looked  at.” 

So  has  their  decision 
paid  off?  “We’re  getting 
better  results  than  what  we 
expected,”  Doug  boasts.  And  ^iiat 
about  ICCT^— the  NP630’s  repaii; 
zone  control  and  performance 
monitorii^  system?  Doug  con¬ 
cludes,  “ICCW  works  perfectly! 

I  think  it’s  true  for  the  whole 
machine.”  Kelly  sums  up  his 
thoughts  by  saying,  “The  NP630 
has  the  c^>ability  to  fulfill  our 
needs  now  and  for  the  future.” 

If  you’re  looking  for  an  inserter 
built  for  the  future,  call  Rich 
Hi^ins,  National  Sales  Managei; 
New^^r  Mailroom  Systems, 
at  (513)  278-2651. 


AM  Graphics 

A  Division  of  AM  International 


4900  Webster  Street  •  Dayton,  Ohio  454l4  •  513/278-2651 
Fax:  513/274-5719  •  Telex;  155181 
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OCTOBER 

2-5— American  Newspaper  Publishers  Asscxiiation/Newspaper  Personnel 
Relations  Association,  Newspaper  Training  Conference,  Denver, 
Colo. 

2-5— International  Newspaper  Marketing  Association,  Southern  Region 
Conference,  Atlanta,  Ga. 

4-5 — Association  of  Opinion  Page  Editors,  Annual  Conference,  Embassy 
Suites,  Palm  Beach  Shores,  Fla. 

4-6 — National  Federation  of  Press  Women,  Fall  Conference,  Hyatt 
Regency  Hotel,  Hilton  Head,  S.C. 

6-9 — Inter-State  Circulation  Managers  Association,  Fall  Conference, 
Sheraton  Inner  Harbor  Hotel,  Baltimore,  Md. 

6-10 — World  Communication  Forum  Foundation,  World  Communication 
Summit,  Crans-Montana,  Switzerland. 

10-13— Women  in  Communications  Inc.,  National  Professional  Conference, 
Hyatt  Regency  Hotel,  Atlanta,  Ga. 

10-16— Newspaper  Research  Council,  Newcomers  Research  Workshop/ 
General  Conference,  Grand  Kempinski  Hotel,  Dallas,  Texas. 
13-16— Associated  Press,  Managing  Editors  Conference,  Westin  Hotel, 
Detroit,  Mich. 

15- 17— International  Newspaper  Group,  Annual  Conference,  Newark,  N.J. 

16- 20— Society  of  Professional  Journalists,  National  Convention/ Job  Con¬ 

ference,  Stouffer  Tower  City  Plaza,  Cleveland,  Ohio. 

18 — Thomas  Jefferson  Center  for  the  Protection  of  Free  Expression, 
“Commercial  Speech  and  Public  Policy:  A  National  Conference  on 
Advertising  and  the  First  Amendment,"  National  Press  Club, 
Washington,  D.C. 

18-23— Northeast  Classified  Advertising  Managers  Association,  Annual  Fall 
Sales  Conference,  Bally's  Park  Place,  Atlantic  City,  N.J. 

20-22— Inland  Press  Association.  Drake  Hotel,  Chicago,  III. 

20- 23 — International  Newspaper  Financial  Executives,  Fall  Meeting,  Marriott 

Hotel,  Washington.  D.C. 

21- 24 — Inter  American  Press  Association,  General  Assembly,  Hotel  Trans- 

america,  Sao  Paulo,  Brazil. 

27-29 — Virginia  Press  Association,  First  Amendment  Congress,  Omni  Hotel, 
Richmond,  Va. 

31-11/1 — Missouri  Advertising  Managers  Association,  Holiday  Inn  Executive 
Center,  Kansas  City. 


Seminars/Workshops/Clinics 

OCTOBER 

6-9 — American  Newspaper  Publishers  Association,  "Leadership  in  the 
Newsroom”  Workshop,  Ramada  Hotel  Old  Town,  Alexandria,  Va. 

6-1 1— American  Press  Institute,  Journalism  Educators  Seminar,  API  Head¬ 
quarters.  Reston,  Va. 

6-12 — American  Press  Institute,  News  Editors  and  Copy  Desk  Chiefs 
Seminar,  API  Headquarters,  Reston,  Va. 

10-12— Society  of  Newspaper  Design  Workshop,  Boston  Park  Plaza  Hotel, 
Boston,  Mass. 

13-19— American  Press  Institute,  Classified  Advertising  Managers  Seminar, 
API  Headquarters,  Reston,  Va. 

13-25 — Knight  Center  for  Specialized  Journalism,  “The  Brain"/Seminar  for 
Science  and  Medical  Reporters,  University  of  Maryland,  College 
Park. 

20-24 — American  Newspaper  Publishers  Association.  Management  Devel¬ 
opment  Workshop,  Ramada  Inn,  Alexandria,  Va. 

20-25 — Poynter  Institute,  “The  Minority  Press”  Seminar,  Poynter  Institute, 
St.  Petersburg,  Fla. 

26 — New  England  Newspaper  Association,  “Libel-Proof  Your  News¬ 
room”  Workshop,  Harte-Hanks  Community  Newspapers  Headquar¬ 
ters,  Waltham,  Mass. 

27-11/1— Poynter  Institute,  “Ethical  Decision-Making”  Seminar,  Poynter  Insti¬ 
tute,  St.  Petersburg,  Fla. 
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By  Doug  Borgstedt 


*  THIS  WORKIMQ  AT  HOME  IS  WR  THr 


About  Awards 


Special  Recognition  Award.  Loren  Ghiglione,  Massa¬ 
chusetts  editor  and  past  president  of  the  American  Society 
of  Newspaper  Editors,  is  the  recipient  of  the  1991  Special 
Recognition  Award  of  the  Asian  American  Journalists 
Association. 

The  award  is  given  annually  to  a  person  who  has  helped 
advance  AAJA’s  goals  of  increasing  employment  and 
support  for  Asian-American  journalists.  He  is  the  first 
non-Asian-American  to  win  the  honor. 

Ghiglione,  50,  is  president  of  the  Worcester  County 
(Mass.)  Newspaper  Group  and  editor  of  the  Soiithhridge 
(Mass.)  News.  He  is  a  co-founder  of  the  Task  Force  on 
Minorities  in  the  Newspaper  Business,  a  coalition  of  more 
than  40  industry  grade  groups  working  to  achieve  minority 
hiring  and  advancement  in  all  segments  of  the  business. 
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mAiaMJULjam  the  country's 

molt 

package  for  weeklies  FREE! 


features 


Available 
camera 
ready  and 
on  diskette* 


FOR  ONE  LOW  PRICE: 

□  An  original  comic  art  section  exclusive  to  weeklies 

□  A  complete  political  commentary  section 

□  Complete  NFL  and  NCAA  college  football  coverage 


WEEKLY 
SERVICE 


Call  Richard  Wilson  or  Bradley  Elson  to 
get  your  sample  of  the  most  successful 
weekly  package.  Find  Ollt  how  it 


can  jzenerate  extra  revenue 


and  increase  circulation  for 


vour  newsnaner! 


□  Astrology 

□  Consumer/Business 

□  Entertainment 

□  Health/Advice 

□  House/Home 

□  Puzzles/Games 

□  Section  for  Seniors 

□  Soap  Opera  Column 


The  press  makes  its  pitch 

Media  execs  meet  with  Department  of  Defense  officiais  to  come 
up  with  new  war  coverage  guideiines;  February  deadiine  set 


By  Debra  Gersh 

Leading  U.S.  media  outlets  and  the 
Department  of  Defense  have  agreed 
to  sit  down  and  try  to  work  out  a  set  of 
ground  rules  governing  press  cover¬ 
age  of  the  nation’s  next  military 
engagement. 

The  agreement  is  a  direct  result  of 
media  dissatisfaction  with  military 
press  pools  and  restricted  access  in 
the  Persian  Gulf  war. 

Following  the  war,  a  group  of  15 
Washington  bureau  chiefs  and  editors 
sent  a  letter  to  Secretary  of  Defense 
Dick  Cheney  outlining  their  thoughts 
for  improving  coverage  (E&P,  May 
11,  P.  21). 

That  letter  was  followed  by  another 
signed  by  the  chiefs  of  major  news 
organizations,  also  asking  for  a  meet¬ 
ing  with  Cheney. 


looking  at  what  happened  and  making 
its  own  report  after  interviewing  the 
press,”  Boccardi  said,  referring  to 
Pentagon  reports  that  followed  the 
Grenada  and  Panama  invasions.  “We 
don’t  think  doing  that  again  would 
have  accomplished  very  much.  This 
is  an  effort  with  the  press  on  one  side 
and  the  Pentagon  on  the  other.” 

Boccardi  noted  that  these  talks  will 
help  “avoid  next  time  what  happened 
this  time.  It’s  a  positive  step  ....  I 
think  we’re  better  off  trying  to  solve 
these  problems  this  way,  rather  than 
walking  away.” 

A  self-created  and  self-imposed 
deadline  of  February  was  set  for  com¬ 
pletion  of  the  new  rules,  Boccardi 
explained,  noting  that  the  group  set 
the  term  to  avoid  having  the  project 
be  loose  and  open-ended.  He  also 
pointed  out  the  importance  of  putting 


A  self-created  and  self-imposed  deadline  of 
February  was  set  for  completion  of  the  new  rules, 
Boccardi  explained,  noting  that  the  group  set  the 
term  to  avoid  having  the  project  be  loose  and  open- 
ended. 


That  letter  was  accompanied  by  a 
report  detailing  specific  instances  of 
media  problems,  including  the  pool 
setups,  the  review  of  copy  on  the 
scene  by  military  public  affairs  offi¬ 
cers,  time  delays  in  transmitting  copy 
and  photos,  and  lack  of  access  to 
troops  (E&P,  July  6,  P.  7;  July  13,  P. 
8). 

On  Sept.  12,  Cheney  met  with 
Associated  Press  president  and  chief 
executive  officer  Louis  D.  Boccardi; 
Katharine  Graham  of  the  Washington 
Post',  ABC  News’  Roone  Arledge; 
David  Laventhol  of  the  Los  Angeles 
Times',  former  American  Society  of 
Newspaper  Editors  president  Burl 
Osborne  of  the  Dallas  Morning 
News',  and  Clark  Hoyt,  Knight-Rid- 
der  Washington  bureau  chief. 

“We  agreed  that  over  the  next  few 
months  there  would  be  an  effort  [by 
the  media  and  the  Pentagon]  to 
develop  different  ground  rules  for  the 
next  time  out,”  Boccardi  said  of  the 
meeting. 

“This  is  not  about  the  Pentagon 


the  rules  in  writing  so  they  are  fol¬ 
lowed  at  the  field  level. 

A  committee  of  Washington  bureau 
chiefs  and  editors  will  work  with 
Assistant  Secretary  of  Defense/Pub¬ 
lic  Affairs  Pete  Williams  on  the  new 
niles. 

Boccardi  stressed,  however,  that 
input  from  other  “groups  or  forces 
that  want  to  be  part  of  this  effort”  is 
welcome. 

The  media  input  group  is  made  up 
of  Hoyt  from  Knight-Ridder;  Jon 
Wolman  of  the  AP;  Stanley  W.  Cloud 
of  Time  magazine;  Michael  Getler  of 
the  Washington  Post;  and  George  Wat¬ 
son  of  ABC  News. 

At  the  first  meeting,  held  Sept.  16, 
the  media  representatives  told  Wil¬ 
liams  the  basis  for  their  discussions 
would  be  the  10  principles  outlined  in 
the  letter  to  Cheney,  said  Hoyt.  Wil¬ 
liams  is  expected  to  respond  to  those 
principles  by  early  October. 

The  10  principles  include: 

•  Independent  reporting  will  be  the 
principle  means  of  coverage. 


•  Pools  will  be  limited  to  the  initial 
stages  of  deployment  and  disbanded 
rapidly. 

•  Pools  will  be  acceptable  when 
open  coverage  is  physically  impossi¬ 
ble. 

•  Journalists  will  abide  by  military 
guidelines  to  protect  U.S.  forces  and 
operations. 

•  Access  to  all  major  military  units 
will  be  provided. 

•  Military  public  affairs  officers 
will  act  as  liaisons  and  not  interfere 
with  reporting. 

•  There  will  be  no  prior  review  of 
text  and  photos. 

•  The  military  will  provide  trans¬ 
portation  for  all  pools. 

•  Transmission  equipment  will  be 
made  available  to  pools  in  a  timely 
and  efficient  manner  and  no  ban  on 
independent  communications  will  be 
allowed. 

•  The  principles  also  will  apply  to 
the  standing  DoD  national  media 
pool. 

A  preliminary  report  to  Congress 
from  the  Department  of  Defense  en¬ 
titled  “Conduct  of  the  Persian  Gulf 
Conflict”  assessed  military  perfor¬ 
mance  in  various  aspects  of  the  war, 
including  its  dealings  with  the  media. 

It  listed  as  some  accomplishments 
its  acting  “quickly  to  move  news 
reporters  into  place  to  cover  the  early 
stages  of  the  American  military 
buildup  in  Saudi  Arabia”;  its  pool 
system  of  159  reporters  and  photogra¬ 
phers  with  combat  units;  the  place¬ 
ment  of  pool  members  with  units  in 
combat  or  providing  access  to  those 
units  immediately  following  combat; 
pool  interviews  with  front-line 
troops;  and  frequent  public  briefings. 

The  DoD  report  listed  as  some 
shortcomings  the  uneven  command 
support  for  the  public  affairs  officers, 
some  of  whom  were  cooperative  and 
some  of  whom  “did  not  appear  to 
place  a  priority  on  getting  the  story 
out”;  the  inability  of  some  PAOs  to 
stay  aware  of  daily  developments  and 
their  lack  of  training  to  conduct  secu¬ 
rity  reviews;  and  the  “wide  range  of 
expertise”  displayed  by  the  PAOs, 
some  of  whom  received  praise  while 
others,  “overzealously  performing 
their  duties,  made  mistakes  which 
sometimes  became  news  items.” 
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Win  the  battle  in  your  mailroom 


If  preprints  ^  c 

mm 

mailroom,  take  a  good  T 

Model  375  multi-station  inserting 

Machine.  Winning  the  battie  for 
greater  productivity  takes  more  than 
buying  a  bigger  off-iine  inserter. 

Modular  design  of  the  375  lets  you 
expand  from  an  efficient  hand-fed 
machine  to  an  on-line  system  with 
PrfntRoll  buffer  and  no  need  for 
overflow  stacking.  Preprint  storage 
on  rolls,  and  automatic  retrieval  by 
overhead  conveyor  can  be  integrated 
to  eliminate  labor  intensive  handling. 


uctwn 


•  Modtte  eonstmctien  for  12  to  24 


stations,  with  in-line,  space  saving 


design  for  better  workflow. 

•  Feeders  which  can  operate  in 
alternate  and  repair  mode.  Stream 
feeders  are  available  to  keep  pace 
with  manual  loading  of  bulky 
products  at  high  speeds.  Roll¬ 
feeding  or  log-loading  of  preprints 
and  commercial  inserts  can  be 


deAf  contret  system 

assures  thsA  only  complete  copies 
are  delivered.  Microprocessor  with 
self-diagnostic  capability  displays 
production  data. 


added. 


MULLER  MARTINI 


The  mailroom  makeover 


MULLER  MARTINI  CORP. 

40  Rabro  Of..  P.O.  Box  3380.  Hauppauge,  N.Y.  1l787*(S16)582-4343 
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Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinsnd  C.  Teubner,  Publisher  Publisher,  Chsirmsn  of  the  Board,  1912-1959 


FBI’s  most  wanted  list 

The  Federal  Bureau  of  Investigation  reveals  itself  as  the  most 
gullible  of  federal  agencies  by  swallowing  the  blue  sky  spiel  of  televi¬ 
sion.  Also,  it  shows  that  it  has  very  little  idea  of  its  responsibility  to 
provide  information  to  the  American  people. 

A  Los  Angeles  Daily  News  reporter  asked  the  FBI  for  the  latest 
name  on  its  most  wanted  list  and  was  told  the  information  was  to  be 
withheld  until  FBI  director  William  Sessions  announced  the  name  on 
Fox’s  America’s  Most  Wanted  program  a  day  later.  The  reporter  was 
told  that  the  producers  of  the  program  did  not  ask  for  this  exclusiv¬ 
ity,  which  it  shares  on  an  alternating  basis  with  Unsolved  Mysteries 
on  NBC,  but  that  the  FBI  decided  to  do  this  on  its  own. 

The  reason  as  given  by  an  FBI  spokesperson  to  the  News  reporter: 
“The  day  you  guys  can  deliver  up  60  million  households,  we’ll  work 
exclusively  with  you.  It’s  the  most  efficient  way.” 

We  don’t  know  who  dreamed  up  and  sold  that  figure  to  the  FBI 
(there  are  only  97  million  households  in  the  country)  but  it  didn’t  take 
long  for  the  News  to  point  out  that  the  two  programs  together 
couldn’t  deliver  that  many  people,  let  alone  households.  The  News 
said  Unsolved  Mysteries  attracted  19.4  million  viewers  and  Amer¬ 
ica’s  Most  Wanted  8.8  million  during  the  first  week  of  September. 

We  don’t  like  the  FBI’s  idea  of  efficiency. 

More  serious  than  the  flap  over  the  numbers,  however,  is  this 
revelation  of  the  FBI’s  gross  neglect  of  its  responsibility  to  inform 
the  American  people  in  the  widest  possible  manner  through  the  use 
of  all  media.  The  way  to  do  that  is  to  arrange  simultaneous  and  timely 
release  of  information  to  all  media.  In  that  way  it  might  reach  more 
than  60  million  households — it  certainly  will  reach  more  people  than 
the  limited  television  audience. 

A  question  to  ponder:  How  much  of  this  has  been  due  to  the 
irresistible  aggrandizement  afforded  the  FBI  and  its  principals  by 
appearing  on  the  television  screen? 

Progress  at  the  Pentagon 

The  delegation  of  media  executives  met  with  Secretary  of  Defense 
Dick  Cheney  at  the  Pentagon  on  September  12  seeking  to  work  out  a 
set  of  ground  rules  governing  press  coverage  of  future  military 
engagements  to  avoid  the  restrictions  on  the  press  imposed  during 
the  Persian  Gulf  war. 

The  first  meeting  of  the  working  committee  of  Washington  bureau 
chiefs  and  editors  with  Assistant  Secretary  of  Defense/Public  Affairs 
Pete  Williams  to  work  on  the  new  rules  took  place  Sept.  16. 

That’s  what  we  call  progress. 

There  is  plenty  to  discuss.  E&P  devoted  five  pages  in  the  July  6 
and  13  issues  to  the  request  of  media  leaders  for  these  meetings  and 
the  long  list  of  things  that  went  wrong  between  the  press  and  milit¬ 
ary  during  the  Gulf  war.  We  hope  there  is  time  between  now  and  the 
February  deadline  to  iron  out  the  problems  to  everyone’s  satisfac¬ 
tion. 
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Letters  to  the  Editor 


Quality  matters 

I  recently  obtained  a  copy  of  your 
magazine  and  was  immediately  taken 
with  the  Aug.  3  article  by  Thomas 
Winship,  “The  New  Curmudgeon.” 
Although  not  by  any  means  a  journal¬ 
istic  professional,  I  did  want  to  voice 
my  opinions  on  the  piece  as  I  think  the 
implications  of  Mr.  Winship’s  ideas 
are  very  important. 

One  of  the  suggestions  to  help 
standoff  “computerized  absenteeism” 
dealt  with  denying  remote  writers 
access  to  the  paper’s  computerized 
datafiles.  I  have  as  yet  to  figure  out 
how  such  a  tactic  would  work  or 
whom  it  would  in  fact  benefit.  On  the 
contrary,  I  would  expect  it  would  be 
seen  as: 

•  De  facto  abdication  of  manage¬ 
ment  responsibility  to  produce  a 
quality  product. 

•  Defining  the  role  of  manager  as 
“overseer”  of  the  production  person¬ 
nel  rather  than  the  “expediter”  who 
assists  and  streamlines  development 
of  improved  products  for  the  con¬ 
sumer. 

Certainly  Mr.  Winship  is  entitled  to 
his  opinion  but,  frankly,  I  would  pre¬ 
fer  buying  a  product  from  a  company 
whose  focus  is  on  the  quality  of  what 
it  offers  rather  than  how  well  it  con¬ 
trols. 

Alan  Crudden 


NEWSPAPERDOM© 

50  years  ago  .  .  . 

Marshall  Field,  publisher  of  PM  in 
New  York  City,  announces  plans  to 
launch  a  new  daily  newspaper  in  Chi¬ 
cago.  Silliman  Evans,  publisher  of  the 
Nashville  Tennessean,  is  to  be  pub¬ 
lisher.  After  a  conference  with  Presi¬ 
dent  Roosevelt,  Field  told  reporters 
the  Chief  Executive  had  showed 
“great  interest”  in  the  plan. 


Navy  Department  blames  news¬ 
men  for  an  incident  when  sentries  shot  at 
them  for  violating  the  security  area  at 
the  Naval  Air  Station  upon  arrival  of 
Soviet  aircraft.  W.K.  Blethen,  associ¬ 
ate  publisher  of  the  Seattle  Times, 
said  the  reporter  and  photographer 
had  been  instructed  by  the  paper  not 
to  enter  the  forbidden  zone. 


Offers  more  details 

A  recent  article  (E&P,  Aug.  3, 
1991)  about  our  Project  TEAM  effort 
to  eliminate  after-school  deliveries  of 
the  Modesto  Bee  was  incomplete  and 
conveyed  misinformation  about  the 
reliability  of  our  production  equip¬ 
ment. 

The  Bee  publishes  four  editions 
daily  to  a  circulation  of  more  than 
85,000.  We  send  a  complete  on-line 
inserted  paper  to  the  loading  dock. 
The  press  starts  at  approximately 
11:30  p.m.  and  we  are  late  if  the  last 
bundle  out  the  door  is  after  4:00  a.m. 
We  do  this  every  day  with  one  eight- 
unit  Goss  Flexoliner  press  and  one 
Harris/AM  Graphics  2299  inserter. 

Some  may  say  that  we  have  an 
ambitious  production  scenario  as 
power  outages,  normal  mechanical 
breakdowns,  and  human  error  poten¬ 
tially  leave  us  vulnerable — thus  the 
reason  for  Project  TEAM. 

The  fact  is  our  Goss  Flexoliner  per¬ 
forms  reliably,  as  it  has  since  the  ini¬ 
tial  start-up  bugs  were  eliminated 
over  two  years  ago.  Our  waste  is  the 
lowest  in  our  ANPA  class,  the  press  is 
off  before  deadline  95%  of  the  time, 
and  we’ve  won  several  national 
awards  for  color  printing. 

Our  Project  TEAM  allows  us  to 
take  another  step  toward  customer 
satisfaction.  The  plan  has  yet  to  be 
activated  and  we  hope  that  it  never 


will  be  needed,  but  we  are  ready,  as 
your  article  accurately  described. 

Michael  Trainor 

(Trainor  is  circulation  director,  the 
Modesto  Bee.) 


Pandering 
to  feminism 


In  over  10  years  of  writing  about  (to 
be  polite)  the  male  disadvantage  in 
our  society,  no  one  has  written  more 
lucidly  about  what  confronts  men  in 
publications  than  Jack  Kammer  (May 
14,  “She  said,  she  said”). 

E&P's  printing  of  Rammer’s  article 
gave  me  hope  that  your  industry  may 
finally  be  opening  its  eyes  and  ears  to 
men’s  concerns.  That  editors  and 
publishers,  in  general,  may  finally 
realize  the  error  of  their  ways  in 
chronically  pandering  to  the  feminist 
ideology  and  its  denigrating  rhetoric 
of  men. 

However,  my  hope  is  not  rose- 
tinted.  Even  if  that  realization  moves 
publications  to  increase  the  number 
and  frequency  of  articles  that  may 
interest  men,  let  us  be  clear  on  the 
reason  this  will  happen:  increased  cir¬ 
culation  means  increased  profits. 

Publishing  is  in  the  business  of 
turning  a  profit,  not  really  elevating 
social  consciousness  and  enlightening 
souls. 

James  H.  Carr 


I  wouldn’t  have  been  able  to  start  our  kids’  section 

without  CLASS  ACTS.’  —  MICHELLE  LeCOMTE,  FEATURES 


EDITOR.  AKRON  BEACON  JOURNAL 


#  Kidstalk  With  Maura  is  a  well-written,  very  solid  advice 
■  column.  Maura  has  empathy  for  young  people.’ 

-  DANIEL  R.  HERRERA,  FEATURES  EDITOR,  THE  MODESTO  BEE 

M  CLASS  ACTS  is  the  key  to  the  success  of  our  kids’ 

H  section.  We  localize  some  of  the  stories;  others  we  use  as 

is.’  —  BECKY  NORSWORTHY,  FEATURES  EDITOR,  THE  ANCHORAGE  TIMES 


CLASSs 

The  lifestyle  &  entertainment  package  for  kids  7  to  17 
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September  20,  1941  details:  Connie  White,  The  New  York  Times  Syndicate,  1-800-972-3550;  213-785-9613. 
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The  Ihung  Columbus 
program  can  add  rcaders 

today. 


Parade’s  annual  Young  Columbus  program  creates  carrier  enthusiasm. 

The  kind  of  enthusiasm  circulation  directors  love.  The  kind  that  builds  current 
circulation.  In  fact,  each  year  since  1956,  the  Young  Columbus  program  has 
generated  new  starts  and  kept  youth  carriers  on  the  job  longer. 


And  tomorrow. 


Today,  more  and  more  newspapers  are  incorporating  Young  Columbus 
into  their  NIE  programs.  By  bringing  it  into  schools,  they’re  creating  student 
enthusiasm  for  newspapers  now.  And  that’s  good  for  business. 

After  all,  today’s  students  are  tomorrow’s  readers,  subscribers  and  advertisers. 

PARADE 


For  information  about  the  Young  Columbus  '92  trip  to  France,  April  7-16,  1992,  call  Liz  Manigan  at  (212)  573-''058.  ©1991  Parade  Publications,  Inc. 
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Every  Saturday  since  1 884 


Layoffs  begin  again  at  UPi 


By  Debra  Gersh 

United  Press  International  began 
its  previously  announced  firing  of 
some  150  employees,  but  it  was  un¬ 
clear  as  E&P  went  to  press  whether 
UPI  would  be  required  to  make  the 
severance  payments  it  has  told  a 
judge  would  put  it  out  of  business. 

UPI  told  the  court  it  must  be  re¬ 
lieved  of  severance  obligations  to 
union-covered  employees,  a  conces¬ 
sion  it  had  sought  but  had  not  been 
granted  in  negotiations  with  the  Wire 
Service  Guild. 

“If  this  severance  pay  [to  union- 
covered  staff]  is  incurred  by  UPI,  it 
would  negate  any  savings  obtained  by 


UPl’s  spokesman 
takes  college  post 

United  Press  International  spokes¬ 
man  Milt  Capps  is  slated  to  leave  the 
wire  service  Oct.  4  for  a  new  job  with 
Vanderbilt  University. 

Capps,  UPI  senior  vice  president/ 
corporate  affairs,  has  been  named 
associate  vice  chancellor  for  news 
and  public  affairs  at  Vanderbilt  in 
Nashville,  Tenn.  He  is  expected  to 
begin  work  there  Oct.  7. 

Noting  that  he  has  been  in  discus¬ 
sions  for  about  four  months  with  Van¬ 
derbilt  officials  while  they  conducted 
their  search  process,  Capps  said  this 
is  “not  a  rash  decision”  and  one  that 
has  “not  come  easily.” 

“This  is  a  rare  opportunity  I  would 
have  considered  under  any  circum¬ 
stances.  There  were  other  opportuni¬ 
ties  that  were  easy  to  turn  away 
from,”  said  Capps,  who  lived  in 
Nashville  with  his  wife  and  three  chil¬ 
dren  prior  to  moving  to  Washington, 
D.C. 

Capps,  42,  joined  UPI  in  July  1989, 
after  serving  as  a  consultant  to  the 
company  for  about  a  year  at  John 
Adams  Associates.  He  also  recently 
assumed  the  duties  of  the  departed 
senior  vice  president  for  sales  and 
customer  relations. 

—  Debra  Gersh 


laying  off  these  employees  and  would 
cause  the  company  to  liquidate,”  UPI 
chief  financial  officer  David  L.  Moir 
stated  in  a  sworn  affidavit. 

About  70  employees  were  fired 
Sept.  17,  with  more  expected  by  the 
end  of  the  week.  UPI  said  it  would 
give  workers  covered  by  the  WSG 
two  weeks’  notice  pay.  Non-union 
staffers  laid  off  received  no  notice  and 
no  severance,  as  has  been  the  case 
since  November. 

The  number  of  Guild-covered  staff¬ 
ers  fired  comes  as  an  even  bigger  hit 
than  expected,  explained  union  presi¬ 
dent  Kevin  Keane,  because  when 
originally  told  there  would  be  about 
135  WSG  employees  laid  off,  that 
number  came  from  a  total  of  290.  Just 
before  the  firings  began,  however, 
there  were  248,  the  result  mainly  of 
resignations. 

Among  those  laid  off  in  the  first 
round  of  cuts  were  Chuck  Moody 
from  the  Philadelphia  bureau,  a  mem¬ 
ber  of  the  Wire  Service  Guild  execu¬ 
tive  committee  that  has  been  nego¬ 
tiating  with  UPI,  and  senior  vice 
president/international  Michael 
Keats,  a  veteran  Unipresser  whose 
overseas  contacts  are  reportedly  ex¬ 
pansive  and  valuable. 

UPI  also  told  the  court  it  must  have 
relief  from  wages  returning  to  100%, 
as  had  been  scheduled  for  Sept.  15. 
The  union  indicated  it  would  be  will¬ 
ing  to  keep  wages  at  80%  until  the 
matter  can  be  adjudicated. 

Moir’s  affidavit  was  part  of  a 
motion  for  reconsideration  filed  by 
UPI  Monday,  Sept.  16,  in  U.S.  Dis¬ 
trict  Court  in  Washington,  D.C. 

UPI  had  asked  the  court  on  Friday, 
Sept.  13,  for  an  emergency  hearing  to 
lift  part  of  the  stay  on  its  bankruptcy 
proceedings  in  New  York  so  it  could 
begin  action  to  annul  its  contract  with 
the  Wire  Service  Guild. 

A  stay  has  been  imposed  on  the 
New  York  proceedings  because  of  a 
change  of  venue  motion  filed  by  the 
creditors  committee  from  the  1985 
bankruptcy.  The  1985  creditors  are 
seeking  to  have  the  proceedings 


moved  from  New  York  to  Washing¬ 
ton,  D.C.  (E&P,  Sept.  7,  P.  10). 

UPI  executives  filed  for  Chapter  1 1 
reorganization  in  New  York  because 
its  parent  company,  Infotechnology, 
and  affiliate,  FNN,  also  have  filed 
Chapter  1 1  in  that  court. 

The  emergency  motion  Sept.  13 
was  heard  by  a  district  court  judge 
because  U.S.  Bankruptcy  Court 
Judge  Paul  Mannes,  who  is  assigned 
to  the  case,  informed  UPI  that  he 
would  not  be  available  until  Oct.  15. 

UPI  attorney  Remy  Ferrario  of 
Proskauer  Rose  Goetz  &  Mendel¬ 
sohn’s  New  York  office,  told  U.S. 
District  Court  Judge  Thomas  Hogan 
that  the  wire  service  is  in  a  “critical 
state”  and  relief  from  the  contract  can 
neither  wait  for  the  resolution  of 
union  negotiations  nor  for  the  Oct.  15 
date  set  by  Judge  Mannes. 

Judge  Hogan,  however,  at  the  Sept. 
13  hearing,  told  UPI  attorneys  they 
had  not  provided  sufficient  evidence 
for  an  emergency  situation,  and  di¬ 
rected  them  to  file  affidavits  and  a 
motion  for  reconsideration  on  Sept. 
16. 

WSG  and  creditors  committee  re¬ 
sponses  were  filed  the  next  day. 

As  E&P  went  to  press  on  Sept.  18, 
Judge  Hogan  lifted  the  stay,  allow¬ 
ing  UPI  to  file  a  motion  for  relief  in 
New  York,  which  it  was  expected  to 
do  the  next  day. 

Now,  the  company  must  demon¬ 
strate  to  the  bankruptcy  court  in 
Manhattan  why  it  needs  relief  from 
the  obligations  of  its  contract  with 
the  Wire  Service  Guild. 

The  attorney  for  the  creditors 
committee,  Dennis  M.  O’Dea,  of 
the  Chicago  firm  Keck  Mahin  & 
Cate,  said  he  worried  that  if  UPI’s 
case  is  combined  with  those  of 
;  Infotech  and  FNN,  UPI  would  get 
lost  in  the  complicated  financial 
morass. 

According  to  its  motion,  under  the 
provisions  of  its  contract  with  the 
union,  UPI  is  losing  about  $555,000  a 
month. 

(Continued  on  page  39) 
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Ingersoll  needs  cash 

Former  U.S.  publisher  is  looking  for  a  partner  to  pump 
capital  into  his  European  newspaper  operations 


By  Robert  O’Connor 

Ralph  Ingersoll  II,  who  pulled  out 
of  the  U.S.  newspaper  market  a  year 
ago,  is  now  looking  for  a  partner  to 
pump  capital  into  his  European  news¬ 
paper  operations. 

“We  have  been  working  for  four  or 
five  months  to  try  to  sift  through  a 
variety  of  proposals  to  try  to  expand 
the  capital  base  of  the  U.K.  com¬ 
pany,”  Ingersoll  said,  “which  one 
has  to  do  by  selling  shares  in  the  com¬ 
pany.” 

Since  arriving  in  Britain  in  1987, 
Ingersoll,  has  acquired  the  Birming¬ 
ham  Post  and  Mail  and  the  Coventry 
Evening  Telegraph  in  England,  as 
well  as  50%  of  the  Irish  Press  Group, 
publisher  of  three  titles  in  Dublin. 
Ingersoll  Publications  also  has  estab¬ 
lished  a  string  of  free  newspapers  in 
Birmingham. 

Ingersoll  said  that  the  company 
plans  to  sell  a  minority  stake  —  of 
“anything  up  to  49%. ” 

Bernard  Bradpiece,  managing  di¬ 
rector  of  Chase  Investment  Bank  in 
London,  which  is  advising  Ingersoll 
in  its  search  for  capital,  expects  a  deal 
to  be  announced  around  the  end  of 
September. 

“It’s  an  international  gathering,” 
Bradpiece  said  of  prospective  pur¬ 
chasers.  “We  have  interest  in  invest¬ 
ing  from  Europe  and  the  United 
States,  as  well  as  the  U.K.” 

Ingersoll  Publications  has  already 
received  two  offers  of  a  management 
buyout.  One  is  backed  by  Sir  Gordon 
Brunton,  the  company’s  chairman, 
and  James  Plugh,  its  chief  executive. 
Another  offer  is  backed  by  Chris 
Oakley,  editor  in  chief  of  the  Birming¬ 
ham  Post  and  Mail.  This  effort  in¬ 
cludes  other  senior  executives  on  the 
paper. 

According  to  the  Financial  Times, 
a  management  buyout  is  likely  to  go 
ahead  only  if  Ingersoll  fails  in  his  plan 
to  attract  European  investment. 

Bradpiece  would  not  discuss  the 
value  of  the  company,  but  he  did  say 
that  one  newspaper  report  that  put  it 
at  130  million  pounds  (about  $218  mil¬ 
lion)  was  “substantially”  low. 


(O’Connor  is  a  free-lance  writer 
based  in  London.) 


Ralph  Ingersoll  II 


The  viclor)  trip 
to  Tipp! 


PUB  BLIHED 

Vjctim^Tbn^lmw^  CuStOllierS  fl©© 

for  their  Kves 
HI  firebombing 


Any  deal  that  Ingersoll  makes 
would  not  affect  his  company's  stake 
in  the  Irish  Press.  Ingersoll  has  50% 
of  the  Dublin-based  paper  as  well 
as  a  contract  to  manage  it.  A  new 
investor  would,  in  effect,  be  ac¬ 
quiring  an  interest  in  the  Irish  Press 
through  its  interest  in  Ingersoll. 


Speculation  about  possible  buyers 
has  focused  on  Conrad  Black,  the 
Canadian  owner  of  London’s  Daily 
Telegraph;  and  Reed  and  EM  AP,  two 
British  publishers  with  regional  news¬ 
paper  interests. 

ingersoll  said  that  partnerships  are 
common  in  European  publishing. 

“There’s  much  more  of  a  tradition 


in  the  European  market  of  joint  ven¬ 
tures  and  participations  than  there  is 
in  North  America,”  he  noted. 

Ingersoll  said  his  company’s  total 
investment  in  Britain  and  Ireland  has 
been  138  million  pounds  sterling 
(about  $248  million).  This  includes 
about  $77  million  in  additional  devel¬ 
opment  in  Britain  and  another  $15 
million  in  Ireland.  Coventry  has  got  a 
new  building.  Both  Birmingham  and 
Coventry  got  new  presses,  and  the 
Irish  Press  is  moving  to  new  prem¬ 
ises. 

Ingersoll  wants  to  use  the  new  capi¬ 
tal  to  diversify  into  subscriber-sup- 
ported  media  that  serve  “much  more 
tightly  targeted  audiences  —  less 
general  circulation  and  more  focus. 
There  seems  to  be  clear  differentia¬ 
tion  between  the  world  of  information 
which  you  need  to  know,  as  opposed 
to  the  world  of  information  which  is 
interesting  to  know. 

“All  my  life  I  have  been  publishing 
information  which  is  interesting  to 
know  —  we  hope,”  he  said,  “and  it’s 
still  important.  There’s  still  a  very 
important  market  for  general-circula¬ 
tion  newspapers,  in  particular,  but  I 
think  equally,  there  is  a  growing 
awareness  that  to  have  real  balance,  it 
would  be  useful  to  have  skills  and 
investments  on  the  other  side  as 
well.” 

Ingersoll  said  the  company  has  con¬ 
tinued  to  increase  its  profitability 
since  1988.  “We’re  down  slightly 
from  last  year,  but  very  slightly.” 

Ingersoll  Publications  has  also 
established  an  advertising  agency  in 
London  to  sell  space  for  the  entire 
group,  “and  they’re  having  a  record 
year,  despite  the  recession.” 

Ingersoll’s  past  association  with 
risky  financing  methods  in  the  United 
States  may  be  causing  some  wariness 
about  him  in  Britain.  His  company’s 
purchase  of  U.S.  newspaper  interests 
during  the  1980s  was  backed  by  junk 
bonds  issued  by  Drexel  Burnham 
Lambert,  which  was  discredited  and 
destroyed  by  its  own  connection  with 
junk  bonds. 

“The  trouble,”  said  a  British 
source,  is  that  Ingersoll  “came  over 
here  at  the  worst  possible  time,  when 
all  the  junk  bond  thing  was  going  on  in 
America.” 
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This,  the  source  added,  has  led  to 
speculation  about  the  extent  of  Inger- 
soll’s  debt  in  Britain,  and  the  possible 
effect  of  this  debt  on  his  need  for 
capital.  There  is  the  suspicion,  he 
remarked,  that  the  Birmingham  Post 
and  Mail  group  might  end  up  being 
sold  —  that  Ingersoll  “might  be  so 
strapped  for  cash  that  he  has  to  sell  the 
whole  lot  up  and  so,  obviously,  peo¬ 
ple  are  slightly  nervous  about  that.” 

On  the  positive  side,  he  said  that 
Ingersoll  has  not  been  given  sufficient 
credit  for  his  investment  in  journalism 
in  Britain  and  Ireland:  “He  has  cer¬ 
tainly  livened  up  the  Birmingham 
papers.” 

A  London  media  analyst,  who 
asked  not  to  be  identified,  also  sug¬ 
gested  that  the  memory  of  junk  bonds 
has  tarnished  Ingersoll' s  image. 

In  1990,  Ingersoll  agreed  to  a  War¬ 
burg  Pincus  proposal  that  Ingersoll 
Publications  take  ownership  of  War¬ 
burg’s  publishing  interests  in  Europe, 
while  Warburg  would  take  Ingersoll’s 
U.S.  publishing  holdings. 

It  was  the  company’s  spending  in 
Britain  and  Ireland,  Ingersoll  con¬ 
tends,  that  has  caused  the  present 
need  for  capital. 

“That  capital,  which  might  have 
been  able  to  be  used  to  develop  the 
company  and  diversify  was  instead 
put  into  iron.  So  what  I’m  trying  to  do 
is  replace  the  capital  that  we  in¬ 
vested,”  he  said. 

Any  deal  that  .Ingersoll  makes 
would  not  affect  his  company’s  stake 
in  the  Irish  Press.  Ingersoll  has  50%  of 
the  Dublin-based  paper  as  well  as  a 
contract  to  manage  it.  A  new  investor 

reverse  the  slide  in  circulation  or  get 
costs  down,  and  that  the  unions — 
despite  backing  off  in  the  face  of 
Ingersoll’s  threat  to  close  the  papers  a 
year  ago — have  not  really  shown 
themselves  to  be  cooperative.  On  top 
of  this,  the  recent  revamp  of  the  Eve¬ 
ning  Press  was  “a  bit.of  a  fiasco.” 

“Not  much  has  gone  right  really  for 
Ingersoll  in  Ireland,”  Burnell  as¬ 
serted. 

Whittle  gets 
influx  of  cash 

Whittle  Communications  of  Knox¬ 
ville,  Tenn.,  which  specializes  in 
creating  media  that  enable  advertisers 
to  reach  audiences  away  from  home, 
said  a  Wall  Street  investment  firm  has 
agreed  to  invest  $350  million  in  the 
company. 

In  exchange  for  the  cash,  the  firm 
Forstmann  Little  &  Co.  would  get 
securities  that  can  be  converted  into  a 
one-third  equity  interest  in  Whittle. 

Chairman  and  founder  Christopher 
Whittle  said  the  deal  will  help  his 
company  expand  by  launching  new 
services,  making  purchases  and 
developing  “increasingly  large-scale, 
alternative  media  systems.” 

Whittle  Communications  is  prob¬ 
ably  best  known  for  its  “Channel 
One”  daily  news  show  produced  for 
high  school  students  in  the  classroom. 
The  program  includes  commercials, 
and  some  educators  have  criticized 
the  introduction  of  paid  promotions 
into  the  classroom. 

Whittle  also  has  developed  com¬ 
mercially  sponsored  video  programs 
and  magazines  for  display  in  doctors’ 
waiting  rooms  and  two  series  of  books 
and  posters  for  display  in  schools  and 
medical  settings. 

It  is  the  second  major  vote  of  confi¬ 
dence  in  the  prospects  of  the  media 
concern  in  the  past  three  years. 

In  the  fall  of  1988,  what  was  then 
Time  Inc.  paid  $185  million  for  a  50% 
stake  in  the  company. 

Under  the  tentative  agreement  with 
Forstmann  Little,  the  stake  now  held 
by  Time  Warner  Inc.  would  be 
reduced  to  33.3%  upon  Forstmann’s 
conversion  to  equity  in  Whittle. 

Associated  Newspapers,  the  Lon¬ 
don-based  publisher,  would  see  its 
33%  stake  in  Whittle  fall  to  22%  once 
Forstmann  converts  into  stock. 

The  stake  held  by  Whittle  himself 
would  fall  7.3%  from  the  current  1 1%, 
and  the  stake  held  by  key  Whittle 
executives  would  fall  to  4%  from  6%. 

Whittle  Communications  had  $207 
million  in  sales  in  the  year  ended  June 
30. 

—  AP 

“The  trouble,”  said  a  British  source,  is  that  Ingersoll 
“came  over  here  at  the  worst  possible  time,  when  all 
the  junk  bond  thing  was  going  on  in  America.” 

“Four  or  five  years  ago,”  he  said, 
“he  had  a  quite  high  profile. 
Whenever  you  went  to  a  newspaper 
publishing  conference,  you  tended  to 
find  he  was  one  of  the  speakers.  Cer¬ 
tainly  at  that  stage  of  the  game  he  was 
well  regarded.” 

The  analyst  also  has  concerns 
about  IngersoH’s  financial  position  in 
Britain.  “I  don’t  know  what  his  bor¬ 
rowings  are.  One  suspects  he’s  a 
forced  seller.” 

The  current  recession  in  the  U.K., 
he  said,  might  make  Ingersoll’s  offer 
more  tempting  to  prospective  buyers. 

“One  imagines  you’re  somewhere 
at  the  bottom  of  the  cycle  now,  and 
that  advertising  will  pick  up  before 
we’re  too  much  older.” 

Ingersoll  has  always  harbored  a 
strong  interest  in  Europe.  His  family, 
he  said,  is  trilingual.  His  wife  is  Ger¬ 
man  and  he  was  educated  in  France. 
Over  the  years,  he  developed  a  vari¬ 
ety  of  contacts  in  the  European 
regional  newspaper  publishing  indus¬ 
try. 

Ingersoll  saw  a  number  of  practical 
advantages  in  Europe:  Average  news¬ 
paper  readership  is  much  higher  in 
Britain  than  in  North  America,  and 
the  relatively  undeveloped  state  of 
the  U.K.  retail  ad  sector  offered  good 
prospects. 

Ingersoll  also  began  to  talk  to  Ger¬ 
man  publishers,  with  an  eye  on  oppor¬ 
tunities  in  East  Germany.  The  com¬ 
pany  made  an  unsuccessful  bid  for  the 
newspaper  in  the  eastern  city  of  Leip¬ 
zig. 

would,  in  effect,  be  acquiring  an  inter¬ 
est  in  the  Irish  Press  through  its  inter¬ 
est  in  Ingersoll. 

“What  we’re  doing  with  the  parent 
company  doesn’t  have  any  impact  on 
[the  Irish  Press]  at  all,”  Ingersoll  said. 

Ingersoll  is  optimistic  about  long¬ 
term  prospects  in  Ireland.  A  threat 
from  Ingersoll  last  year  to  close  the 
Irish  Press  brought  agreement  from 
the  unions  on  job  cuts,  the  introduc¬ 
tion  of  new  technology,  and  moving 
the  three  papers  to  a  new  site  in 
Dublin.  While  Irish  labor  unions  are 
not  known  for  their  pliancy,  Ingersoll 
believes  that  “many  people  overstate 
the  difficulties”  of  such  negotiations. 

“We  haven’t  really  had  what  1 
would  consider  extraordinary  prob¬ 
lems  of  any  kind.” 

Ingersoll  believes  that  the  long 
attrition  of  Irish  national  newspaper 
circulation  may  have  slowed,  or  even 
stopped.  Within  five  years,  he  would 
hope  to  raise  the  combined  daily  cir¬ 
culation  from  its  present  150,000-plus 
to  around  185,000  and  the  Sunday 
circulation  from  207,000  back  to 
around  225,000.  He  also  hopes  to  con¬ 
tinue  nudging  the  papers  away  from 
their  traditional  identification  with 
Fianna  Fail,  Ireland’s  largest  political 
party. 

“Gently  but  firmly,”  he  said, 
“we’ve  been  trying  to  urge  the  view 
on  the  editors  that,  if  we  are  to  grow 
again,  we  need  to  broaden  our  appeal 
and  can’t  be  perceived  to  be  a  party 
organ.” 

Joe  Burnell,  a  Dublin  media  ana¬ 
lyst,  said  that  Ingersoll  has  failed  to 
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Copley  San  Diego 
dailies  to  merge 

The  San  Diego  Union  and  the  San 
Diego  Tribune,  both  owned  by 
Copley  Press  Inc.,  will  merge  early  in 
1992  into  an  all-day  newspaper,  pub¬ 
lisher  Helen  K.  Copley  announced. 

Copley  made  it  clear  that  the 
merger,  which  will  probably  come  in 
January,  is  the  result  of  the  afternoon 
Tribune’s  declining  circulation,  a  pat¬ 
tern  in  many  p.m.  papers  in  metropo¬ 
litan  areas. 

The  new  newspaper,  which  will 
publish  morning  and  afternoon  edi¬ 
tions,  will  be  known  as  the  San  Diego 
Union-Tribune. 

The  Tribune  has  often  been  a  feisty 
and  independent  foil  to  the  larger  and 
more  conservative  morning  Union.  In 
1979,  the  Tribune  staff  won  a  Pulitzer 
Prize  for  best  local  reporting  of  a 
midair  plane  collision  and  in  1987  the 
paper  won  another  Pulitzer  for  a 
three-year  editorial  campaign  on 
Mexican  border  immigration  issues. 

Founded  in  1895,  the  Tribune  led 
the  Union  in  circulation  until  the 
1960s.  In  the  March  31  ABC  report, 
the  Union  averaged  271,068,  com¬ 
pared  with  1 16,694  for  the  Tribune. 
The  Union’s  Sunday  circulation  aver¬ 
aged  444,672,  and  in  recent  weeks, 
passed  the  457,000  mark. 

The  Tribune’s  circulation  hit  its 
high  in  1977  at  133,71 1 ,  the  paper  said. 

Herb  Klein,  editor  in  chief  of 
Copley  Newspapers,  told  E&P  that 
Tribune  street  sales  “have  held  up 
quite  well”  but  that  it  was  losing 
ground  in  home  delivery. 

Klein  added  that  the  merger  will 
bring  some  personnel  cuts  on  both 
newspapers  but  said  he  could  not  give 
figures  at  this  time. 

“We  are  going  to  put  together  the 
best  team  possible,”  he  stated.  At  a 
meeting  with  employees,  Klein  was 
asked  whether  the  merger  would  lead 
to  a  sale  of  the  Union-Tribune  Pub¬ 
lishing  Co. 

“I  asked  Mrs.  Copley  about  that,” 
he  replied,  “and  she  told  me,  ‘If  I 
were  about  to  sell,  I  wouldn’t  have 
gone  through  the  agony  of  making  this 
decision.’  ” 

Tribune  deputy  editor  Bob  Witty 
said,  “This  is  a  true  merger.  Sure,  the 
Tribune  will  cease  to  exist  but  so  will 
the  Union.  We  are  going  to  have  a 
larger  and  stronger  paper  with  the 
best  syndicated  material  and  local 
columns.” 

The  San  Diego  Newspaper  Guild, 
which  has  about  1,000  members  on 
the  Union  and  Tribune,  will  meet  with 
Union-Tribune  officials  this  week  to 
discuss  the  effects  of  the  merger. 


By  George  Garneau 

Evening  newspapers  have  been  on 
the  wane  for  decades,  but  the  current 
recession  is  accelerating  the  attrition 
of  evening  papers  at  companies  pub¬ 
lishing  twice  daily. 

Already  this  year,  eight  afternoon 
or  evening  papers  have  closed  or 
announced  plans  to  merge  with  their 
morning  counterparts,  and  two  all¬ 
day  papers  disclosed  plans  to  termi¬ 
nate  their  p.m.  editions. 

In  contrast,  last  year  three  after¬ 
noon  papers  merged  with  morning 
papers  in  the  same  city,  and  two  more 
merged  with  papers  in  other  cities, 
according  to  the  1991  Editor  &  Pub¬ 
lisher  International  YearBook. 

In  just  the  last  few  weeks.  Media 
General  Inc.  announced  plans  to  fold 
the  afternoon  Richmond  (Va.)  News 
Leader  into  the  morning  Richmond 
Times-Dispatch,  and  Copley  Press 
Inc.  said  it  would  combine  the  San 
Diego  Union  and  San  Diego  Tribune 
and  publish  the  San  Diego  Union-Tri¬ 
bune  in  morning  and  afternoon  edi¬ 
tions  produced  by  a  combined  staff. 
And  the  all-day  Peoria,  Ill.,  Journal 
Star  said  it  would  stop  publishing 
afternoon  editions  beginning  next 
spring. 

“The  afternoon  paper  has  been  the 
weakest  link  in  the  circulation  picture 
for  decades.  It’s  not  that  surprising  to 
see  a  lot  of  them  biting  the  dust  this 
year,”  said  Eric  Philo,  newspaper  in¬ 
dustry  analyst  with  Goldman  Sachs  in 
New  York. 

Though  p.m.s  still  outnumber 
a.m.s  nearly  2-to-l,  the  number  of 
U.S.  evening  papers  has  declined 
from  1,429  in  1970  to  1,084  last  year. 
The  nation’s  20  biggest  dailies  include 
one  p.m.,  the  Detroit  News,  which 
merged  all  non-news  operations  with 
the  Detroit  Free  Press,  and  one  a.m.- 
p.m.,  the  Baltimore  Sun  and  Evening 
Sun. 

Meanwhile,  total  evening  circula¬ 
tion  slid  42%  since  1970,  to  21  million 
last  year,  as  total  morning  circulation 
jumped  59%  to  41 .3  million,  eclipsing 
p.m.  circulation  in  1982. 

“The  days  of  the  afternoon  news¬ 
paper  .  .  .  combined  with  a  strong 
morning  [paper]  in  the  same 
town  .  .  .  are  over,”  Media  General 
chairman  J.  Stewart  Bryan  III  said  in 
an  Associated  Press  account  on  the 
merger  of  the  Richmond  papers. 

Analysts  and  newspaper  execu- 


More  p.m.s 

Recession  fuels  demise 

tives  attribute  the  most  recent  surge 
in  afternoon  mergers  to  a  poor  eco¬ 
nomy  exacerbating  a  long  trend  in 
changing  lifestyles:  People  less  often 
read  the  afternoon  paper  on  the  train 
home  from  work  or  pick  it  up  when 
they  reach  their  easy  chairs.  Instead 
they  drive  home  to  the  suburbs  and 
watch  the  evening  news  on  television. 

The  response  has  been  for  after¬ 
noon  papers  to  convert  to  the  morning 
cycle,  merge  or  close.  The  trend, 
however,  is  not  new.  It  has  been  tak¬ 
ing  place  since  the  1960s  and  this 
decline  in  evening  readership  is 
expected  to  continue. 

The  trend  has  stepped  up  this  year 
as  the  newspaper  industry  is  mired  in 
the  second  year  of  the  worst  eco¬ 
nomic  downturn  in  decades.  With  ad 
revenues  and  profits  plunging,  pub¬ 
lishers  are  closing  their  weaker  after¬ 
noon  performers. 

“The  trend  continues  to  accelerate 
when  times  are  tough,”  said  newspa¬ 
per  analyst  John  Reidy  of  Smith  Bar¬ 
ney,  Harris  Upham  &  Co.  Inc.  in  New 
York,  “and  times  are  tough  for  the 
newspaper  industry  now.” 

Indeed,  expenditures  for  newspa¬ 
per  advertising  fell  7%  in  the  first  half 
of  1991 ,  compared  with  a  year  earlier, 
according  to  the  Newspaper  Adver¬ 
tising  Bureau,  and  profits  of  newspa¬ 
per  companies  have  been  declining 
for  over  a  year. 

Companies  publishing  morning  and 
afternoon  papers  in  one  city  shoulder 
the  added  financial  burdens  of  multi¬ 
ple  printing  and  delivery  cycles — and 
often  separate,  competing  news 
staffs — on  the  theory  that  the  public 
benefits,  because  of  tradition,  or  to 
bolster  market  share. 

“For  many  years  we  have  com¬ 
peted  against  ourselves,”  Helen  K. 
Copley  publisher  of  the  San  Diego 
papers  and  chairman  of  Copley  Press, 
said  in  a  statement  about  the  com¬ 
pany’s  efforts  to  maintain  the  evening 
Tribune  as  a  separate  paper. 

Lately,  the  duplication  of  costs  in 
publishing  two  papers — with  or  with¬ 
out  separate  news  staffs — has  be¬ 
come  increasingly  hard  to  justify,  but 
the  current  spate  of  p.m.  mergers 
rekindles  a  slow-burning  fire. 

When  the  Bingham  family  in  1985 
merged  the  staffs  of  the  morning 
Louisville,  Ky.,  Courier-Journal  and 
afternoon  Louisville  Times,  then-edi¬ 
tor  and  publisher  Barry  Bingham  Jr. 
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bite  the  dust 


of  evening  newspapers 

said; 

“Economic  realities  dictate  that 
newspaper  companies  in  cities  the 
size  of  Louisville  can  no  longer  sup¬ 
port  two  high-quality  news  staffs.” 

As  it  turned  out,  Louisville  could 
not  support  one  quality  news  staff  to 
produce  two  papers.  In  1986  the 
papers  were  sold  to  Gannett  Co.  Inc., 
and  a  year  later  the  Times  closed, 
though  plans  to  close  the  Times  had 
been  pending  under  the  Binghams. 

The  most  significant  impact  of 
newspapers  merging,  according  to 
David  Hawpe,  vice  president  and  edi¬ 
tor  of  the  Courier-Journal,  is  the  loss 
of  competition. 

“We  are  still  struggling  to  regain 
the  reporting  edge  that  I  think  was  lost 
when  we  lost  the  daily  competition 
between  the  morning  and  afternoon 
papers,”  Hawpe  said.  “There  is  no 
substitute  for  that  competition  .... 
That’s  the  psychology  of  journal¬ 
ists.” 


The  post-Times  era,  Hawpe  said, 
has  confirmed  Barry  Bingham’s  oft- 
stated  credo  about  the  Louisville 
Times  being  the  best  thing  the  Cou¬ 
rier-Journal  had  going  for  it. 

“We  used  to  put  more  of  a  premium 
on  speed,”  he  said.  “Now  we’re  will¬ 
ing  to  sacrifice  speed  for  enhanced 
quality.  I’m  not  sure  we’re  getting 
enough  quality  to  justify  the  slower 
speed.” 

Also  lost  was  an  irreplaceable 
voice,  a  relationship  with  readers 
cemented  over  generations. 

“There  are  still  people  in  Louisville 
who  grieve  over  the  absence  of  the 
Louisville  Times,”  Hawpe  said,  point¬ 
ing  to  its  strong  identity  with  blue- 
collar  readers. 

However,  the  Louisville  papers, 
partly  because  they  were  successful, 
had  many  readers  subscribing  to 
both,  a  fact  that  cost  the  publisher 
twice  to  reach  the  same  reader. 

“When  you  reach  the  point  where 
you’re  duplicating  so  many  resources 
that  you’re  not  doing  right  by  readers 


of  either  paper,  it’s  time  to  close  one 
of  them  down,”  Hawpe  said.  “We 
reached  the  point  that  we  would  have 
had  to  do  a  less  than  super  job,  and  we 
were  unwilling  to  do  that.” 

The  end  of  the  Times,  however, 
resulted  in  a  bigger  Courier-Journal, 
whose  news  staff  expanded  to  240, 
from  175,  and  news  hole  grew  by  30%. 

While  cutting  costs  is  the  major 
reason  for  phasing  out  an  afternoon 
paper  whose  readership  is  withering, 
it  is  not  the  only  one. 

“It  wasn’t,  in  our  minds,  a  merger 
to  save  money,”  said  Larry  Pope, 
vice  president  and  executive  editor  of 
the  Asheville  (N.C.)  Citizen-Times, 
which  merged  morning  and  afternoon 
papers  last  July  after  merging  news 
staffs  in  1987. 

Rather,  he  said,  the  move  was  de¬ 
signed  to  bolster  the  paper’s  position 
in  order  to  better  compete,  not  against 
other  media,  but  for  people’s  time. 

“We  have  consolidated  our  re¬ 


sources,  not  contracted  them,”  he 
said  of  the  merger,  which  yielded  no 
layoffs  or  cost  savings  because  the 
new  paper  included  more  pages  and 
features. 

Since  the  merger,  Sunday  circula¬ 
tion  reached  an  all-time  high  of 
80,000. 

“It’s  been  a  very  positive  thing 
here,”  Pope  said.  “Nobody  views  it 
as  a  sign  of  weakness  or  retrenching.” 

Despite  the  financial  sense  it 
makes — most  a.m.-p.m.  mergers  re¬ 
sult  in  stronger  newspapers — ending 
a  paper  that  has  a  unique  identity, 
long  history  and  loyal  readership  is 
grave  business. 

“It’s  not  something  you  do  without 
a  lot  of  decision  and  a  lot  of  concern,” 
said  William  E.  N.  Hawkins,  editor  of 
the  Durham,  N.C.,  Herald-Sun,  which 
last  January  merged  morning  and 
afternoon  papers  with  separate  staffs. 
“It’s  no  fun  at  all  closing  a  newspa¬ 
per.” 

Merging  the  evening  Durham  Sun, 
( Continued  on  page  20) 


Media  General 
to  close  p.m. 
Richmond  daily 

Media  General  Inc.  will  terminate 
Its  afternoon  daily  in  Richmond,  Va., 
and  offer  buyouts  to  290  employees 
throughout  its  media  operations  in  a 
cost-cutting  move  designed  to  boost 
profits. 

The  Richmond,  Va. -based  com¬ 
pany  says  it  plans  next  June  to  fold  the 
afternoon  Richmond  News  Leader 
into  the  morning  Richmond  Times- 
Dispatch.  Most  of  the  News  Leader’s 
news  staff  and  some  features  will  shift 
to  the  Times-Dispatch. 

Media  General  owns  Richmond 
Newspapers  Inc.,  which  publishes 
both  papers,  using  separate  and  com¬ 
peting  news  staffs. 

The  end  of  the  News  Leader  will 
cost  nearly  200  jobs,  mostly  outside 
the  newsroom. 

“We  decided  we  could  no  longer 
afford  the  luxury  of  competing  with 
ourselves,”  said  Media  General 
chairman  J.  Steward  Bryan  III. 

The  News  Leader’s  circulation  has 
slipped  to  97,000  this  year,  from  a 
high  of  over  125,000  in  the  1960s.  It 
was  not  losing  money  but  was  “a 
tremendous  expense”  said  Bryan, 
whose  great  grandfather,  Joseph  Bryan, 
founded  the  Evening  Leader  in  18%.. 
It  merged  with  the  News  in  1903. 

The  Times-Dispatch  sells  about 
145,000  papers  daily,  250,000  Sun¬ 
day. 

Bryan  told  a  news  conference  that 
the  recession,  the  News  Leader’s 
declining  circulation,  and  the  parent 
corporation’s  projected  earnings  de¬ 
clines  contributed  to  the  decision  to 
close  the  paper. 

Richmond  Newspapers  plans  to  cut 
its  payroll  to  950,  from  1 , 150.  The  two 
papers,  which  had  competing  news 
and  editorial  staffs  and  combined 
photo  operations,  will  lose  30  to  35 
people  from  a  combined  staff  of  275 
journalists. 

Employees  who  choose  to  retire 
will  get  five  years  added  onto  their 
seniority  and  age,  for  retirement  pur¬ 
poses,  as  well  as  $200  added  onto 
their  regular  retirement  benefits  until 
age  65. 

Spokesman  Robert  W.  Pendergast 
said  the  company  had  no  plans  in  case 
people  refuse  the  buyout,  but  it  was 
hoping  they  all  would  accept. 

“Media  General  is  not  dictating  in¬ 
dividual  cuts  in  properties,”  he  said. 
“The  individual  managers  will  have 
to  make  those  decisions.” 

Meanwhile,  the  Times-Dispatch  is 
(Continued  on  page  21) _ 


Louisville  Courier-Journal  editor  David  Hawpe:  “I 
grieve  every  time  I  see  an  obit  of  a  newspaper,  and  i 
know  grieving  is  justified  because  when  a  newspaper 
dies,  something  is  lost.” 
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Panamanian  president  sues  politicai  cartoonist 


By  Robert  Buckman 

Although  press  freedom  ostensibly 
was  restored  to  Panama  after  the  ous¬ 
ter  of  strongman  Manuel  Noriega  19 
months  ago,  Noriega’s  democrati¬ 
cally  elected  successor  is  using  the 
dictatorship’s  leftover  press  laws  to 
file  a  criminal  complaint  against  a 
political  cartoonist  who  has  been  nee¬ 
dling  him. 

President  Guillermo  Endara  filed 
the  complaint  against  Joaquin  Carras- 
quilla,  one  of  three  regular  cartoonists 
for  the  country’s  leading  daily,  La 
Prensa,  which  suffered  closure  dur¬ 
ing  the  past  two-and-a-half  years  of 
the  Noriega  regime. 

The  incident  stemmed  from  Enda¬ 
ra’ s  decision  to  allow  two  notorious 
Noriega  henchmen  who  were  await¬ 
ing  trial  on  a  variety  of  corruption 
charges  to  be  released  on  bail.  Col. 
Rafael  Cedeno  had  been  Noreiga’s  G- 
2,  or  intelligence  chief,  and  Col.  Mar¬ 
cos  Justine  handled  the  finances  for 
the  now-defunct  Panama  Defense 
Force. 

Endara’ s  decision  to  release  them 
sparked  a  public  outcry,  and  on  June 
28  Carrasquilla  sketched  a  two-faced 
Endara  publicly  proclaiming  his  op¬ 
position  to  releasing  the  officers  while 
winking  at  them  as  they  run  off  with 
suitcases  bulging  with  money. 

“The  whole  country  felt  that  there 
had  been  money  passed,  so  the  car¬ 
toon  was  a  good  representation  of  the 


mood  of  the  country,”  explained  Ro¬ 
berto  Eisenmann,  Las  Prensa’s  editor 
in  chief.  “The  president  called  me  up 
and  said  that  he  was  going  to  sue 
Carrasquilla.  I  said,  ‘Mr.  President, 
you’re  going  to  make  Joaquin  Carras¬ 
quilla  an  international  figure  and  the 
cartoon  will  be  published  around  the 
world.’  He  insisted,  ‘Well,  I’m  going 
to  have  to  sue  him.’  ” 

The  effect  of  Endara’ s  querella 
penal,  the  rough  Hispanic  equivalent 
of  a  criminal  complaint  for  calumny 
and  injury,  was  that  the  political  car¬ 
toonists  for  Panama  City’s  six  fiercely 
competitive  dailies  rallied  around 
Carrasquilla  to  form  the  Association 
of  Professional  Cartoonists  and  have 
made  the  legal  action  the  target  of 
their  own  satire.  Cartoonists  in  other 
Latin  American  countries  also  have 
begun  poking  fun  at  Endara  over  the 
incident. 

“I  never  imagined  President  En¬ 
dara  would  do  anything  like  that 
because  I  did  a  lot  worse  against  the 
dictatorship,”  a  bemused  Carra¬ 
squilla  told  E&P  in  the  La  Prensa 
offices.  “It’s  the  most  ridiculous 
action  a  president  could  take.” 

Carrasquilla,  23,  has  been  drawing 
for  La  Prensa  since  1982,  when  he 
was  only  13.  He  joined  other  cartoon¬ 
ists  in  penning  unflattering  carica¬ 
tures  of  the  acne-scarred  Noriega, 
whom  Panamanians  deride  as  “Pine¬ 
apple  Face.”  Though  La  Prensa  and 
other  dailies  were  forcibly  closed  in 


1988  and  Eisenmann  driven  into  exile 
in  1986,  Carrasquilla  said  he  had 
never  received  threats  from  the  mili¬ 
tary  regime. 

He  said  he  knew  he  had  been  get¬ 
ting  under  Endara’ s  skin  with  earlier 
cartoons,  especially  ones  that  made 
fun  of  his  romance  with  a  24-year-old 
woman,  to  whom  the  54-year-old 
president  is  now  married. 

“I  guess  this  [the  June  28  cartoon] 
was  just  Id  ultima  gota,"  he  ob¬ 
served,  the  Spanish  equivalent  of 
“the  last  straw.” 

“This  is  probably  the  first  time  in 
the  history  of  the  world  that  some¬ 
body  has  sued  a  political  cartoonist,” 
scoffed  Guillermo  Sanchez  Borbon, 
author  of  La  Prensa’s  popular  satiri¬ 
cal  column  En  Pocas  Palabras  (“In  a 
Few  Words”),  who  spent  three-and- 
a-half  years  in  exile  under  Noriega. 
He  theorized  that  Endara  may  have 
expected  kid-gloves  treatment  from 
La  Prensa  because  of  their  common 
opposition  to  the  dictatorship. 

“It’s  an  independent  newspaper,” 
Sanchez  asserted.  “If  the  govern¬ 
ment  makes  a  mistake,  we  hit  them  on 
the  head,  and  they’ve  made  so  many 
mistakes  we’ve  had  to  hit  them  a  lot.” 

Endara  was  the  compromise  candi¬ 
date  of  a  coalition  of  anti-Noriega  par¬ 
ties  in  the  1989  presidential  election 
that  Noriega  tried  unsuccessfully  to 

Comunicado  Grafico 

Comit^  Or^anizador  de  la  Aeociaci6n 
dc  Profesionalee  de  la  Cancatura 


I  am  opposed  to  freedom  for  these  two  criminals,"  proclaims  Panama- 
nian  President  Guillermo  Endara  while  winking  at  the  two  former  military 
officers  as  they  run  off  with  money  allegedly  pocketed  during  the  dicator- 
ship  of  Manuel  Noreiga.  Endara  filed  a  criminal  complaint  against  the 
cartoonist,  Joaquin  Carrasquilla. 


"Graphic  Communication," 
signed  by  Carrasquilla  and  nine 
other  members  of  the  newly  formed 
Association  of  Professional  Car¬ 
toonists,  serves  notice  on  Endara 
that  the  presidential  chair  is  a  fair 
target  for  their  pens. 
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rig  in  favor  of  his  chosen  puppet  can¬ 
didate.  When  the  military  failed  to 
conceal  the  crushing  weight  of  Enda- 
ra’s  landslide,  Noriega  simply  nulli¬ 
fied  the  election.  Seven  months  later, 
the  U.S.  military  invasion  resulted  in 
Noriega  being  brought  to  the  United 
States  to  stand  trial  on  drug  traffick¬ 
ing  charges  and  in  Endara  assuming 
the  presidency.  Endara’s  coalition 
since  has  fallen  apart,  and  his  per¬ 
ceived  failure  to  take  hold  of  the  coun¬ 
try’s  economic  problems  has  caused 
his  popularity  to  plummet. 

Although  Endara’s  legal  action 
against  Carrasquilla  has  made  the 
president  the  butt  of  jokes,  Eisen- 
mann  sees  a  darker  side  to  the  con¬ 
troversy. 

“The  Carrasquilla  issue  is  part  of  a 
more  profound  issue  and  that  is  that 
we  are  still  running  under  the  dictator- 
ship’s  old  press  laws,’’  he  told  E&P. 


“We’ve  been  very  active  in  trying  to 
persuade  Endara  that  the  best  press 
law  is  no  press  law.’’ 

Eisenmann  said  that  he  personally 
met  with  Endara  shortly  before  the 
cartoon  incident  and  that  the  presi¬ 
dent  had  promised  him  to  introduce 
legislation  by  Sept.  1  that  would  nul¬ 
lify  the  old  press  laws. 

Under  the  existing  statute  Carras¬ 
quilla  theoretically  could  be  sen¬ 
tenced  to  jail  for  five  months  for 
“injuring”  Endara. 

“When  this  cartoon  thing  hap¬ 
pened  1  told  him,  ‘I  hope  this  won’t 
change  your  position  on  the  press 
laws,  Mr.  President,’  ”  Eisenmann 
said,  “but  he  didn’t  answer  me.” 

Panama  is  still  being  governed 
under  a  1973  constitution  promul¬ 
gated  by  the  late  strongman  Omar 
Torrijos.  There  was  virtually  no  press 
freedom  in  Panama  until  Torrijos 


cracked  open  a  window  to  appease 
then-President  Jimmy  Carter,  with 
whom  he  had  negotiated  the  treaties 
that  turn  the  Panama  Canal  over  to 
Panama  in  1980.  Eisenmann  took  ad¬ 
vantage  of  the  opening  to  establish  La 
Prensa  in  1980. 

Eisenmann  said  the  flap  over  the 
cartoon  probably  w’ill  evaporate. 
“Like  every  one  of  these  things  that’s 
been  brought  against  La  Prensa,  it 
will  probably  just  peter  out,”  he  said, 
“but  I  hope  [Endara]  holds  to  his 
position  on  the  press  laws.” 


(Buckman  is  an  assistant  professor 
of  communication  at  the  University  of 
Southwestern  Louisiana  in  Lafayette 
and  a  specialist  on  Latin  American 
media.  He  was  in  Panama  on  Army 
Reserve  duty  when  the  Carrasquilla 
incident  broke.) 


The  unthinkable  becomes  doable 

Press  freedom  comes  to  Eastern  Europe’s  last  Communist  holdout 


By  Larry  Luxner 

From  the  window  of  his  third-floor 
office,  Rrapo  Zguri  has  a  sweeping 
view  of  “The  Block,”  Tirana’s  for¬ 
bidden  city-within-a-city  containing 
the  luxurious  homes  of  tyrant  Enver 
Hoxha  and  the  henchmen  of  his  now- 
crumbling  Marxist  dictatorship. 

What  Zguri,  editor  of  the  Social 
Democratic  Party’s  Alternativa,  is 
doing  would  have  been  unthinkable  in 
the  Albania  of  only  one  year  ago: 
publishing  a  newspaper  that  champi¬ 
ons  political  freedom,  and  exposing 
the  corruption  of  a  regime  that  terror¬ 
ized  the  inhabitants  of  Europe’s  poor¬ 
est  country  for  more  than  45  years. 

“We  couldn’t  imagine  anyone  pub¬ 
lishing  anything  controversial  during 
the  regime,”  Zguri  said  in  a  recent 
interview.  “The  dictatorship  of  En¬ 
ver  Hoxha  was  the  worst  in  the  Balk¬ 
ans  and  Eastern  Europe.  If  somebody 
would  have  tried,  he  would  have  been 
put  in  prison  or  killed.” 

Kujtim  Cashku,  a  filmmaker  and 
vice-chairman  of  the  non-partisan 
Forum  of  Human  Rights,  agrees  with 
the  newsman,  commenting  that  “Hox¬ 
ha  died,  but  his  symbols  still  exist.” 

“Foreigners  cannot  understand  the 
mechanism  of  repression  that  was 
used  in  Albania.  Many  painters,  writ¬ 
ers,  actors  and  directors  were  in 


(Luxner,  a  frequent  contributor  to 
Editor  &  Publisher,  is  based  in  San 
Juan,  Puerto  Rico.  He  returned  last 
month  from  a  visit  to  Albania.) 


prison,”  he  said.  “We  are  now  work¬ 
ing  to  count  the  number  of  people  who 
were  killed.  We  still  don’t  know  all 
the  crimes  he  committed.” 

During  the  40  years  Hoxha  ruled 
this  small,  mountainous  country  bor¬ 
dering  the  Adriatic  Sea,  Albanians 
had  only  one  real  source  of  printed 
news  to  turn  to:  Zeri  i  Popullit,  or 
People’s  Voice.  At  one  time,  the  cir¬ 
culation  of  this  Marxist  mouthpiece — 
excluding  a  handful  of  smaller,  affil¬ 
iated  newspapers  such  as  Bashkimi, 
also  controlled  by  the  Communists — 
reached  as  high  as  100,000. 


receive  more  than  just  broadcasts 
from  Tirana,  the  whole  family  would 
be  labeled  degenerate  capitalists.”  | 
In  1985,  Hoxha’ s  death  opened  up 
the  possibility  of  change,  and  when 
Communist  governments  began  fall¬ 
ing  all  across  Eastern  Europe  in  1989 
and  1990,  Albanian  students  suddenly 
found  themselves  in  the  forefront  of 
pro-democracy  demonstrations  in  Ti¬ 
rana.  Among  their  chief  demands: 
freedom  of  speech,  a  free  press,  resto¬ 
ration  of  religious  rights,  the  forma¬ 
tion  of  political  parties,  and  free  elec¬ 
tions. 


“We  couldn’t  imagine  anyone  publishing  anything 
controversial  during  the  regime,”  Zguri  said  in  a 
recent  interview.  “The  dictatorship  of  Enver  Hoxha 
was  the  worst  in  the  Balkans  and  Eastern  Europe.  If 
somebody  would  have  tried,  he  would  have  been  put 
in  prison  or  killed.” 


The  electronic  media  were  no  bet¬ 
ter.  Albanian  tv  aired  only  six  hours  a 
day.  Even  at  that,  its  political  propa¬ 
ganda  was  so  dreary  that  thousands  of 
people  took  to  watching  Yugoslav, 
Greek  or  Italian  broadcasts  secretly, 
or  listening  to  pop  music  on  the  Voice 
of  America. 

“In  1974,  the  Communist  Party  be¬ 
gan  taking  measures  to  punish  such 
people,”  said  Zguri.  “The  Commu¬ 
nists  went  to  the  roofs  of  houses.  If 
the  antenna  were  big  enough  to 


Hoxha’ s  successor,  President  Ra¬ 
miz  Alia,  feared  a  popular  uprising 
like  the  one  that  toppled  Romania’s 
Ceaucescu,  so  he  agreed  to  many  of 
the  students’  demands.  As  Cashku 
says,  “They  didn’t  kill  the  students  in 
Tirana  because  they  were  afraid  it 
would  backfire  against  them.” 

As  promised,  elections  were  held  in 
March  1991 ,  but  Alia’s  Party  of  Labor 
of  Albania,  quickly  renamed  the  So¬ 
cialist  Party,  managed  to  capture  169 
(Continued  on  page  52) 
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FBI  to  newspapers: 

Watch  television 

By  George  Gameau 

The  Federal  Bureau  of  Investigation  has  a  message  for 
reporters  seeking  information  on  its  list  of  the  10  most 
wanted  fugitives:  Watch  television. 

The  Los  Angeles  Daily  News  disclosed  the  FBI’s  policy 
of  disclosing  additions  to  the  list  exclusively  on  the  televi¬ 
sion  programs  America's  Most  Wanted  and  Unsolved 
Mysteries. 

Daily  News  reporter  Tori  Richards  stumbled  onto  the 
procedure  while  working  on  a  story  about  a  murder  sus¬ 
pect  who  was  supposed  to  join  the  list. 

An  FBI  spokeswoman  refused  to  say  whether  the  sus¬ 
pect  was  joining  the  list  until  an  announcement  that  Friday 
on  America 's  Most  Wanted. 

“The  day  you  guys  can  deliver  up  to  60  million  house¬ 
holds,  we’ll  work  exclusively  with  you,”  FBI  spokeswo¬ 
man  Karen  Gardner  was  quoted  as  saying  in  a  Daily  News 
story  that  was  picked  up  by  the  Associated  Press  and 
newspapers  around  the  country.  “It’s  the  most  efficient 
way.” 


“We  would  love  to  have  newspaper 
exposure,”  he  said.  “We  have  asked 
newspapers  to  publicize  fugitives,  with 
nominal  success.  Printed  media  have 
not  been  responsive  to  our  endeavors 
unless  there’s  a  local  angle.” 


The  FBI  says  it  uses  the  shows  to  reach  instantaneously 
as  big  an  audience  as  possible,  thereby  catching  fugitives 
off-guard. 

“The  element  of  surprise  is  exactly  how  we  capture 
them,”  said  Swanson  Carter,  chief  of  special  productions 
at  FBI  headquarters  in  Washington,  D.C.  “We  go  where 
we  think  we  have  the  best  shot.” 

Carter  denied  the  policy  was  an  exclusivity  agreement 
but  admitted  the  agency  routinely  told  the  programs  in 
advance  about  additions  to  the  10  most  wanted  list,  while 
putting  an  embargo  on  the  announcements  to  other  media 
until  after  the  programs  are  broadcast. 

“We  reserve  the  right  to  say  when  the  information  is 
going  to  be  made  public,”  he  told  E&P.  “The  intent  is  not 
to  slight  anyone.  The  entire  object  is  to  capture  fugitives.” 

It  is  hard  to  argue  with  the  results.  He  said  170  FBI 
fugitives  have  been  captured  “as  a  direct  result  of  these 
shows”  since  1988. 

Newspaper  folks  saw  the  situation  differently. 

“It’s  clearly  an  absurd  policy,  and  that  makes  it  a  good 
story,”  said  Ron  Kaye,  assistant  managing  editor-metro  at 
the  Daily  News.  “There  could  be  people  walking  the 
streets  for  days  before  the  FBI  puts  them  on  the  10  most 
wanted  list  via  television.” 

“It  seems  plain  foolish  to  me,”  said  David  Lawrence, 
president  of  the  American  Society  of  Newspaper  Editors 
and  publisher  of  the  Miami  Herald.  “If  the  FBI  is  inter¬ 
ested  in  reaching  every  one  in  America,  they  are  certainly 
not  going  to  reach  them  through  two  pretty  sensational  tv 
programs.” 

Lawrence  said  it  would  serve  the  FBI’s  interest  in 
catching  fugitives  “to  use  every  possible  device,  which 
includes  newspapers,  which  reach  more  people  than  any- 
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Stock 

9/17/91 

9/10/91  9/17/90 

.Affiliated  Publications  Inc.  (NY) 

8.00 

8.50 

9.625 

A.H.  Belo  Corp.  (NY) 

30.00 

30.00 

34.50 

Capital  Cities/ABC  Inc.  (NY) 

404.50 

418.75 

471.00 

Central  Newspapers  Inc.  (NY) 

16.75 

18.125 

15.75 

Dow  Jones  &  Co.  Inc.(NY) 

26.625 
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40.625 

41.75 
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Knight  Bidder  Inc.  (NY) 

50.875 
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43.125 
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23.125 

23.50 

22.125 

McClatchy  Newspapers  Inc.  (NY) 

19.00 

19.25 

14.75 

Media  General  Inc.  (AM) 

20.75 

20.50 

23.25 

Multimedia  Inc.*  (OTC) 

25.50 

25.25 

21.172 

New  York  Times  Co.  (AM) 

22.25 

21.75 

18.875 

Park  Communications  Inc.  (OTC) 
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16.00 

Pulitzer  Publishing  Co.  (OTC) 

22.25 

22.50 
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E.W.  Scripps  Co.  (NY) 

19.50 
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Times  Mirror  Co.  (NY) 

29.375 
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Tribune  Co.  (NY) 
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Washington  Post  Co.  (NY) 

220.00 

228.75 

235.00 
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McLean  Hunter  Ltd.  (a) 

10.00 

10.125 

8.625 

Hollinger  Inc.  la) 

11.875 

11.625 

11.75 

Quebecor  Inc.  Class  A  (a) 

17.75 

18  00 

9.50 

Southam  Inc.  (a) 

15.50 

16.00 

18.00 

Thomson  Corp.  (a) 

14.75 

14.375 

14.375 

Toronto  Sun  Publishing  Corp.  (a) 

15.75 

15.75 

17.375 

TorStar  Corp.  (a) 

23.00 

24.875 

24.50 

Pearson  (b) 

7.61 

7.64 

6.81 

News  Corp.  Ltd.  (c) 

15.50 

15.50 

17.375 

*(a)  Quotes  are  in  Canadian  Dollars 
*(b)  Quote  is  in  British  Pounds 
*(c)  Quote  is  in  U.S.  Dollars 
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body  else.” 

In  a  follow-up  piece.  Daily  News  tv  columnist  Phil 
Rosenthal  corrected  the  FBI  spokeswoman’s  figures  on 
the  programs’  audiences.  He  pointed  out  that  Unsolved 
Mysteries  attracted  19.4  million  viewers,  8.8  million  for 
America’s  Most  Wanted. 

He  also  reported  that  the  tv  programs  did  not  ask  for 
exclusivity. 

“The  FBI  decided  all  on  its  own  to  keep  its  list  from  the 
tax-paying  public  until  airtime. 

“Yes,  the  G-men  and  G-women  are  showing  they  can  be 
almost  as  tough  and  savvy  and  manipulative  as  your 
average  Hollywood  publicist.  J.  Edgar  Hoover  would  be 
proud,”  he  wrote  in  a  Sept.  16  column. 

Daily  News  metro  editor  Kaye  said  the  paper  planned 
no  official  protest  of  the  policy,  saying,  “We  would  hope 
the  appropriate  authority  would  rethink  the  silliness  of  its 
policy.” 

(Continued  on  page  51) 
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Richmond 

(Continued  from  page  15} 


looking  to  remake  itself. 

“We  will  take  the  next  nine  months 
to  give  birth  to  a  new  newspaper," 
Pendergast  said. 

Consultants  are  being  called  in  to 
interview  groups  of  readers  and  po¬ 
tential  readers  and  to  help  redesign 
the  paper.  Plans  call  for  the  Times- 
Dispatch  to  retain  News  Leader  fea¬ 
tures  such  as  the  Saturday  weekend 
entertainment  tab  on  green  newsprint 
and  the  Monday  metro  business  tab. 

The  end  of  the  News  Leader  on 
May  30,  1992,  coincides  with  the  pro¬ 
jected  debut  the  next  day  of  a  rede¬ 
signed  Times-Dispatch  printed  at  a 
new  production  plant  in  Hanover,  Va. 


Mergers 

(Continued  from  page  15} 


with  circulation  of  16,000  and  declin¬ 
ing,  gave  the  independently  owned 
company  a  chance  to  combine  re¬ 
sources  that  were  being  split  be¬ 
tween  two  papers,  Hawkins  said. 

While  the  Sun  was  still  profitable, 
“The  trend  was  clear:  There  was  no 
way  the  p.m.  was  even  going  to  hold 
its  own,”  he  said. 

Cities  that  retain  morning  and  after¬ 
noon  papers  do  so  because  owners 
“haven’t  looked  at  it  as  a  money 
issue.  They  look  at  it  as  a  commitment 
issue,  and  they  don’t  take  it  lightly.” 
he  said. 

Durham’s  merger  plans  involved 
no  layoffs  or  staff  cuts,  but  layoffs 
were  forced  by  an  economy  that  re¬ 
mained  sluggish  even  after  the 
merger. 

There  were  some  savings  on  news¬ 
print,  costs  of  servicing  a  slightly 
smaller  circulation,  and  some  syndi¬ 
cated  features,  Hawkins  said,  but  the 
result  has  been  a  better  newspaper 
with  circulation  running  ahead  of 
projections. 

While  there  is  usually  a  cost  sav¬ 
ings,  circulation  inevitably  declines, 
as  readers  of  both  papers  are  limited 
to  one  paper  and  others  become 
weaned  from  newspapers. 

In  Richmond,  for  example,  man¬ 
agement  expects  to  retain  only  about 
half  of  the  News  Leader’s  97,000 
readers  when  it  merges  next  year.  It  is 
planning  that  the  Times-Dispatch  will 
boost  circulation  from  145,000  daily 
to  over  200,000.  An  estimated  16,000 
News  Leader  subscribers  get  both 
papers. 

Before  folding  a  p.m.  paper,  news- 
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Nevertheless,  management  ex¬ 
pects  to  lose  nearly  half  of  the  News 
Leader’s  97,000  readers,  most  of 
whom  are  home-delivery  subscribers 
and  about  16,000  of  whom  get  both 
papers.  The  Times-Dispatch  expects 
circulation  will  grow  by  about  50,000 
to  over  200,000  next  year. 

The  News  Leader,  more  conserva¬ 
tive  editorially  than  its  morning  coun¬ 
terpart,  doggedly  supported  racial 
segregation  during  the  civil  rights 
movement  in  the  1960s.  Under  former 
editor  James  J.  Kilpatrick,  who  is 
now  a  syndicated  political  columnist, 
it  urged  Virginia  to  defend  states’ 
rights  in  the  face  of  a  federal  order  to 
integrate  schools. 

News  Leader  subscribers  will  re¬ 
ceive  the  Times-Dispatch.  There 
were  no  immediate  plans  to  increase 
the  cover  price  of  350. 

paper  executives  said,  publishers 
should  find  out  how  readers  feel  about 
it,  how  much  duplicate  circulation  ad¬ 
vertisers  are  paying  for,  and  how 
much  advertisers  support  the  p.m. 
paper. 

Another  factor  influencing  merg¬ 
ers,  executives  say,  is  that  with 
advertisers  demanding  more  tightly 
focused  target  markets,  publishers 
are  opting  to  invest  in  expensive  zon¬ 
ing  that  will  expand  the  readership 
and  advertising  base  of  just  one 
paper. 

Other  cities  where  p.m.  papers 
have  closed  or  merged  or  are  planning 
to  do  so  include  Baton  Rouge,  and 
Shreveport,  La.;  Newport  News,  Va.; 
and  Portland,  Maine.  The  Roanoke 
(Va.)  Times  &  World  News  is  halting 
afternoon  publication  from  its  a.m.- 
p.m  schedule. 

In  Norfolk,  Va.,  Landmark  Com¬ 
munications  earlier  this  year  an¬ 
nounced  plans  to  merge  the  evening 
Ledger  Star  into  the  Virginian-Pilot, 
until  reader  reluctance  derailed  the 
plan  and  the  company  reversed  itself. 

One  of  the  about  30  markets  with 
morning  and  afternoon  papers  under 
the  same  ownership  is  Baltimore, 
Md.,  where  the  Sun  papers  “have  no 
plans”  to  close  the  Evening  Sun, 
despite  circulation  of  166,000  and 
declining  slowly,  spokesman  David 
Belz  said.  Baltimore,  which  lost  the 
afternoon  News-American  when 
Times  Mirror  Co.  bought  the  Sun 
papers  in  1986,  still  retains  a  strong 
afternoon  readership,  he  said. 

But  the  economic  pressures  to  cut 
costs  remain.  The  Sun  papers,  which 
maintain  competing  news  staffs,  have 
combined  obituary  and  photo  opera¬ 
tions  and  are  planning  to  merge  ele¬ 
ments  of  local  news  and  sports  staffs. 
The  changes,  yet  to  be  decided,  are 
designed  to  alleviate  duplication  but 


The  closure  is  part  of  Media  Gener¬ 
al’s  efforts  to  cut  by  4%  its  full-time 
payroll  of  6,400  employees.  Forced 
by  “lingering  recessionary”  condi¬ 
tions,  buyouts  are  intended  to  im¬ 
prove  long-term  profits. 

The  company  is  offering  early  re¬ 
tirement  to  290  employees  throughout 
its  newspapers,  broadcast  and  cable 
television  operations  and  corporate 
headquarters  —  but  overwhelmingly 
at  newspapers.  Buyouts  are  being  of¬ 
fered  to  113  employees  at  the  Rich¬ 
mond  papers,  1 1 1  at  the  Tampa  Tri¬ 
bune  in  Florida,  and  44  at  the  Win¬ 
ston-Salem  Journal  in  North  Car¬ 
olina. 

The  staff  cuts  are  expected  to  cost 
$10.6  million,  to  be  reflected  in  a 
charge  against  earnings  later  this 
year,  and  are  expected  to  save  be¬ 
tween  $4  million  and  $8  million  a  year. 


will  likely  result  in  reduced  competi¬ 
tion  for  local  stories  as  one  reporter’s 
accounts  may  appear  in  both  papers, 
Belz  said. 

Another  is  Lancaster,  Pa.,  where 
the  evening  Lancaster  New  Era  out¬ 
sells  the  morning  Intelligencer  Jour¬ 
nal  55,000  to  45,000  daily. 

Though  the  New  Era’s  circulation 
is  eroding  slightly,  the  papers  pene¬ 
trate  70%  of  the  households  in  the 
market  and  duplicate  circulation  is 
less  than  4%,  according  to  president 
and  CEO  John  M.  Buckwalter. 

Lancaster  maintains  competing 
news  staffs.  Editorially,  the  New  Era 
is  conservative  Republican,  liberal 
Democrat  for  the  Intelligencer  Jour¬ 
nal. 

That  competitive  edge  helps  make 
both  papers  better,  Buckwalter  said. 

“There  are  many  people  who  want 
an  evening  paper,”  Buckwalter  said. 
“That’s  their  lifestyle.  That’s  some¬ 
thing  we’re  not  going  to  change  .... 
We  have  a  very  solid  situation  and 
there’s  certainly  no  reason  to  change.” 

“We  are  becoming  somewhat 
unique,”  he  said,  “but  it’s  working.” 

Though  afternoon  papers  will  al¬ 
most  certainly  continue  to  vanish 
from  the  scene,  their  demise  will  just 
as  certainly  continue  to  trouble  jour¬ 
nalists. 

Louisville  Courier-Journal  editor 
David  Hawpe:  “I  grieve  every  time  I 
see  an  obit  of  a  newspaper,  and  I 
know  grieving  is  justified  because 
when  a  newspaper  dies,  something  is 
lost.” 

New  tabloid 

The  Houston  Post  has  introduced  a 
new  16-page  monthly  tabloid  “Jump¬ 
ing  Geography”  as  a  part  of  its  ongo¬ 
ing  educational  program. 
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FBI  criticized  for  posing  as  journaiism  student 

Catholic  college,  archdiocese  are  upset 


By  Allan  Wolper 

“It  was  unethical  of  the  FBI  to  do 
that.  They  should  not  have  used  our 
name  that  way.” 

Sister  Patricia  McGowan,  head  of 
communications  at  the  College  of 
Mount  St.  Vincent,  was  criticizing  an 
FBI  decision  to  have  an  agent  identify 
herself  as  a  journalism  student  from 
the  Bronx  school  (E&P,  Aug.  31). 

The  federal  operation  last  May  20  at 
the  Manhattan  newspaper  office  of 
the  Irish  People  resulted  in  the  arrest 
and  deportation  of  Hugh  Feeney. 
Only  recently  did  the  FBI  publicly 
acknowledge  the  ruse. 

Feeney  was  released  from  jail  re¬ 
cently  after  having  served  17  years  for 
blowing  up  a  British  courthouse  in 
which  two  people  were  killed  and  200 
were  wounded,  according  to  federal 
officials. 

Sister  McGowan  told  Editor  & 
Publisher  that  “it  was  one  of  the  most 
unethical  things  I  have  ever  heard 
of.” 

Mike  Kortan,  an  agent  in  the  FBI 
public  information  office  in  Washing¬ 
ton,  D.C.,  said  the  Justice  Depart¬ 
ment  was  sensitive  about  posing  as 
members  of  the  clergy,  political  orga¬ 
nizations  or  the  media. 

“Sometimes  you  just  can’t  identify 
yourself  at  the  door  on  some  opera¬ 
tions,”  said  Kortan,  “but  we  always 
make  certain  that  we  don’t  get 
involved  in  things  that  would  involve 
privileged  kinds  of  conversations.” 

Kortan,  added,  “This  operation 
was  an  aberration.” 

At  first.  Mount  St.  Vincent  officials 
were  reluctant  to  criticize  the  Justice 
Department. 

“At  the  time  we  heard  about  it,  it 
was  all  hearsay,”  said  Sister  Doris 
Smith,  president  of  the  college. 

After  the  FBI  had  acknowledged 
that  it  had  appropriated  the  college’s 
name.  Sister  Smith  issued  a  strongly 
worded  statement  to  the  Catholic 
News  Service,  an  international  wire 
service. 

“Obviously,  we  do  not  approve  of 
the  use  of  the  College  of  Mount  St. 
Vincent’s  name  as  a  front  for  the  FBI 
or  for  any  other  organization,”  the 
college  president  said. 

“We  are  especially  distressed  be¬ 


(Wolper  is  director  of  journalism  at 
Rutgers  University’s  Newark,  N.J., 
campus.) 


cause  of  the  way  the  college’s  excel¬ 
lent  communications  department  is 
being  identified  with  this  incident. 

“Our  knowledge  of  the  incident 
extends  only  to  what  we  have  read  in 
the  papers.  We  have  had  no  contact 
with  the  FBI.  Since  we  have  no  direct 
information  on  the  facts  of  the  case, 
we  have  no  further  comment  at  this 
time.” 

Sister  Patricia  McGowan  said  she 
believed  the  college  was  slow  to 
react,  in  part,  because  reports  of  the 
incident  had  not  surfaced  until  after 
the  spring  graduation.  “School  was 
out,”  she  noted. 

“Inside  New  York,”  a  gossip  col¬ 
umn  for  New  York  Newsday,  pub¬ 
lished  a  brief  item  about  an  alleged 
incident  at  the  Irish  newspaper,  but 
the  FBI  did  not  say  anything. 

“Newsday  called  up  and  asked  if 
we  knew  that  someone  had  pretended 
to  be  one  of  our  students,”  said  Dr. 
Jacqueline  Benamati,  dean  of  stu¬ 
dents  at  the  Riverdale  college.  “I  said 
no,  I  didn’t  think  so.  1  said  that  no  one 


had  given  us  a  name  to  look  up.  I  said  I 
didn’t  think  it  was  one  of  our  stu¬ 
dents.” 

Sister  McGowan  made  it  clear  that 
she  finds  the  FBI  affair  offensive. 

“If  our  name  was  used  that  way, 
that’s  wrong,”  she  said.  “I  teach  my 
students  never  to  do  anything  like 
that.  It  is  basically  wrong  to  portray 
yourself  as  something  other  than  what 
you  are.” 

Meanwhile,  the  College  of  Mount 
St.  Vincent  board  of  trustees  is 
reportedly  deciding  whether  to  ask 
the  FBI  formally  why  it  used  the 
school’s  name. 

Joseph  Valiquette,  the  head  of 
public  relations  for  the  FBI  in  New 
York  City,  said  there  was  no  special 
reason  for  using  the  college’s  name. 

“Why  College  of  Mount  St.  Vin¬ 
cent?”  he  reflected.  “I  don’t  know.  It 
was  not  that  we  had  anything  against 
that  particular  college.  We  could  have 
used  the  name  of  Boston  College,  my 
alma  mater.” 

(Continued  on  page  23) 
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Ownership  changes 


Brehm  Communications  Inc.  (BCI) 
announced  that  its  subsidiary,  News 
West  Publishing  Co.,  has  purchased 
the  Laughlin  Nevada  Times  and  the 
Needles  and  Mohave  Valley  Times  in 
California. 

The  sellers  were  Michael  and  Mary 
Sunderman,  owners  and  managers  of 
Laughlin  Publishing  Co. 

The  purchase  price  was  not  an¬ 
nounced. 

BCI  president  Bill  Brehm  said 
Michael  Sunderman  would  remain 
the  publisher  of  the  Nevada  Times 
and  was  named  publisher  of  the 
Laughlin  Gambler,  The  Weekender 
and  the  Needles  Desert  Star,  all 
owned  by  News  West.  Mary  Sunder¬ 
man  was  named  marketing  director  of 
the  papers. 

Now  headquartered  in  Rancho  Ber¬ 
nardo  near  San  Diego,  BCI  was 
founded  in  1919  in  Fort  Madison, 
Iowa,  where  it  still  publishes  the 
Daily  Democrat.  The  company  owns 
and  operates  over  50  daily,  weekly, 
semi-  and  triweekly  newspapers  and 
shoppers  in  Nevada,  Arizona,  In¬ 
diana,  Illinois,  Iowa,  Utah  and  Cali¬ 
fornia. 

♦  *  * 

The  All-Alaska  Weekly  has  bought 
the  weekly  Fairbanks  Tribune  and 
merged  the  two  weekly  newspapers. 
The  combined  publication  will  be 
called  the  All- Alaska  Weekly. 

No  purchase  price  was  disclosed. 
John  Lindauer,  Tribune  publisher, 
said  the  sale  will  allow  him  to  spend 
more  time  with  his  wife,  who  is  ill.  He 
also  was  appointed  recently  to  the 
state  Post-Secondary  Education  Com¬ 
mission. 

In  a  separate  announcement,  the 
owners  of  the  Delta  Paper  in  Delta 
Junction  said  Lindauer’s  Alaska 
Rural  Newspapers  group  has  bought  a 
controlling  interest  in  that  newspa¬ 
per.  Editor  Loretta  Nistler  said  the 
Aug.  21  edition  was  the  last  one  pub¬ 
lished  by  her  corporation,  TriDelta 
Inc . ,  owned  by  N  istler ,  Patty  Dull  and 
Chris  Brann. 

Lindauer  said  he  plans  to  change 
the  paper  from  a  biweekly  to  a 
weekly. 

—  AP 

*  *  ♦ 

Hollinger  Inc.  announced  that  its 
wholly  owned  U.S.  subsidiary, 
American  Publishing  Company,  has 
completed  the  purchase  of  one  daily 
and  two  weekly  publications  from 
Tarboro  Printing  Company  Inc. 


Included  in  the  purchase  are  the 
Daily  Southerner  of  Tarboro,  N.C. 
(circulation  6,400),  the  weekly  Edge¬ 
combe  Review  in  Edgecombe  County, 
N.C.  (controlled  circulation  3,400) 
and  the  Bethel  Herald  in  Pitt  County, 
N.C.  (controlled  circulation  3,100). 

The  Daily  Southerner  was  estab¬ 
lished  in  1891  and  is  published  Tues¬ 
day  through  Friday  and  on  Sunday. 

American  Publishing  Company, 
with  corporate  headquarters  in  West 
Frankfort,  Ill.,  owns  some  200  publi¬ 
cations  in  the  U.S. 

*  *  * 

The  owners  of  the  Middletown 
(Conn.)  Press  of  Middletown,  Conn., 
have  agreed  to  sell  to  Eagle  Publish¬ 
ing  Co.  of  Pittsfield,  Mass.,  publisher 
Woody  D’Oench  and  editor  Derry 
D’Oench  announced. 

Eagle  Publishing  owns  the  Berk¬ 
shire  (Mass.)  Eagle,  the  Register  Citi¬ 
zen  in  Torrington,  Conn.,  and  the 
Brattleboro  (Vt.)  Reformer. 

Terms  of  the  deal  for  the  106-year- 
old  newspaper,  which  has  a  circula¬ 
tion  of  about  19,500,  were  not  dis¬ 
closed. 

—  AP 

*  *  * 

Paducah  Newspapers  Inc.  an¬ 
nounced  it  has  completed  the  acquisi¬ 
tion  of  two  daily  newspapers  and 
related  weekly  publications  in  Arkan¬ 
sas  from  Worrell  Enterprises  Inc.  of 
Boca  Raton,  Fla. 

The  daily  newspapers  acquired  are 
the  Courier  Democrat  in  Russellville, 
Ark.,  and  the  Daily  Citizen  in  Searcy, 
Ark.  The  Courier  Democrat  has  a  cir¬ 
culation  of  11,000  daily  and  13,600 
Sunday.  The  Daily  Citizen  has  a  daily 
circulation  of  7,600  and  Sunday  cir¬ 
culation  of  8,000. 

Also  included  in  the  acquisition 
were  the  weekly  Dardanelle  (Ark.) 
Post  Dispatch,  in  conjunction  with  the 
Courier  Democrat,  and  the  White 
County  Merchant  Shopper,  in  con¬ 
junction  with  the  Daily  Citizen. 

Paducah  Newspapers  also  owns 
and  operates  the  Paducah  Sun,  a 
30,000-circulation  daily  in  Paducah, 
Ky.,  and  other  media  properties. 

*  *  * 

Winsford  Corp.,  a  privately  held 
manufacturing  company  owned  by 
the  Sweetland  family  of  Los  Angeles, 
has  acquired  majority  ownership  of 
the  U.  The  National  College  Newspa¬ 
per  from  Albert  Ehringer,  founder  of 
the  paper. 

Ehringer  continues  as  a  share¬ 


holder. 

The  newspaper  is  inserted  in  col¬ 
lege  newspapers  on  400  campuses 
around  the  country  and  includes 
mainly  articles  reprinted  from  other 
college  papers. 

*  *  * 

Santa  Maria  Buyers  Guide,  a 
40,000-circulation  weekly  serving 
Santa  Maria,  Calif.,  and  northern 
Santa  Barbara  County,  was  sold  by 
Marjorie  and  David  Dilworth  to 
Hamilton  Diversified  Services, 
Pauma  Valley,  Calif. 

David  Dilworth  will  remain  as  gen¬ 
eral  manager  of  the  Buyers  Guide. 

The  Dilworths  were  represented  in 
the  sale  by  Pacific  Marketing  Re¬ 
sources  Inc.  and  Gauger  Associates 
of  Moraga,  Calif. 

)|t  3^  * 

Mineral  King  Publications,  Exeter, 
Calif.,  purchased  the  Lindsay  (Calif) 
Gazette  from  John  and  Nora  McNall. 

John  McNall  remains  editor  of  the 
Gazette  and  Nora  McNall  will  man¬ 
age  the  Lindsay  office. 

Mineral  King  Publications  is  a 
wholly  owned  subsidiary  of  Hill 
Newspapers  of  Oakland,  Calif.  The 
buyers  were  represented  by  Pacific 
Marketing  Resources  Inc.,  Moraga, 
Calif. 

*  *  ♦ 

Two  Arkansas  weeklies,  the  Siloam 
Springs  Herald-Democrat  and  the 
Siloam  Springs  News  Leader  have 
merged  with  the  purchase  of  the  Her¬ 
ald-Democrat  by  Siloam  Enterprises 
Inc.,  parent  company  of  the  News 
Leader. 

The  merged  paper  becomes  the 
Herald  Leader  and  will  be  distributed 
on  Wednesdays  and  Sundays.  Circu¬ 
lation  of  the  combined  paper  will  be 
about  4,500. 

SEI  also  owns  the  Gentry  Courier 
Journal,  Decatur  Herald  and  the 
Gravette  News  Herald.  It  is  com¬ 
monly  owned  with  Community  Pub¬ 
lishers  Inc.  of  Bentonville  which 
publishes  the  Benton  County  Daily 
Record,  Weekly  Vista,  Ozark  Neigh¬ 
bor  and  Ozark  Living. 

*  *  * 

The  five-day-a-week  daily  Mena 
(Ark.)  Star,  and  its  associated  total 
market  coverage  product,  the  Shop¬ 
per’s  Guide,  have  been  sold  by  Indian 
Nations  Communications  Inc.  to  Mena 
Newspapers  Inc. 

Francis  D.  Stipe  of  McAlester, 
Okla.,  president  of  Indian  Nations 
(Continued  on  page  52) 
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Former  United  States  Attorney 
General  Benjamin  Civiletti  issued  on 
Dec.  31 , 1980  an  18-page  guideline  for 
FBI  undercover  work. 

In  a  section  of  that  document, 
Civiletti  warned  that  agents  needed  to 
get  special  permission  from  high- 
ranking  FBI  officials  before  posing  as 
members  of  the  news  media,  religious 
or  political  organizations,  an  attorney 
or  a  physician. 

He  said  the  authorization  was 
needed  because  “there  is  a  significant 
risk  that  another  individual  will  be  led 
into  a  professional  or  confidential  re¬ 
lationship  with  the  undercover  em¬ 
ployee  ...  as  a  result  of  the  pose.” 

The  FBI  said  that  no  special  per¬ 
mission  was  needed  for  the  arrest  at 
the  Irish  People  because  the  raid  at 
the  paper  was  not  considered  an 
undercover  operation. 

The  College  of  Mount  St.  Vincent  is 
located  in  the  Archdiocese  of  New 
York,  which  is  administered  by  Car¬ 
dinal  John  O’Connor,  but  it  is  unclear 
whether  Cardinal  O’Connor  will  add 
his  substantial  moral  voice  to  the 
chorus  of  educators  who  have  been 
critical  of  the  FBI  action. 

“The  College  of  Mount  St.  Vincent 
is  not  run  by  the  archdiocese,”  said 
Joseph  Zwilling,  a  spokesperson  for 
Cardinal  O’Connor.  “Normally  we 
allow  the  colleges  to  speak  for  them¬ 
selves.” 

Zwilling  said  that  he  would  ask  Car¬ 
dinal  O’Connor  whether  he  wanted  to 
issue  a  statement.  The  incident  at  the 
Irish  Weekly  is  a  politically  sensitive 
one  because  the  paper  has  been  an 
outspoken  voice  to  an  end  to  British 
rule  in  Northern  Ireland.  The  paper 
also  used  its  editorial  voice  in  support 
of  the  Irish  Republican  Army  cam¬ 
paign  there. 

Three  years  ago,  the  Justice  De¬ 
partment  lost  an  attempt  to  have  the 
paper  register  as  a  foreign  agent,  a 
case  in  which  it  was  represented  by 
the  American  Civil  Liberties  Union. 

It  has  been  receiving  a  great  deal  of 
government  attention  the  past  year  in 
addition  because  it  has  been  publish¬ 
ing  a  column  penned  by  Joseph  Doh¬ 
erty,  a  former  IRA  soldier  being  held 
without  bail  while  he  fights  extradi¬ 
tion  to  Great  Britain. 

Doherty,  in  a  case  that  is  scheduled 
for  a  hearing  before  the  llnited  States 
Supreme  Court  next  month,  was  con¬ 
victed  in  the  death  of  a  British  soldier 
in  a  shoot-out  between  Irish  Republi¬ 
can  Army  members  and  a  British 
patrol. 


Cardinal  O’Connor  has  been 
among  a  group  of  prominent  political 
figures  who  have  lent  their  name  to 
Doherty’s  bid  for  political  asylum 
in  the  United  States. 

Meanwhile,  several  journalism  or¬ 
ganizations  worry  about  the  implica¬ 
tions  of  agents  acting  as  journalists  or 
journalism  students. 

“This  kind  of  thing  has  the  poten¬ 
tial  to  do  a  lot  of  damage,”  said  Mark 
Goodman,  the  head  of  the  Student 
Press  Law  Center  in  Washington, 
D.C.  “What  I  would  like  to  know  is, 
how  many  times  has  this  been  done 
before? 

“It  is  a  great  way  for  young  report¬ 


ers,  all  reporters,  to  lose  their  sources 
of  information.  People  won’t  trust 
them  anymore.” 

Goodman  says,  however,  that  no 
one  has  called  him  since  E&P  first 
published  the  FBI  acknowledgment 
of  its  role  at  the  Irish  newspaper  office 
with  any  information  of  new  FBI  rev¬ 
elations  involving  student  journalists. 

Jane  Kirthy,  of  the  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press, 
said  that  federal  officials  were  picking 
on  journalists  who  were  defenseless 
when  they  went  after  student  report¬ 
ers. 

“The  FBI  assumes  that  no  one  will 
(Continued  on  page  47) 
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NEWSPEOPLE  IN  THE  NEWS 


“Executive  Search 


Marcia  Pry 


i.W 

Martin  Gradel 


Tom  Callinan 


Marcia  Pry,  owner  of  several  Ore¬ 
gon  newspapers  including  the  Shell- 
wood  Bee,  has  been  elected  president 
of  the  Oregon  Newspaper  Publishers 
Association. 


Martin  Gradel,  formerly  execu¬ 
tive  news  editor  of  the  San  Jose 
(Calif.)  Mercury-News,  has  been 
hired  as  a  news  editor  on  the  news 
desk  at  the  Dallas  Times  Herald. 

Gradel  previously  had  served  as 
assistant  news  editor  and  assistant 
sports  editor  at  the  Philadelphia 
Inquirer  and  held  editing  positions 
with  the  Wilmington  (Del.)  News- 
Journal  and  the  Daily! Intelligencer  of 
Doylestown,  Pa. 


Betsy  Russo,  formerly  advertising 
manager  of  Neighbors  and  Seniors, 
special  tabloid  sections  of  the  Roa¬ 
noke  (Va.)  Times  &  World-News,  has 
been  named  retail  sales  manager  at 
the  newspaper. 

Russo  previously  had  worked  as  a 
sales  representative,  corporate  ser¬ 
vices  and  community  relations  man¬ 
ager  and  general  advertising  manager 
for  the  Times  &  World-News. 

Richard  Bennett,  founder  and 
general  manager  of  shoppers  in  North 
Carolina,  has  been  named  to  succeed 
Russo  as  manager  of  the  special 
tabloid  sections. 


Bennett  previously  had  worked  as  a 
sales  representative  for  the  Times  & 
World-News  and  general  manager  for 
a  shopper  division  of  Landmark  Com¬ 
munications  of  Virginia. 


Tom  Callinan,  formerly  editor  of 
the  Lansing  (Mich.)  State  Journal, 
has  been  named  editor  of  the  News- 
Press  in  Fort  Myers,  Fla. 

Callinan  previously  had  worked  in 
editorial  positions  for  publications  in 
South  Dakota  and  Minnesota. 


Michael  J.  Veitch,  formerly  vice 
president  and  general  manager  of 
Journal  Newspapers  in  the  Washing¬ 
ton,  D.C.,  area,  has  been  named 
executive  vice  president/Eastern  re¬ 
gional  sales  manager  and  a  member  of 
the  board  at  the  New  York-based 
newspaper  advertising  sales  firm 
Cresmer,  Woodward,  O’Mara  & 
Ormsbee  Inc. 

Veitch  previously  had  held  adver¬ 
tising  sales  and  sales  management 
positions  with  the  Washington  Post, 
New  York  Times  and  Metropolitan 
Sunday  Newspapers  in  New  York. 


Mary  Ann  Sampson,  an  employee 
in  the  classified  advertising  depart¬ 
ment  at  the  St.  Louis  Post-Dispatch, 
has  been  promoted  to  divisional  sales 
manager  for  the  department. 
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—  NEWSPEOPLE  EDITOR 
TONY  CASE 


Henry  M.  Gilman,  formerly  assis¬ 
tant  business  editor  at  the  Boston 
Globe,  has  been  named  senior  editor 
of  the  business  section  at  Newsweek 
magazine. 

Gilman  previously  had  worked  as  a 
reporter  with  the  Wall  Street  Journal, 
Beaufort  (S.C.)  Gazette,  Journal- 
Inquirer  in  Manchester,  Conn.,  and 
the  defunct  Hartford  (Conn.)  Tri¬ 
bune,  in  editorial  posts  with  other 
publications  and  as  a  free-lance  writer 
for  publications. 


Margaret  Bucholt,  former  edi¬ 
tor  of  the  Manchester  (Vt.)  Journal, 
has  been  named  director  of  publica¬ 
tions  for  Bennington  (Vt.)  College. 

*  *  * 

Pamela  Z.  Bastianello,  formerly 
retail  advertising  manager  of  the  Nor¬ 
wich  (Conn.)  Bulletin,  has  been 
appointed  advertising  director  at  the 
Register  Citizen  of  Torrington-Win- 
sted.  Conn. 

Bastianello  previously  had  held 
sales  and  sales  management  positions 
with  the  Hartford  (Conn.)  Courant. 

*  *  * 

Melissa  Katsimpalis,  formerly 
director  of  public  and  media  relations 
at  Colorado  State  University  in  Fort 
Collins,  has  been  appointed  executive 
director  of  the  university’s  public 
relations  department. 

*  *  * 

Ian  Richard  Haysom,  formerly 
editor  in  chief  of  T/ie  Province  of  Van¬ 
couver,  B.C.,  has  been  named  editor 
in  chief  at  the  Vancouver  Sun. 

Haysom  previously  had  worked  as 
city  editor  and  assistant  managing 
editor  at  the  Sun,  reporter  and  enter¬ 
tainment  editor  at  the  Ottawa  Jour¬ 
nal,  lifestyles/features  editor  for  the 
Ottawa  Citizen  and  in  editorial  posi¬ 
tions  in  England  with  the  London 
Evening  Standard  and  Ilford  Re¬ 
corder. 

*  .  * 

Albert  J.  Neri,  formerly  press 
secretary  to  Pittsburgh  Mayor  Sophie 
Masloff,  has  been  appointed  special 
assistant  to  Pennsylvania  Attorney 
General  Ernie  Preate  Jr.,  effective 
Sept.  23. 

Neri  previously  had  worked  as  a 
reporter  with  the  Pittsburgh  Post- 
Gazette. 
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Tony  Sutton  Edward  Schultz  James  Finefrock  Richard  Barker  Erin  Coats 

Tony  Sutton,  formerly  design  pers  that  comprise  the  Richmond  pointed  publisher  of  Elm  City  Citizen 

director  for  the  Toronto  Globe  and  Publishing  Corp.,  a  subsidiary  of  Newspapers  of  Milford,  Conn.,  pub- 

Mail,  has  been  promoted  to  the  new  Adams  Publishing.  Ushers  of  the  Milford  Citizen  and  sev- 

position  of  design  consultant  for  the  Oehmke  previously  had  worked  in  eral  weekly  papers  in  the  area, 
parent  company  Thomson  Newspa-  production,  sales  and  management  Baker  previously  had  worked  with 
pers  Corp.  in  Toronto.  positions  with  Adams.  the  Providence  (R.I.)  Journal-Bidle- 

Sutton  previously  had  worked  in  tin,  the  Evening  Times  of  Pav/tucket, 

editorial  and  design  positions  with  R.I.,  and  other  publications  in  New 

publications  in  England,  Scotland  and  Emma  Byrne,  formerly  press  sec-  England. 

Africa.  retary  for  Gov.  Jim  Florio  of  New 

Jersey,  has  been  named  to  head  the 
New  Jersey  Division  of  Consumer 
Affairs.  Jon  Shure,  Florio’s  director 
of  communications,  assumes  Byrne’s 
daily  duties. 


Erin  Coats,  formerly  classified 
advertising  manager  with  the  Beau¬ 
mont  (Texas)  Enterprise,  has  been 
named  classified  advertising  manager 
for  the  Austin  (Texas)  American- 
Statesman. 

Richard  A.  Barker,  formerly  ad-  Coats  previously  had  managed  the 
vertising  manager  and  director  of  classified  advertising  department  at 
sales  at  the  Wilson  Publishing  Co.  of  the  Midland  (Texas)  Reporter-Tele- 
Naragansett,  R.I.,  has  been  ap-  gram. 


Edward  P.  Schultz,  formerly 
advertising  director  for  the  Times 
Herald-Record  in  Middletown,  N.Y., 
has  been  named  advertising  director 
at  The  Blade  of  Toledo,  Ohio. 

Schultz  previously  had  overseen 
advertising  sales  for  the  Journal- 
World  of  Lawrence,  Kan.,  Indepen¬ 
dent  Record  of  Helena,  Mont.,  and 
Southern  Illinoisan  of  Carbondale, 
Ill.,  and  earlier  as  classified  advertis¬ 
ing  manager  and  retail  advertising 
sales  representative  for  the  Herald- 
Times  in  Bloomington,  Ind. 


James  A.  Finefrock,  formerly 
opinion  editor  in  charge  of  the  op-ed 
page  of  the  San  Francisco  Examiner, 
has  been  named  editor  of  the  news¬ 
paper’s  editorial  pages. 

Finefrock  previously  had  worked  as 
metro  editor,  investigative  reporter 
and  editor  of  the  investigative  team  at 
the  Examiner  and  earlier  as  a  reporter 
with  the  South  San  Francisco  Enter¬ 
prise  Journal. 


Btoow 


iWxoVion 


ip\an 


Adams  Publishing  Corp.  of  Utica, 
Mich.,  has  announced  the  following 
executive  appointments. 

Frank  A.  Spinella,  who  recently 
had  helped  Detroit  advertisers  in 
developing  direct-mail  advertising, 
has  been  named  general  manager  of 
Advisor/Source  Newspaper  Group 
for  Adams  Publishing. 

Spinella  previously  had  worked  as 
a  reporter,  managing  editor,  adver¬ 
tising  director  and  publisher  with 
Adams. 

Wayne  Oehmke,  formerly  pub¬ 
lisher  of  the  Tri-County  News  in  Fen¬ 
ton,  Mich.,  has  been  appointed  pub¬ 
lisher  of  a  group  of  weekly  newspa- 


Cowles  Media  Company  of  Minneapolis  has  sold 

Sentinel  Newspapers,  Inc. 

<11  community  weeklies  with  total  circulation 
of  155,000  in  the  Denver  metropolitan  area) 

We  are  proud  to  have  represented  Cowles  Media  in  negotiating 
the  sale  of  these  11  newspapers  in  5  separate  transactions  to 
Aurora  Publishing  Co.;  Marcari-Healy  Publishing  Co.;  West  Edit, 
Inc.;  Westminster  Window,  Inc.,  and  Boulder  Publishing,  Inc.,  a 
division  of  Knight-Ridder  Newspapers. 

Lee  Dirks  &  Associates 

313-646-4230 
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Washington  Times  iaunches  Sunday  edition 


By  Debra  Gersh 

While  newspapers  around  the 
country  fold  and  merge,  at  least  one 
has  expanded,  launching  both  Satur¬ 
day  and  Sunday  editions  in  a  major 
market. 

The  Washington  (D.C.)  Times  pub¬ 
lished  its  first  Sunday  edition  on  Sept. 
8,  with  plans  to  begin  the  Saturday 
paper  as  well  the  following  week. 

The  idea  for  a  Sunday  paper  has 
been  “on  the  back  burner”  since  the 
paper  began  publication  in  1982,  said 
managing  editor  Wesley  Pruden. 

A  number  of  “Extra”  editions  that 
appeared  on  weekends  after  the  Fri¬ 
day  jury  verdict  in  the  trial  of  former 
D.C.  mayor  Marion  Barry  and  during 
the  course  of  the  Persian  Gulf  war 
helped  convince  those  at  the  paper 
that  it  was  possible  to  put  out 
weekend  papers,  Pruden  said. 

“When  we  did  the  extra  editions, 
we  realized  then  we  could  do  it  with 
our  present  resources,  plus  a  little,” 
he  said,  explaining  that  about  12  peo¬ 
ple  have  been  added  to  the  editorial 
staff. 

In  addition,  he  said  working  on  a 
story  all  week  and  then  having  to  stop 
it  for  the  weekend  not  only  was 
demoralizing,  but  also  made  it  diffi¬ 
cult  to  get  the  momentum  going  again 
on  Monday. 

“It’s  the  biggest  morale  boost  we’ve 
ever  had  here  on  the  editorial  side,” 
Pruden  said  of  the  weekend  editions. 
“It  really  has  energized  people.” 
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Sunday  edition 

If  Pruden  had  any  complaint,  it  was 
the  age-old  editorial  versus  advertis¬ 
ing  battle  —  there  was  too  much  ad¬ 
vertising  in  the  paper,  reducing  his 

S.F.  JOA  to 
continue 

The  Hearst  Corp.,  owner  of  the  San 
Francisco  Examiner,  notified  the 
Chronicle  Publishing  Co.  that  it  has 
exercised  its  option  to  extend  the  joint 
operating  agreement  between  the  Ex¬ 
aminer  and  the  San  Francisco  Chron¬ 
icle. 

The  JOA,  which  was  implemented 
in  1965,  was  up  for  termination  or 
renewal  in  September.  The  extension 
continues  the  agreement  through  Sep¬ 
tember  2005. 

Broadcast  ad 
revenues  down 

Advertising  sales  among  broadcast 
media  outlets,  including  the  networks 
and  local  stations,  declined  4.9%  in 
the  first  half  of  this  year  compared 
with  the  first  six  months  of  last  year, 
according  to  the  Television  Bureau  of 
Advertising. 

Total  television  ad  revenue  from 
January  through  June  was  $10.47  bil¬ 
lion,  a  decrease  from  $11  billion  the 
previous  year,  the  organization  re¬ 
ported. 


news  hole.  He  said  the  Sunday  paper 
was  designed  to  take  about  17  to  18 
pages  of  ads,  but  the  launch  edition 
carried  around  30. 

The  Sunday  paper  will  feature  vari¬ 
ous  sections,  including  Travel, 
Sports,  Commentary,  Books,  Classi¬ 
fied,  Arts,  Food,  Comics,  a  Redskins 
game  report  during  football  season 
and  a  television  program-schedule 
book. 

“We’ll  do  some  fine-tuning,”  Pru¬ 
den  said.  “A  careful  reader  will  notice 
some  differences,  cosmetic  changes 
more  than  anything  else.  We’re  set 
with  formula,  now  it’s  a  matter  of 
execution.  We’re  just  determined  to 
make  it  as  bright,  entertaining 
thoughtful  and  complete  a  Sunday 
read  as  possible.” 


Record  number 
of  coupons 

An  annual  Survey  of  Promotional 
Practices  and  couponing  trends  for 
packaged  goods  as  tracked  by  the 
Nielsen  Clearing  House  found  that 
consumers  were  exposed  to  a  record 
number  of  coupons,  rebate  samples 
and  other  promotional  devices  last 
year,  according  to  J.  Walter  Thomp¬ 
son  Inc.  of  New  York. 

The  highlights  of  the  study  found: 

•  In  1990,  25%  of  advertisers’ 
budgets  went  to  consumer  promo¬ 
tions,  44%  went  to  trade  promotions 
and  31%  went  to  media  advertising. 
Promotion’s  share  of  advertisers’ 
budgets  has  been  growing  steadily  for 
13  years. 

•  Manufacturers  use  a  wide  vari¬ 
ety  of  consumer  promotions.  The 
most  popular  types  in  1990  were  cou¬ 
pons,  cents-off,  product  sampling  and 
refunds. 

•  Although  the  number  of  coupons 
distributed  increased  in  1990,  there 
was  a  decrease  in  overall  redemption 
rates.  Changes  in  coupon  volume  and 
redemption  vary  by  coupon  vehicle, 
but  redemption  rates  were  down  for 
all  forms  of  coupons  except  instant 
on-pack. 

•  Free-standing  inserts,  or  FSIs, 
are  the  most  prevalent  couponing 
vehicle,  carrying  nearly  80%  of  all 
coupons  in  1990. 

•  Coupon  face  values  are  increas¬ 
ing  faster  than  consumer  prices.  Con¬ 
sumers  say  they  are  more  likely  to 
redeem  coupons  with  higher  face  val¬ 
ues. 
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Book  Reviews 


Teaching 
journalism 
in  China 

The  Dragon’s  Pupils:  A  China  Odys¬ 
sey.  Kenneth  Starck.  (Ames,  Iowa; 
Iowa  State  University  Press,  250 
pages.)  $24.95. 

What  would  it  be  like  to  teach 
Western-style  journalism  in  hard-line 
Communist  China? 

Starck,  director  of  the  Journalism 
program  at  the  University  of  Iowa, 
spent  a  year  as  a  Fulbright  professor 
at  the  Institute  of  Journalism  of  the 
Chinese  Academy  of  Social  Sciences 
in  Beijing. 

On  one  level,  he  found  similarities 
with  American  journalism  teaching  as 
he  helped  his  21  Chinese  graduate 
students  to  develop  projects  on  social 
concerns,  among  them  the  growing 
problem  of  smoking  in  China,  promis¬ 
cuity  on  campus,  increase  in  di¬ 
vorces,  and  the  effect  of  the  violent- 
oriented  popular  martial  arts  on  soci¬ 
ety. 

However,  differences  prevailed. 
The  Chinese  students  did  not  under¬ 
stand  the  emphasis  in  the  U.S.  press 
on  the  negative  and  conflict.  Chinese 
believe  that  80%  of  the  news  should 
be  good,  20%  can  be  bad;  “in  the 
United  States,  the  figures  are  prob¬ 
ably  reversed.” 

The  strong  arm  of  the  government 
reached  into  the  classroom.  Authori¬ 
ties  canceled  a  scheduled  visit  of 
Mark  Hopkins,  who,  as  chief  of  the 
Beijing  bureau  of  the  Voice  of  Amer¬ 
ica,  reaches  20.5  million  Chinese. 
Hopkins  did  not  get  the  notice  of 
cancellation  and  showed  up  for  a  class 
presentation  and  interview.  The  stu¬ 
dents  were  terrified,  wondering  who 
would  see  the  stories  they  were  to 
write  about  the  unauthorized  person. 

Starck  and  his  wife  were  in  China 
before  the  Tiananmen  Square  upris¬ 
ing,  but  the  book  is  insightful  about 
Chinese  life  which,  he  is  quick  to  say, 
he  does  not  understand.  He  tells  of 
national  holidays  when  as  many  as 
three  million  would  visit  Tiananmen 
Square.  Startling,  too,  are  his  figures 
for  bike  riders — 500  million  bicyclists 
in  China,  four  to  five  million  in  Beij¬ 
ing,  and,  of  course,  Starck  got  about 
much  by  bicycle,  despite  the  high 
fatality  rates  in  accidents  with  trains 
and  motor  vehicles. 

Starck  has  an  easy  narrative  style 
and  the  book  is  worth  the  reading  as  a 


travelogue  on  China.  He  even  tells 
what  it  is  like  to  be  an  extra  in  the 
filming  of  Bernardo  Bertolucci’s  The 
Last  Emperor  in  Beijing's  Forbidden 
City. 

*  *  * 

Perspectives  on  Mass  Communica¬ 
tion  History.  William  David  Sloan. 
(Hillsdale,  N.J.;  Lawrence  Erlbaum, 
379  pages.)  $29.95;  cloth,  $60.95 

Like  Caesar’s  Gaul,  journalism  his¬ 
torian  Sloan  believes  the  turf  of  his¬ 
tory,  including  journalism  history, 
can  be  divided  into  various  camps, 
depending  on  the  way  the  historian 
approaches  his  or  her  material. 

That  means  putting  a  tag  on  every 
historian  and,  here  in  particular,  on 
journalism  historians.  While  it  is  a 
useful  way  to  identify  cultural  and 
contextual  influence,  biases  and  para¬ 
digms,  the  approach  may  seem  too 
neat  and  arbitrary  for  some. 

This  scholarly  book  presents  each 
period  of  journalistic  history  by  chro¬ 
nology  and  topics  —  special  chapters 
take  up  minorities,  advertising,  public 
relations,  radio  and  tv,  for  instance. 
Each  chapter  discusses  how  each  of 
the  camps  of  historians  evaluate  and 
interpret  that  particular  period  or 
topic. 

The  historians  discussed  are  tagged 
as  being  members  of  the  romantic 
school  (biographical  writers,  for  in¬ 
stance),  cultural  school  (interrelation 
of  journalism  with  society),  develop¬ 
mental  (emphasizes  the  development 
of  skills  and  technology),  nationalist 
school  (patriotic),  progressive  school 
(reform-minded,  favoring  middle 
class),  economic  school  (the  press  as 
a  business),  consensus  school  (em¬ 
phasizes  the  common  goals  and  moti¬ 
vations  of  the  press,  playing  down 
class  and  ideological  confiict),  com¬ 
munication-effects  school  (interpret¬ 
ing  the  media  by  their  effect  on  soci¬ 
ety  and  government).  Then  there  are 
liberal,  conservative,  Marxist  schools. 

Discussion  questions  at  the  end  of 
each  chapter  lead  readers,  namely 
students,  using  this  supplementary 
media  history  book  to  relate  and  inter¬ 
pret  history  from  different  perspec¬ 
tives.  Yet  one  will  need  to  look  else¬ 
where  also  for  narrative  history,  ex¬ 
tended  biographical  treatment,  and  an 
analysis  of  great  works  and  docu¬ 
ments  in  order  to  answer  fully  many 
of  these  questions. 

Sloan  is  professor  in  the  School  of 
Communication  at  the  University  of 
Alabama,  Tuscaloosa. 


The  Writer’s  Essential  Desk  Refer¬ 
ence.  Glenda  Tennant  Neff,  editor. 
(Cincinnati:  Writer’s  Digest  Books, 
352  pages.)  $19.95 

A  useful  once-over  on  topics  re¬ 
lated  to  free-lance  writing,  this  book 
lacks  the  depth  of  more  serviceable 
volumes,  such  as  the  comprehensive 
books  of  the  Investigative  Re¬ 
porters  &  Editors  and  the  American 
Society  of  Journalists  and  Authors. 

Six  writers  contributed  to  this  vol¬ 
ume,  including  Neff,  a  former  editor 
of  Writer's  Market  and  now  an  editor 
with  F&W  Publications. 

The  book  touches  on  finances  and 
insurance  for  writers,  tax  matters, 
writers’  groups,  conferences  and 
workshops,  writing  and  selling  in  Ca¬ 
nada,  syndication,  and  other  topics. 

The  book  lists  only  eight  U.S.  syn¬ 
dicates,  but  appends  this  advice:  “A 
comprehensive  list  can  be  found  in 
the  annual  Editor  &  Publisher  Syndi¬ 
cate  Directory  (11  W.  19th  St.,  New 
York,  N.Y.  10011).” 

—  Hiley  Ward 
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LEGALLY  SPEAKING  -  — 

News  media  must  meet  challenge  of  newsbox  regulation 


By  Lawrence  R.  Levin 

Since  the  end  of  World  War  II, 
newsboxes  have  become  increasingly 
important  to  single-copy  sales,  partic¬ 
ularly  in  metropolitan  areas  such  as 
New  York,  Chicago  and  Los  Angeles. 

As  the  nation’s  population  shifted 
to  urban  centers,  the  availability  of 
home-delivery  carriers  and  corner 
newsstands  steadily  declined.  Local 
governments  have  responded  to  the 
proliferation  of  newsboxes  with  a 
myriad  of  regulatory  measures  that 
often  violate  the  First  Amendment 
and  threaten  the  broad  dissemination 
of  the  news. 

A  stroll  down  the  streets  of  major 
urban  areas  often  reveals  dozens  of 
newsboxes  of  various  shapes  and  col¬ 
ors  clustered  around  lampposts  or 
utility  poles  or  set  out  in  long  lines 
near  corners. 

Newsboxes,  viewed  by  urban  plan¬ 
ners  as  unsightly  clutter,  are  clus¬ 
tered  in  airports  and  other  transport 
terminals  as  well  as  on  city  streets, 
but  attempts  to  regulate  this  modem 
phenomenon  have  endangered  a  vital 
method  of  news  distribution. 


The  danger  to  a  free  press  has  been 
intensified  by  the  invasion  of  “wolves 
in  sheep’s  clothing’’;  large  boxes  fea¬ 
turing  paid-space  advertising  on  the 
sides.  By  housing  sporadically  pub¬ 
lished  magazines  or  papers,  these 
boxes  masquerade  as  constitutionally 
protected  newsboxes. 

The  issue  was  faced  squarely  ear¬ 
lier  this  year  by  Judge  Frank  H. 
Easterbrook  in  the  Chicago  Observer 
Inc.  case  which  was  before  the  United 
States  Court  of  Appeals.  Judge 
Easterbrook  noted  that: 

“Newsracks  are  ubiquitous  in 
American  cities.  The  city  block  in 
Chicago  that  comprises  the  federal 
courthouse  boasts  19  racks  for  11 
papers  or  pamphlets:  the  Chicago  Tri¬ 
bune,  the  Chicago  Sun-Times,  the 


(Levin  is  a  member  of  Levin  &  Funk- 
houser  Ltd.,  a  Chicago-based  law 
firm.) 


Wall  Street  Journal,  USA  Today,  the 
Financial  Times,  Investor’s  Daily, 
the  Daily  Herald,  the  Southtown  Eco¬ 
nomist,  the  Learning  Annex,  the 
Relcon  Apartment  Directory  and  the 
Chicago  Observer.” 

Explaining  that  “function  dictates 
form,’’  Judge  Easterbrook  described 
the  size  and  characteristics  of  a  legiti¬ 
mate  newsbox.  In  contrast,  he  de¬ 
scribed  the  Observer’s  oversized  “ad 
boxes”  as  essentially  nothing  more 
than  “billboards  for  businesses  unre¬ 
lated  to”  any  legitimate  publication. 

To  cope  with  this  obtrusive  adver¬ 
tising  gimmick,  Chicago  enacted  an 
ordinance  “to  get  the  Observer’s  bill¬ 
boards  off  the  sidewalks”:  banning 
off-premises  ads  on  the  sidewalks, 
limiting  the  size  of  newsracks,  and 
regulating  the  type  of  advertising  dis¬ 
played  on  newsboxes. 

Judge  Easterbrook  found  that  Chi¬ 
cago’s  ordinance  met  the  reasonable 
time,  place  and  manner  requirements 
of  the  First  Amendment.  In  doing 
this,  he  noted  that  cities  may  “curtail 
visual  clutter”  and  that  newsboxes 
“the  size  of  sandwich  boards  reduce 
the  quality  of  life,”  rejecting  the  idea 


that  newsbox  ordinances  must  be 
“part  of  a  comprehensive  beautifica¬ 
tion  plan.” 

What  is  noteworthy  for  legitimate 
publications  is  that  the  court  recog¬ 
nized  that  the  Constitution  required 
the  city  to  “leave  ample  channels  for 
communication.” 

At  all  times  Judge  Easterbrook 
focused  on  the  distinction  between 
these  “ad  boxes”  and  the  legitimate 
newsboxes  that  comprise  the  consti¬ 
tutionally  permitted  norm.  For  exam¬ 
ple,  in  permitting  the  city  to  curtail 
clutter  he  pointed  out  that  the 
Observer  could  easily  fit  in  a  legiti¬ 
mate  newsbox  of  the  type  used  by 
publications  such  as  the  Chicago  Sun- 
Times  or  the  New  York  Times. 

Legitimate  regulation  of  news- 
boxes  will  continue  to  be  debated;  the 
nation’s  newspapers  must  watch 
carefully  as  this  area  of  law  develops. 
Recently,  many  communities  have 


enacted  various  laws  restricting  the 
size,  type  and  location  of  newsboxes, 
as  well  as  requiring  permit  fees  and 
liability  insurance.  The  validity  of 
these  laws  depends  upon  the  precise 
terms  of  the  regulations,  and  the  cir¬ 
cumstances  vary  widely.  How  the 
issues  are  presented  to  the  courts 
often  will  affect  the  outcome  of  chal¬ 
lenges. 

Some  communities  have  claimed 
that  newsboxes  threaten  traffic 
safety,  but  some  ordinances  based  on 
this  rationale  have  been  rejected 
because  the  ordinances  were  not 
properly  tailored  and  lacked  adequate 
standards. 

Moreover,  claiming  that  news- 
boxes  are  unsightly  has  not  met  with 
much  success  as  a  rationale  for  ban¬ 
ning  or  controlling  newsboxes.  Since 
the  Supreme  Court’s  landmark  deci¬ 
sion  in  the  Lakewood  case  recognized 
the  importance  and  constitutional 
protection  of  newsboxes,  courts  have 
been  slow  to  permit  regulations  that 
would  hamper  the  legitimate  distribu¬ 
tion  of  newspapers  through  news- 
boxes. 

In  the  city  of  Wheaton  case,  a  fed¬ 
eral  district  court  found  that  prohibit¬ 
ing  newsboxes  in  favor  of  sales 
through  private  newsdealers  such  as 
drug  or  grocery  stores  did  not  provide 
ample  alternative  channels  of  distri¬ 
bution,  as  required  by  the  Constitu¬ 
tion. 

When  the  city  of  Chicago  at¬ 
tempted  to  remove  newsboxes  from 
the  nation’s  busiest  airport,  Chicago- 
O’Hare  International,  the  federal  dis¬ 
trict  court  in  Chicago  entered  a  pre¬ 
liminary  injunction  requiring  the 
return  of  the  newsboxes.  The  court 
found  that  the  right  to  distribute  and 
circulate  newspapers  includes  the  use 
of  newsboxes  and  that  the  city  did  not 
show  that  it  could  establish  public 
safety  concerns. 

The  court  further  held  that  no 
showing  of  ample  alternative  chan¬ 
nels  of  distribution  had  been  estab¬ 
lished.  As  more  and  more  cities  turn 
their  airports  into  public  malls  with 
numerous  concessions  such  as 
jewelry  stores,  bookshops  and  restau¬ 
rants,  this  decision  gains  increasing 
importance.  The  Tucson  Airport 
Authority  similarly  has  been  enjoined 
from  placing  unreasonable  restric¬ 
tions  on  newsboxes. 

Recently,  newspapers’  rights  of 
access  to  public  transportation  termi¬ 
nals  have  been  limited  in  several  dis- 
(Continued  on  page  53) 


Local  governments  have  responded  to  the 
proliferation  of  newsboxes  with  a  myriad  of  regulatory 
measures  that  often  violate  the  First  Amendment  and 
threaten  the  broad  dissemination  of  the  news. 
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LEGAL  BRIEFS 


Judge:  Bankers 
can’t  have 
reporter’s  notes 

A  banker  suing  three  of  his  former 
colleagues  cannot  get  the  notes  of  a 
reporter  for  the  Oakland  Press  of 
Pontiac,  Michigan,  a  state  circuit 
judge  ruled. 

Ruling  that  the  notes  are  protected 
under  the  First  Amendment,  Oakland 
Circuit  Judge  Alice  L.  Gilbert,  on 
Aug.  28,  refused  the  request  for  notes 
and  documents  relating  to  some  50 
stories  the  Oakland  Press  has  pub¬ 
lished  about  the  First  Federal  Savings 
Bank  and  Trust  in  Pontiac. 

The  former  senior  vice  president  of 
that  toubled  bank,  Joseph  P.  Michael, 
is  suing  three  other  former  bank 
executives,  claiming  they  conspired 
to  use  the  Press  to  ruin  Michael’s 
career. 

Michael’s  suit  names  James  Clark¬ 
son,  Joseph  Leutze  and  Karen  Rus- 
sell-Corace  as  the  source  of  numerous 
Press  stories  that  allegedly  biased  the 
public  and  bank  regulators  against 
Michael. 

The  newspaper  is  not  a  defendant  in 
the  case. 

It  became  involved  because  Mi¬ 
chael’s  attorney,  Thomas  Plunkett, 
asked  for  the  newspaper  notes  and 
documents  to  check  the  defendants’ 
denials  that  they  were  sources  for  the 
stories. 

Federal  regulators  are  investigating 
First  Federal’s  commercial  lending 
practices. 

Judge  blocks 
source 

disclosure  motion 

A  county  judge  in  Michigan  has 
blocked  an  effort  to  force  the  Oakland 
Press  to  reveal  confidential  sources 
for  stories  on  a  multimillion-dollar 
bank  fraud  investigation. 

The  newspaper,  published  in  Pon¬ 
tiac,  30  miles  north  of  Detroit,  has 
printed  more  than  50  articles  on  First 
Federal  Savings  Bank  and  Trust.  Fed¬ 
eral  regulators  and  the  FBI  are  scruti¬ 
nizing  the  bank  for  allegedly  approv¬ 
ing  millions  of  dollars  in  loans  that 
defaulted  or  were  fraudulent. 

Judge  Alice  Gilbert  ruled  Aug.  28 
that  the  newspaper’s  records  were  not 
material  to  a  defamation  suit  brought 
by  one  bank  executive  against  three 
former  colleagues. 


Donna  Donati,  attorney  for  the 
newspaper,  said  forcing  it  to  hand 
over  names  would  have  intimidated 
future  confidential  sources. 

Joseph  P.  Michael,  a  senior  vice 
president  at  the  bank,  subpoenaed  the 
newspaper’s  records  and  names  of 
sources  and  was  seeking  depositions 
from  two  reporters  and  the  publisher. 

Michael  had  filed  a  libel  and  slander 
suit  against  three  former  colleagues, 
claiming  they  made  defamatory  state¬ 
ments  about  him  to  the  FBI  and  the 
U.S.  Office  of  Thrift  Supervision. 


Some  stories  said  Michael,  head  of 
the  commercial  lending  department, 
and  others  routinely  approved 
checking  overdrafts  for  “preferred” 
commercial  customers. 

The  suit  does  not  allege  that  the 
stories  were  libelous  or  that  the  defen¬ 
dants  supplied  information  to  the 
newspaper. 

“We  are  *not  on  a  fishing  expedi¬ 
tion,  we  are  not  trying  to  intimidate 
anybody,  we  flat  out  want  this  infor¬ 
mation,”  said  Michael’s  attorney 
Thomas  Plunkett.  —  AP 


Full  Service 
vs.  Self  Service 


JL  f  you've  got  a  question  about  your  newspaper  library  system,  you 
probably  don’t  have  the  time  to  find  the  answer  on  your  own.  That's  the 
function  of  the  people  who  sold  you  that  system.  Unfortunately,  some 
companies  don't  see  it  that  way. 


At  DataTimes,  we  see  it  that  way.  We  want  to  answer  any  question  you 
may  have  or  help  with  any  challenge  you  may  face.  We  listen  to  our 
customers  and  then  we  give  them  the  answers  they  need. 

It's  simple  really.  Full  service  to  all 
our  customers.  An  old  idea  in 
a  new  industry.  If  you  have  a 
question,  even  if  you're  not 
a  DataTimes  customer, 
call  us.  Our  full  service 
staff  is  standing  by. 


DataUhnes 

A  World  of  Information''* 


14000  Quail  Springs  Parkway  •  Suite  4S0  •  Oklahoma  City.  OK  73134  •  40S751-6400 
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LEGAL 

Michigan  1 

By  Mark  Fitzgerald 

News  accounts  which  fully  and 
accurately  report  true  facts  cannot  be 
libelous  just  because  their  implica¬ 
tions  may  be  defamatory,  the  Michi¬ 
gan  Supreme  Court  declared  in  a 
closely  watched  case  brought  against 
the  Detroit  News. 

The  5-1  ruling  amounts  to  an  impor¬ 
tant  press  victory,  especially  coming 
from  a  high  court  that  only  last  year 
made  it  easier  for  private  figures  to 
prove  libel  damage. 

“The  Supreme  Court’s  decision 
protects  the  newspaper’s  right  to  tell  a 
major  investigative  story  accurately, 
and  it  protects  the  public’s  right 
to  know  the  facts  about  such  a 
story  ....  This  is  a  major  victory  for 
investigative  journalism,”  News  pub¬ 
lisher  Robert  H.  Giles  said  in  a  state¬ 
ment. 

The  decision  involved  a  four-piece 
investigative  story  that  ran  in  the 
News  from  April  22-25,  1979,  and 
centered  on  questions  about  orga¬ 
nized  crime  connections  of  the  then- 
owners  of  the  Pine  Knob  entertain¬ 
ment  and  ski  complex  near  Pontiac, 
Mich. 

Each  of  the  four  articles  ran  below 
boxes  that  set  the  tone  of  the  investi¬ 
gation:  “In  the  last  eight  years  Pine 
Knob,  in  Oakland  County,  has  devel¬ 
oped  from  a  losing  ski  resort  into  one 
of  the  nation’s  foremost  entertain¬ 
ment  complexes,  worth  millions. 
During  those  years  the  persistent 
question  in  Michigan  and  elsewhere 
has  been  ‘Is  it  Mafia?’  ” 

Former  Pine  Knob  owners  Gary 
Francell  and  Joseph  Locricchio  sued, 
claiming  that  the  articles  implied 
falsely  that  they  were  mobsters  who 
had  laundered  money  and  had  ties  to 
two  1974  murders. 

In  the  complaint,  however,  neither 
alleged  that  any  specific  statement  in 
the  articles  was  false. 

After  a  lengthy  trial  concluding  in 
September  1985,  a  Wayne  County 
jury  awarded  Francell  $3  million.  At 
the  same  time,  the  jury — in  an  action 
Michigan  Supreme  Court  Justice 
James  H.  Brickley  would  later  de¬ 
scribe  as  “inexplicable” — found 
Locricchio  had  not  been  defamed  at 
all,  and  deserved  no  award. 

A  few  months  later,  the  trial  judge 
threw  out  the  verdict,  ruling  that  there 
was  no  defamation  because  the  state¬ 
ments  about  Francell  and  Locricchio 
were  either  true  or  had  not  been 
proven  false. 

bel  ruling  called  big  pn 

“Liability  cannot  be  imposed  for 
journalistic  inferences  arising  from 
the  reporting  of  true  facts  about  mat¬ 
ters  of  public  interest  and  concern,” 
the  judge  ruled. 

However,  the  Court  of  Appeals  re¬ 
instated  the  verdict,  declaring  that  it 
had  already  ruled  before  trial  that  the 
News  stories  could  be  defamatory 
even  if  no  specific  statement  in  them 
were  false. 

The  appeals  court  said  they  were 
prevented  from  making  their  own 
review  of  the  case’s  facts  by  the  ven¬ 
erable  “law  of  the  case  doctrine”  that 
discourages  higher  courts  from  sec¬ 
ond-guessing  such  things  as  the  relia¬ 
bility  of  witnesses  at  trial. 

In  his  decision  for  the  majority. 
Justice  Brickley  rejected  that  notion. 

sss  victory 

course  of  financing  Pine  Knob. 

“While  the  headline  that  the  part¬ 
ners  were  ‘stalked  by  Mafia-hunters’ 
was  somewhat  misleading,  since  the 
‘Mafia-hunters’  were  not  stalking 
[Francell  or  Locricchio],  the  headline 
falls  into  the  category  of  permis¬ 
sible  rhetorical  hyperbole,”  Brickley 
wrote. 

Brickley  did  criticize  a  photograph, 
showing  the  results  of  a  mob-style 
killing,  because  its  caption  did  not 
explain  that  the  murder  had  taken 
place  five  years  previously. 

Nevertheless,  he  said,  “the  articles 
must  be  construed  as  a  whole”  and 
the  text  did  point  out  “that  intensive 
investigations  by  law-enforcement 
agencies  failed  to  link  the  plaintiffs  to 
the  .  .  .  murders.” 

The  decision  invoived  a  four-piece  investigative 
story  that  ran  in  the  News  from  April  22-25,  1979,  and 
centered  on  questions  about  organized  crime 
connections . . . 

Instead,  Brickley  said  that  the  high 
court  would  conduct  its  own  indepen¬ 
dent  review  “in  the  interest  of  clar¬ 
ifying  the  operation  of  constitutional 
principles  .  .  .  and  [in  the  interest]  of 
the  long-suffering  litigants.” 

Indeed,  Brickley’s  opinion  in¬ 
cludes  a  close  article-by-article — and 
indeed ,  headline-by-headline — analy¬ 
sis  of  the  original  stories  by  reporters 
Michael  Wendland  and  Jean  Gadom- 
ski  as  well  as  the  trial  testimony. 

“Unfortunately  for  the  plaintiffs, 
an  inescapable  implication  of  the  Pine 
Knob  series  conforms  to  the  facts 
developed  at  trial:  The  plaintiffs  had 
numerous  financial  and  social  con¬ 
nections  with  reputed  organized 
crime  figures  and  these  associations 
contributed  in  the  financing  of  Pine 
Knob  and  prompted  intense  investi¬ 
gative  scrutiny,  if  not  harassment, 
from  law  enforcement  authorities,” 
Brickley  wrote. 

“Similarly,”  he  continued,  “the 
headlines  in  the  series,  while  arguably 
inflammatory,  do  not  convey  false 
implications  apart  from  the  context  of 
the  reported  facts.  The  two  partners 
did  indeed,  through  ‘hustle’  create  a 
big  resort,  millions  in  debts,  and  a 
question:  ‘Is  it  Mafia?’  ” 

The  partners  did  indeed  have  a 
“brush  with  bankruptcy”  in  the 

In  a  concurring  opinion.  Justice 
Michael  F.  Cavanagh  said  that  there 
was  not  even  any  need  to  consider  the 
case  law  doctrine,  simply  the  plain 
fact  that  the  plaintiffs  had  not 
proven  any  fact  in  the  stories  incor¬ 
rect. 

“True  facts,  whatever  their  ‘impli¬ 
cations,’  cannot  become  actionable 
simply  because  they  are  collected  and 
published  together  in  a  straightfor¬ 
ward  manner,”  he  wrote. 

“It  is  to  be  hoped,  of  course,  that 
the  average,  fair-minded  reader 
would  stick  to  the  concededly  true 
facts  as  presented  in  the  disputed  arti¬ 
cles,  and  avoid  leaping  to  speculative 
or  unwarranted  conclusions  about  the 
plaintiffs.  But  it  simply  acknowledges 
human  nature  to  observe  there  is  no 
way  to  guarantee  or  control  what  any 
reader  may  infer,  speculate  or  con¬ 
clude  on  the  basis  of  facts  of  which  he 
is  made  aware,”  Cavanagh  added. 

“For  the  purposes  of  this  case,  it  is 
enough  to  conclude,  as  a  matter  of 
law,  that  a  defamation  defendant  can¬ 
not  be  held  liable  for  the  reader’s  pos¬ 
sible  inferences,  speculations  or  con¬ 
clusions,  where  the  defendant  had  not 
made  or  directly  implied  any  provably 
false  factual  assertion,  and  has  not,  by 
selective  omission  of  crucial  relevant 
facts,  misleadingly  conveyed  any 
(Continued  on  page  52) 
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Rocker  sues 
The  Star 

The  drummer  whose  hard  rock  beat 
drove  the  group  Kiss  in  the  1970s  has 
sued  The  Star  supermarket  tabloid  for 
an  article  that  portrayed  him  as  a 
homeless  alcoholic. 

Peter  Criss  is  neither  an  alcoholic 
nor  homeless  as  described  in  the  Jan. 

8  edition  of  the  Star,  said  his  attorney, 
Anthony  Stuart,  who  filed  the  com¬ 
plaint  last  month  in  Los  Angeles 
Superior  Court. 

Stuart  also  said  Criss  never  spoke 
to  the  story’s  author,  Dave  LaFon- 
taine.  The  lawyer  said  only  one  of 
several  photographs  included  with 
the  story  was  authentic,  though  it  was 
10  years  old.  The  Star  had  no  immedi¬ 
ate  comment. 

The  article  described  Criss  as  a 
“hopeless  alcoholic  living  a  pathet¬ 
ic  existence  on  the  streets  of  Santa 
Monica,  Calif.”  One  of  several  photo¬ 
graphs  was  captioned:  “Pitiful  face  of 
fallen  superstar  Peter  Criss — bloated 
by  alcohol  abuse  that  has  destroyed 
his  kidneys.” 

—  AP 

Pol,  paper 
settle  lawsuit 

Former  U.S.  Rep.  Jim  Weaver  of 
Oregon  and  the  Oregonian  Publishing 
Co.  have  settled  a  $1 .8  million  lawsuit 
over  a  1986  news  story  in  The  Orego¬ 
nian  of  Portland. 

Weaver’s  lawyer,  David  Force  of 
Salem,  and  the  newspaper’s  attorney, 
Charles  Hinkle  of  Portland,  said  that 
both  sides  agreed  to  keep  details  of 
the  settlement  confidential. 

The  Oregonian  published  a  clarifi¬ 
cation  in  August  that  said  an  April 
1986  story  about  Weaver’s  financial 
dealings  had  relied  on  a  Republican 
Party  report  that  was  erroneous. 

The  clarification  also  said  the 
House  Committee  on  Standards  of 
Official  Conduct  determined  later  in 
1986  that  Weaver  had  not  violated  the 
law  with  his  personal  and  campaign 
finance  transactions. 

Weaver,  a  Democrat  who  repre¬ 
sented  Oregon’s  4th  District  from 
1975  to  1987,  claimed  the  newspaper 
defamed  him  by  quoting  a  National 
Republican  Campaign  Committee  re¬ 
port  that  declared  he  had  illegally  bor¬ 
rowed  money  from  his  campaign 
fund. 

Weaver  said  he  did  not  borrow 
money,  but  was  repaid  for  a  loan  he 


made  to  his  campaign  treasury  in 
1974.  Election  laws  allowed  him  to  be 
repaid  with  interest,  he  said  in  an 
affidavit  in  the  court  record. 

Weaver’s  lawsuit  was  filed  in  1987 
in  Lane  County  Circuit  Court,  but 
later  moved  to  federal  court,  where 
Judge  Malcolm  Marsh  dismissed  it  in 
1988.  Marsh  ruled  that  the  newspaper 
was  protected  by  the  First  Amend¬ 
ment  in  re-publishing  the  report  and 
was  unbiased  when  it  did  so. 

The  case  was  appealed  to  the  9th 
U.S.  Circuit  Court  of  Appeals,  which 
ruled  that  the  proper  forum  for  the 
case  was  Oregon’s  state  courts.  Lane 
County  Circuit  Judge  Maurice  Mer¬ 
ten  was  handling  the  case  when  the 
settlement  was  reached. 

—  AP 

Judge  exempts 
newspapers  from 
sales  tax 

A  circuit  judge  has  ruled  that  news¬ 
papers  should  be  exempt  from  Florida 
sales  taxes,  but  the  final  word  will 
come  from  the  state  Supreme  Court. 


Judge  George  Reynolds  of  Talla¬ 
hassee,  ruling  in  a  case  filed  by  the 
Fort  Lauderdale  News  and  Sun-Sen¬ 
tinel  against  the  Department  of 
Revenue,  follows  a  U.S.  Supreme 
Court  decision  in  April  that  opened 
the  door  for  the  exemption. 

For  now,  the  6%  sales  tax  will  still 
be  collected  on  newspapers  because 
the  Revenue  Department  has  ap¬ 
pealed  the  decision  to  the  state 
Supreme  Court,  but  the  department 
could  be  forced  to  refund  the  taxes  it 
has  collected  if  the  high  court  upholds 
Reynolds’  decision. 

“Right  now  the  judge  said  there’s 
no  legal  basis  on  which  to  collect  the 
tax,”  said  Eric  Taylor,  an  assistant 
state  attorney  general.  “Our  answer 
is  no,  that  is  not  true.” 

Reynolds  ruled  that  if  the  depart¬ 
ment  refunds  the  taxes,  the  newspa¬ 
pers  would  have  to  pass  the  savings  to 
customers  by  temporarily  lowering 
home-delivery  rates. 

The  Revenue  Department  has  col¬ 
lected  some  $2  million  a  month  in 
sales  taxes  on  newspapers  for  the  past 
nine  months  following  a  state 
Supreme  Court  ruling  that  lifted  the 
(Continued  on  page  53) 


Use  the  AccuCall  900  Service  Bureau. 

900#  Profit 


Best  payout! 

You  get  60^ 
percall. 

Based  on  2  minute 
calls  at  950  a  minute. 


•  Hurricane  Hotline"  now  available 

•  Up-to-the-minute  sports  scores,  lottery 

results,  soaps,  horoscopes,  stocks, 
news  and  many  other  popular  features. 

•  HI0ily  accurate  3-day  forecasts  and 

current  weather  for 2001  U.S.  &  world 
cities  -  updated  hourly. 

•  900  numbers  also  available  for  services 

you  generate. 


Perfect  DATg’Voiee  Personals  now  av^laUe. 


-Weather,  Inc. 

619  W.  College  Avenue,  state  College.  PA  16801 

(814)  234-9601  x  400  Fax  (814)  238-1339 
A  Leader  In  Voice  Information  Services 


EDITOR  &  PUBLISHER  for  September  21,  1991 


(kl^SUOMsUB . 


HARRIS  CORP.,  Controls  and  Composition  Div.,  Mel¬ 
bourne,  Fla.,  introduced  a  Unix-based  open-system- 
architecture  Page  Server  for  use  with  its  publishing  prod¬ 
ucts  that  extends  pagination  applications  capabilities 
through  greater  connectivity  and  publications  manage¬ 
ment.  It  allows  users  to  interactively  combine  ads,  news 
and  graphic  elements  to  produce  complete  color  pages  for 
multiple  editions  and  publications. 

For  producing  complex  pages,  the  Page  Server  supports 
a  range  of  capabilities  for  managing  the  page  publishing 
process.  It  accommodates  expanding  requirements  to  take 
advantage  of  equipment  and  technology  improvements. 

Based  on  Harris’s  Image  Management  and  Graphic 
Enhancement  System  (IMAGES)  architecture,  the  Page 
Server  uses  the  client-server  model  between  workstations 
and  an  off-the-shelf  SQL  information  storage  engine.  It 
expands  the  relational  database  established  as  an  integral 
part  of  IMAGES  to  embrace  more  of  the  page.  The  data¬ 
base  stores  page  elements  and  pages,  retaining  maximum 
compatibility  with  the  IMAGES  database  while  extending 
the  integration  of  page  elements  for  the  publishing  pro¬ 
cess.  It  offers  an  expanded  relational  database,  standard 
hardware  and  software  and  a  high  degree  of  connectivity. 

The  Page  Server,  connected  to  Harris  8900  worksta¬ 
tions  via  TCP/IP  Ethernet,  directly  connects  with  Post¬ 
Script  input  and  output  devices  that  have  industry-stan¬ 
dard  interfaces  such  as  Ethernet,  IEEE-488,  Centronics 
and/or  SCSI.  It  also  interfaces  to  existing  8300  systems  via 
a  bridge  application  that  executes  on  an  8963  similar  to  the 
IMAGES/PLS  bridge. 

The  Page  Server  subsystem  includes  a  Sun  Sparc  work¬ 
station  with  SCSI  disk  drives,  a  Sun  monitor  and  a  built-in 
Ethernet  interface.  A  207MB  internal  hard  disk  stores 
system/application  software.  External  hard  disk  drives 
provide  storage  for  all  user  files  up  to  I5GB.  Up  to  64 
network  nodes  can  be  supported. 


LINOTYPE-HELL  CO.,  Hauppauge,  N.Y.,  has  made 
the  68040-based  RIP  40  its  top-of-the-line  PostScript  inter¬ 
preter.  The  Adobe  Systems  RIP  includes  Hell’s  HQS 
Screening  to  eliminate  moire  using  desired  screen  rulings 
at  close  to  traditional  screen  angles,  a  LIRA  board  to 
speed  processing  of  scanned  pages,  direct  user-selectable 
Ethernet  interface  and  built-in  V/i'  floppy  drive  for  easy 
software  updating  —  all  found  in  the  RIP  30,  which  it 
supercedes. 

Also  introduced  is  a  lower-cost,  entry-level  color  sys¬ 
tem,  the  Linotronic  230  Recorder — RIP  40  with  HQS 
Screening.  Users  can  output  scanned  and  computer  gener¬ 
ated  spot  and  four-color  work  requiring  screens  up  to 
133  Ipi  and  resolutions  up  to  1693  dpi. 

Earlier,  Linotype-Hell  announced  that  its  Series  1000 
Scanner  Color  System  will  use  the  Barneyscan  CIS  4520 
scanner,  which  includes  Color  Access  image  acquisition 
and  imaging  software,  reducing  trial-and-error  scanning 
needed  for  usable  first  scans  and  allowing  concurrent 
scanning  and  other  processing.  Lamp  exposures  are  set 
via  automated  reading  of  a  target  image’s  maximum  high¬ 
light  and  shadow  points  prior  to  the  production  scan. 
Original  images  are  saved  in  the  event  changes  to  “modi¬ 
fier  files”  prove  unsatisfactory. 

The  new  CC  Mac  links  Macintosh  workstations  and 


Linotype-Hell  ChromaCom  systems.  The  “low-cost  entry 
solution  for  sharing  PostScript  files  and  ChromaCom 
application  files”  connects  ChromaCom  data  disks  to  a 
Mac’s  SCSI  port  for  fast  two-way  file  transfer.  CC  Mac 
allows  high-resolution  color-separated  images  from  Hell 
scanners  —  converted  to  suitable  file  formats  using 
Linotype-Hell  utilities  —  to  be  brought  into  a  Macintosh. 
Pages  bound  for  desktop  makeup  can  benefit  from  prior 
high-end  color  processing;  pages  composed  on  the 
desktop  can  be  processed  through  a  Mac  software  RIP, 
passed  to  a  ChromaCom  workstation  and  included  in 
ChromaCom  page  construction,  then  output  on  a 
Linotype-Hell  large-format  drum  recorder. 

Software  version  11.11  for  the  Macintosh  has  been 
released  for  the  Bridgit  imagesetter  with  PostScript-com¬ 
patible  software  RIP.  Enhancements  include  compatibil¬ 
ity  with  System  7  for  the  Mac ,  support  for  Apple  T rueT ype 
font  technology  and  the  Macintosh  MultiFinder,  stream¬ 
lined  dialog  boxes  conforming  more  closely  to  the  Mac 
standard,  imaging  of  more  than  50  fonts  per  page  and 
imaging  of  page  sizes  up  to  15.5"x22.8"  when  using  Aldus 
PageMaker  4.0  (with  94-pica  version  of  Bridgit). 

The  “entry-level”  Bridgit  laser  imagesetter  employs  an 
easily  upgraded  software  RIP  in  which  performance 
increases  as  the  hardware  platform  is  enhanced  (newer 
CPU,  more  memory,  accelerator  boards).  Ten  selectable 
resolutions  range  from  300  to  3000  dpi.  It  features  WYS¬ 
IWYG  preview,  a  Media  Manager  graphic  interface  for 
control  over  film  and  paper  consumption  and  print  drivers 
for  desktop  publishing  packages. 

♦  ♦  ♦ 

PORTAGE,  Akron,  Ohio,  offers  the  wider  Artwaxer 
XL,  featuring  an  8y4"-wide  roller  system  with  an  open  end 
for  waxing  material  of  any  size.  Rollers  can  be  solid  for 
intricate  pasteup  or  striped  for  saving  wax  on  large  areas. 
The  new  waxer  has  lighted  switches  and  an  adjustable 
thermostat  control.  Its  heating  element  is  built  into  the 
aluminum  wax  pan  for  fast  warm-up.  The  plastic  case 
remains  cool.  A  red  light  indicates  readiness  and  one  knob 
adjusts  wax  thickness. 

*  *  * 

TERNES  REGISTER  SYSTEM,  St.  Paul,  Minn.,  has 
released  its  Infinity  Semi-automatic  Plate  Bender  for 
single-width  newspaper  and  commercial  insert  markets.  It 
provides  accurate  bending,  easy  operation  and  fast 
throughput.  The  user  performs  all  bending  operations 
from  one  position. 

Infinity  uses  Ternes’  electronic  registration  or  can  be 
outfitted  to  match  an  existing  pin  registration  system. 
Features  include  automatic  vacuum  and  hold-down  bars, 
gas  spring  suspension  and  automatic  anvil  retraction  for 
faster  operation.  The  double-sided  bender  affords  greater 
control.  For  accurate  register  regardless  of  plate  shape, 
electronic  registration  transfers  registration  from  the  plate 
punch  to  the  bender  via  three  specific  contact  points 
common  to  the  plate  punch  and  the  bender  —  the  plate 
can  only  be  punched  or  bent  when  it  makes  contact  with 
the  three  points.  Automatic  vacuum  hold-down  is  then 
activated. 

Gas-spring  suspension  removes  the  weight  of  bending 
members  and  smooths  out  the  bending  cycle  for  easier 
operation  and  less  metal  fatigue  in  the  plate.  Needle  bear¬ 
ings  are  permanently  sealed  and  lubricated. 
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Seven  vendors  donate 
technology  to  GATF 

The  Graphic  Arts  Technical  Foun¬ 
dation  has  received  equipment  dona¬ 
tions  from  seven  suppliers.  Installed 
in  spring  were  Detroit-based  Douthitt 
Corp.’s  42"x52"  wall-mounted  vac¬ 
uum  frame  with  repeatable  electronic 
air  evacuation  pattern  and  Olite  AL35 
and  ALICX  illumination,  and  the 
PostScript-compatible  720  IQ  Profes- 
sional-II  1200-dpi,  plain-paper  laser 
imager  from  Printware  Inc.,  St.  Paul, 
Minn. 

Summer  donations  included:  a 
Pressmatch  DTP  desktop  single-sheet 
color  approval  proofing  system  (lami- 
nator,  processor  and  exposure  sys¬ 
tem)  from  the  Printing  Products  Divi¬ 
sion  of  Hoechst  Celanese  Corp., 
Somerville,  N.J.;  a  12-bit-per-color 
SpeedScanner  desktop  color  scanner 
for  various  sizes  of  reflective  and 
transmissive  copy  and  3-D  objects 
from  Array  Technologies,  Oakland, 
Calif.;  a  ByLighter  Daylight  Expo¬ 
sure  System  with  30"x40"  vacuum 
frame  and  1,000-watt  quartz  light 
from  ByChrome  Co.,  Columbus, 
Ohio;  a  Kodak  Kodamatic  42S  com¬ 
plete  film  processor  and  Kodak  Con¬ 
tact  2000  integrated  daylight  film 
assembly  system;  and  an  X-Scan 
tabletop  scanning  densitometer  from 
X-Rite  Corp.,  Grandville,  Mich. 

GATF  names 
Intertech  winners 

Recipients  of  the  1991  GATF  Inter- 
Tech  Technology  Award  were  an¬ 
nounced  by  the  Graphic  Arts  Techni¬ 
cal  Foundation.  Among  them  are 
Adobe  Systems  Inc.,  Baldwin  Tech¬ 
nology  Corp.’s  Baldwin  Stobb  Div., 
TruMatch  Inc.  and  X-Rite  Inc.  For¬ 
mal  presentations  will  be  made  by 
GATF  in  November. 

Adobe’s  Photoshop  color  image 
editing  software  package  won  for  giv¬ 
ing  desktop  publishing  access  to 
large-system  capabilities.  Baldwin 
received  the  award  for  its  VSB-5 
automated  vertical  stacker/bundler,  a 
robotic  system  offering  safety  bene¬ 
fits  and  improved  press  and  post-press 
integration.  The  Trumatch  System  is 
a  color  matching  system  that  organ¬ 
izes  process  colors  according  to  the 
visible  spectrum  in  even,  balanced 
gradations  of  hues  for  a  close  link 
between  desktop  production  and 
four-color  printing.  X-Rite’s  938 
SpectroDensitometer  and  Spectro- 
Start  software  were  cited  for  enhanc¬ 


ing  statistical  process  control  applica¬ 
tions. 

Other  winners  were  the  Heidelberg 
CP  Tronic  digitized  control  system 
for  sheetfed  offset  presses  from 
Heidelberger  Drucksmaschinen  AG, 
and  the  PTC  Thermistor  Hot  Air 
Dryer  for  small  printers,  co-devel- 
oped  by  Accel  Graphic  Systems  and 
Grafix  North  America. 

Archetype  ships 
InterSep  system 

Archetype  Inc.,  Waltham,  Mass., 
announced  shipment  of  its  first 
InterSep  order. 

The  Beverly  (Mass.)  Times,  an 
InterSep  beta  site,  bought  the  first 
production  copy  of  the  image  man¬ 
agement  system  (E&P,  July  27). 

One  of  the  four  dailies  published  by 
Essex  County  Newspapers,  an  Otta- 
way  Group  division,  the  Times  elec¬ 
tronically  prepares  50-60  ads  daily.  In 
Beverly,  InterSep  runs  on  a  ’486- 
based  PC  serving  as  the  hub  of  what 
production  director  Brad  Koltz  said 
will  “eventually  be  a  network  linking 


100  workstations  and  other  equip¬ 
ment”  at  four  offices  within  a  27-mile 
radius. 

Ad  makeup  is  performed  using 
Archetype  Designer  software.  Koltz 
said  the  InterSep- Archetype  network 
will  replace  Macintosh-based  ad  pro¬ 
duction.  Using  InterSep,  the  time 
needed  to  send  an  ad,  complete  with 
type,  photos  and  graphics,  anywhere 
on  the  network  will  be  reduced  from 
one  minute  to  five  seconds,  according 
to  Koltz. 

Idab  opens 
Hong  Kong  office 

Idab  International  Inc.,  Hampton, 
Va.,  has  established  Idab  Wamac 
Pacific  Ltd.  (IWP).  Based  in  Hong 
Kong,  it  will  serve  Pacific  Rim  news¬ 
papers  with  material  handling  and 
mailroom  systems  developed  and 
manufactured  in  the  U.S.  by  Idab  Inc. 
and  in  Sweden  by  Idab  Wamac. 

Named  operations  manager  at  the 
new  subsidiary  was  Julio  Pascual,  for¬ 
merly  field  service  manager  and  proj¬ 
ect  manager  at  Idab  Inc.’s  Mailroom 
Division,  in  Hialeah,  Fla. 
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RIT  to  hold  ink 
seminar;  estabiishes 
certification  program 

Rochester  Institute  of  Technology 
and  the  National  Association  of 
Printing  Ink  Manufacturers  will  hold  a 
seminar  on  changes  in  the  ink  indus¬ 
try,  Oct.  9-11  at  the  institute’s 
Rochester  campus.  The  program  will 
be  repeated  Feb.  19-21.  RIT  is  also 
offering  a  non-degree  certification 
program  in  newspaper  operations. 

The  ink  seminar  will  include 
demonstrations  at  RIT’s  press  and 
color  labs,  will  show  the  application 
of  theory  and  expose  participants  to 
the  latest  technology. 

Topics  to  be  covered  include  inter¬ 
relationships  of  inks  and  presses  and 
inks  and  substrates,  factors  affecting 
appearance  and  color,  integration  of 
statistical  analysis  with  subjective 
judgment  for  achieving  optimum 
color,  recognizing  and  solving  ink 
application  problems,  planning  for 
the  impact  of  such  external  forces  as 
governmental  regulations  and  envi¬ 
ronmental  concerns  and  the  trade-off 
between  water-based  and  solvent- 
based  liquid  inks.  For  more  informa¬ 
tion,  call  716/475-2736. 

RIT’s  Center  for  Newspaper  Oper¬ 
ations  is  putting  together  a  train¬ 
ing  program  to  help  newspaper  man¬ 
agers  meet  growing  career  challenges 
created  by  technological  change. 
Early  next  year  the  center  will  begin  a 
certification  program  for  midcareer 
training  in  various  facets  of  newspa¬ 
per  operations. 

Twenty  training  modules  each 
include  80  hours  of  instruction  over  a 
two-week  period.  Two  types  of  mod¬ 
ules  will  be  offered:  management  cer¬ 
tificates  for  department  supervisors 
in  technical  areas  and  executive  man¬ 
agement  certificates  for  positions 
from  assistant  production  manager  to 
operations  vice  president. 

In  January  the  CNO  will  introduce 
the  first  five  modules:  Newspaper 
Operations,  Prepress  Management, 
Imaging  Management,  Press  Manage¬ 
ment  and  Distribution/Packaging  Man¬ 
agement.  Additional  management 
certificates  are  planned  for  quality 
assurance  and  color  reproduction. 
Planned  certificates  in  the  executive 
management  area  will  cover  human 
resources/labor  relations,  capital 
acquisitions,  quality  improvement, 
planning  and  budgeting,  and  opera¬ 
tions. 

The  certification  program  will  be 
offered  at  the  CNO  in  Rochester,  at 


resident  centers  elsewhere  in  the 
country  and  as  correspondence/ 
home-study  courses.  Participants 
demonstrate  proficiency  by  passing  a 
certification  examination.  The  CNO 
will  also  aid  publishers  and  produc¬ 
tion  executives  in  the  selection  of  can¬ 
didates  for  training.  RIT  stresses  the 
specific  workplace  applicability  of  the 
training  and  recognizes  the  unique 
requirements  of  the  newspaper  indus¬ 
try.  For  more  information  about  the 
certification  program,  contact  George 
Hamilton,  director  of  the  Center  for 
Newspaper  Operations,  at  716/475- 
7023. 

Three  papers 
get  GMA  inserters 

Cheyenne  (Wyo.)  Newspapers  has 
purchased  an  SLS-IOOO  inserting  sys¬ 
tem  from  Graphic  Management  Asso¬ 
ciates  Inc.,  Southborough,  Mass. 
Installation  begins  in  October. 

The  order  includes  a  computer- 
controlled  Package  Monitoring  Sys¬ 
tem  for  handling  up  to  1 ,000  zones.  To 
be  configured  with  nine  hoppers,  the 
inserter  can  be  upgraded  to  40  hop¬ 
pers. 

Recent  SLS-IOOO  installations 
equipped  with  PMS  include  the  Vic¬ 
torville,  Calif.  Daily  Press  (also  ini¬ 
tially  configured  with  nine  hoppers) 
and  the  Springfield,  Ohio  News-Sun 
(14  hoppers). 

New  Mead  Data 
search  software 

Mead  Data  Central  now  offers  a 
political  version  of  Lexis/Nexis 
Turbo  software.  It  allows  searches  of 
Lexis  and  Nexis  electronic  informa¬ 
tion  services  without  in-depth  knowl¬ 
edge  of  computers. 

With  menu-driven  screens  and  pre¬ 
set  searches,  users  need  only  type  in  a 
candidate’s  name  or  a  bill  to  receive 
information.  It  can  locate  background 
information  on  legislators  (including 
PAC  contributions,  voting  records 
and  district  demographics),  track  fed¬ 
eral  and  state  bills  (with  the  full  text  of 
federal  bills),  search  the  Congres¬ 
sional  Record  and  Federal  Register 
and  provide  extensive  news  coverage 
of  political  events. 

The  software  joins  the  first  Turbo 
product,  for  Company/News,  intro¬ 
duced  in  February  (both  free  to  exist¬ 
ing  customers).  Political  version 
search  charges  range  from  $15  to  $27. 
Subscription  pricing  packages  at 
fixed  monthly  rates  are  also  offered. 


Five  more  dailies 
on  Dialog  CDs 

Knight-Ridder’s  Dialog  Informa¬ 
tion  Services  Inc.  added  three  dailies 
last  spring  and  two  more  this  summer 
to  its  Dialog  OnDisc  Newspapers 
collection.  The  read-only  compact 
discs  carry  the  full  text  of  all  stories, 
features,  columns,  editorials  and  let¬ 
ters. 

Dialog  has  added  the  San  Fran¬ 
cisco  Chronicle,  NewsdayINew  York 
Newsday,  Detroit  Free  Press,  Miami 
Herald  and  Philadelphia  Inquirer  to 
its  collection,  which  also  includes  the 
Boston  Globe,  San  Jose  Mercury 
News  and  Los  Angeles  Times. 

CDs  are  available  for  the  current 
year  and  one  or  more  previous  years. 
The  di^'cs  are  updated  quarterly.  Dia¬ 
log  OnDisc  also  now  offers  the  full 
text  of  the  Federal  Register,  from 
1988  to  the  present. 

The  Herald  and  Inquirer  are  avail¬ 
able  in  both  Macintosh  and  PC-com¬ 
patible  versions.  Dialog  OnDisc  soft¬ 
ware  for  the  Mac,  released  in  May, 
offers  features  not  included  in  the  cur¬ 
rent  DOS  version:  search  history 
viewing  at  any  point,  searching  on 
highlighted  words  or  phrases  within  a 
viewed  record  without  rekeying, 
sorting  records  by  two  fields  and 
changing  of  on-screen  type  size 
within  the  program. 

Customers  with  direct  telecommu¬ 
nications  access  to  Dialog  via  the 
Dialnet  network  can  now  have  Site- 
Prints  capability.  The  data  delivery  to 
a  local  printer  frees  customer  termi¬ 
nals  for  additional  on-line  searching 
or  other  tasks  by  eliminating  the  need 
to  download. 

The  96()0-baud  Dialnet  connection 
is  available  to  customers  with  a  mini¬ 
mum  of  50  hours  of  monthly  Dialog 
searches.  Site  Prints  users  pay  normal 
off-line  Print  charges  and  250/page  (60 
lines  of  output). 

Magna  group 
customizes  software 

Magna  Computer  Systems  Inc. 
Sherman  Oaks,  Calif.,  has  formed  a 
Special  Applications  Group  to  cus¬ 
tomize  its  existing  software  products 
for  customers’  needs. 

Magna  said  the  new  group  will  ini¬ 
tially  seek  opportunities  among  news¬ 
paper  and  commercial  catalog  pub¬ 
lishers,  helping  to  identify  customer 
needs  and  modify  software  accord¬ 
ingly. 
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Main  Line  Foto 
aids  reading  network 
for  visually  impaired 

Main  Line  Foto,  a  stockhouse 
dealer  of  Kodak  film  and  photo¬ 
graphic  supplies  to  more  than  500 
U.S.  newspapers,  donated  $4,000  to 
the  Radio  Talking  Book  closed  circuit 
network  that  daily  broadcasts  read¬ 
ings  from  newspapers,  magazines  and 
books  to  more  than  8,000  visually 
impaired  listeners  throughout  Minne¬ 
sota. 

The  donation,  to  be  used  to  pur¬ 
chase  and  distribute  equipment  listen¬ 
ers  need  to  receive  the  transmissions, 
was  made  in  recognition  of  Main 
Line’s  business  relationship  with  the 
Star  Tribune,  in  Minneapolis.  It  is  the 
first  installment  of  a  three-year  pledge 
of  support,  with  subsequent  install¬ 
ments  reflecting  a  percentage  of  prof¬ 
its  generated  from  film  sales  to  the 
Star  Tribune. 

Available  24  hours  a  day.  Radio 
Talking  Book  is  produced  by  the 
Communication  Center,  a  statewide 
reading,  broadcasting,  transcription 
and  library  service  for  the  visually 
and  physically  handicapped.  Radio 
Talking  Book  has  served  as  a  model 
for  similar  programs  in  more  than  100 
communities  nationwide.  The  Center 
also  provides  Dial-In-News,  which 
allows  participants  to  access  readings 
of  Minneapolis  and  St.  Paul  newspa¬ 
pers  by  touch-tone  telephone. 

Main  Line  Foto,  based  in  Consho- 
hocken.  Pa.,  recruits  and  trains  the 
visually  impaired  for  cutting  and 
repackaging  film  —  work  must  be 
performed  in  the  dark. 

Accu-Weather 
introduces 
Perfect  Date 

Accu-Weather  Inc.,  State  College, 
Pa.,  has  introduced  the  Perfect  Date 
Voice  Personals  audiotex  service. 
The  AccuCall  900#  service  enables 
single  people  to  make  social  contacts 
using  the  combination  of  print  media 
and  voice  mail. 

Subscribing  newspapers  provide 
the  space  for  the  personal  ads  and 
promote  the  service.  Accu-Weather 
makes  the  800  number  available  for  ad 
placements,  advises  the  advertiser  on 
wording,  screens  print  and  voice  ads, 
delivers  camera-ready  ad  copy  via 
Macintosh  computer,  overnight  de¬ 
livery  or  directly  into  a  newspaper’s 


front-end  system  and  is  responsible 
for  equipment  and  telecommunica¬ 
tions  management.  It  also  provides 
promotional  assistance  to  newspa¬ 
pers. 

The  Accu-Weather  commercial 
weather  service  also  provides  a  num¬ 
ber  of  other  audiotex  products 
through  its  service  bureau,  ranging 
from  horoscopes  to  a  Hurricane  Hot¬ 
line. 

Phototype,  rocket 
pioneer  dead  at  78 

Louis  Rossetto  Sr.,  78,  who  helped 
develop  modern  photographic  type¬ 
setting  and  contributed  to  early  work 
on  America’s  first  rockets,  died  of 
congestive  heart  failure  July  26  on 
Long  Island,  N.Y. 

The  New  York  Times  reported  that 
several  years  after  joining  the 
Mergenthaler  Linotype  Co.  in  1948, 
Rossetto  helped  develop  Linofilm 
typesetting,  which  led  to  the  change¬ 
over  from  hot-lead  to  photo  typeset¬ 
ting.  An  engineer,  he  became  a  vice 
president  at  the  firm  in  1958.  He 
joined  Harris  Intertype  Corp.  in  1%5 
and  retired  in  1978. 

Earlier  in  his  career,  Rosetto 
worked  on  jet  engines  for  Westing- 
house  Corp.  and,  during  World  War  II, 
oversaw  weapons  system  production 
that  included  work  on  rockets  at 
White  Sands,  N.M. 

PBS  announces 
partnership,  sales 

A  partnership  between  Publishing 
Business  Systems,  Des  Plaines,  Ill., 
and  five  newspaper  companies, 
Michigan’s  Booth  Newspapers,  the 
Pottsville,  (Pa.)  Republican,  Swift 
Newspapers  Inc.,  Trinity  (N.A.) 
Holdings  and  Wehco  Media,  has  led 
to  a  new  version  of  the  PBS  Media- 
Plus  circulation  management  system. 

The  partnership  sought  broader 
system  capabilities  for  demographic 
analysis,  alternate  delivery,  external 
data  integration,  and  analysis  and  cus¬ 
tomer  service  functions.  Partners  met 
regularly  with  PBS  and  reviewed  pro¬ 
totype  software  as  it  was  developed. 
The  new  circulation  version  expands 
on  the  improved  user  interface 
already  employed  in  the  PBS  Media- 
Plus  advertising  management  system. 

Recent  sales  of  the  MediaPlUs  busi¬ 
ness  management  system  include 
orders  from  the  Mount  Airy  (N.C.) 
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News,  the  Daily  Sparks  (Nev.)  Tri¬ 
bune,  Cheyenne  (Wyo.)  Newspapers, 
J.D.  Irving  Ltd.  (owner  of  New 
Brunswick  Publishing  Co.),  the 
Shewano  I  Wis.)  Evening  Leader  and 
the  Petoskey  (Mich.)  News-Review. 

Sun  and  Star 
on  line,  on  disk 

By  agreement  with  the  Toronto  Sun 
Publishing  Corp.,  Southam  Inc.  will 
carry  the  full  text  of  the  Toronto  Sun 
electronically  on  its  Infomart  Online 
electronic  publishing  service. 

Expected  to  take  effect  next  month, 
the  deal  makes  Southam  the  exclusive 
on-line  distributor  of  the  Sun,  which 
is  already  available  on  compact  disk. 

In  a  joint  venture  for  on-line  ser¬ 
vices,  STM  Systems  Corp.  is  respon¬ 
sible  for  technology  supporting  the  I 
services  and  products,  while  South¬ 
am  handles  the  information,  including 
sales  and  marketing  of  both  compa¬ 
nies’  combined  databases.  Infomart 
Online  provides  access  to  more  than 
600  news  and  business  databases. 

Already  carried  by  Infomart  On¬ 
line,  the  full  text  of  the  Toronto  Star  is 
now  also  available  in  CD-ROM  for¬ 
mat.  The  product,  including  all  stories 
since  1989,  was  launched  earlier  this 
month  by  Southam  Electronic  pub¬ 
lishing.  Distribution  agreements  were 
signed  with  Micromedia,  Canadian 
Library  .Association  and  Faxon. 

Unlimited  use  of  the  Star  on  disk  is 
priced  at  $1,000  for  one  year,  $1,400 
for  two  years  and  $2,100  for  three 
years  of  information,  with  50%  dis¬ 
counts  available  to  educational  insti¬ 
tutions  and  small  libraries.  Southam 
said  it  also  plans  to  record  on  compact 
disk  the  Ottawa  Citizen,  Montreal 
Gazette  and  Vancouver  Sun. 
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Media  zapped  for  lack  of  safety  gear 

Nevada  agency  backs  off  from  fines  but  says  reporters  covering 
chemicai  expiosions  must  wear  proper  protective  equipment 


By  MX.  Stein 

A  Nevada  state  agency  has  backed 
off  from  what  the  media  perceived  as 
a  threat  to  fine  them  for  not  providing 
reporters  and  photographers  with 
proper  safety  gear  while  covering  a 
chemical  plant  explosion. 

The  proposed  action  drew  strong 
opposition  from  the  media  and  the 
Nevada  State  Press  Association.  A 
Las  Vegas  Sun  editorial  called  it 
a  “blatant  attempt  by  a  state  agen¬ 
cy  ...  to  prevent  or  curtail  news 
coverage  of  a  public  event.” 

Although  denying  they  had  made 
threats,  the  head  of  the  Division  of 
Enforcement  for  Industrial  Safety 
and  Health  (DEISH)  acknowledged 
that  fines  that  could  have  totaled  sev¬ 
eral  thousand  dollars  were  considered 
against  media  outlets  for  not  having 
disaster  plans. 

The  alleged  violations  were  in  con¬ 
nection  with  a  recent  explosion  and 
chlorine  gas  leak  at  the  Pioneer  Chlor 
Alkali  Co.  in  Henderson,  a  Las  Vegas 
suburb. 

As  a  result  of  the  blast,  which 
hurled  a  60-ton  cloud  of  gas  into  the 
air,  more  than  300  people  were 
treated  at  hospitals  and  10,000  were 
evacuated. 

DEISH  administrator  Donna  L. 
Lewis  said  in  an  interview  that  one 
reporter  covering  the  disaster  was 
exposed  for  six  hours  to  120  PPMs 
[parts  per  million]  of  chlorine  gas, 
“which  far  exceeds  safety  limits.” 

Two  newspeople,  she  added, 
checked  into  hospitals  as  a  result  of 
their  exposure. 

According  to  Lewis,  state  law  re¬ 
quires  all  employers  to  provide  work¬ 
ers  with  a  “safe  and  healthful  work¬ 
place.” 

“When  reporters  and  photogra¬ 
phers  are  at  the  scene  of  an  event,  that 
is  their  workplace,”  she  stated.  “We 
don’t  want  to  see  any  dead  report¬ 
ers.” 

Speaking  of  the  Henderson  site, 
Lewis  commented,  “I  don’t  think  the 
reporters  who  went  in  there  would 
have  followed  a  fireman  into  a  burn¬ 
ing  building  without  protective  equip¬ 
ment,  yet  they  walked  into  a  cloud  of 
deadly  gas  without  giving  it  a 
thought.” 

Under  the  law,  Lewis  said,  media 


personnel  and  other  non-official  per¬ 
sons  at  such  a  disaster  must  immedi¬ 
ately  report  to  the  commander  in 
charge — usually  a  fire  chief  or  cap¬ 
tain — and  be  issued  proper  gear. 

“The  press  tells  us  the  story  comes 
first,”  she  continued.  “All  we’re 
saying  is  that  they  should  have  at  least 
a  rudimentary  knowlege  of  how  to 
protect  themselves.” 

Lewis  said  DEISH’s  parent  agen¬ 
cy,  the  Division  of  Preventive  Safety 
(DOPS)  offers  free  training  sessions 
for  company  supervisors  in  the  use  of 
gas  masks  and  other  protective  equip¬ 
ment. 


“We  are  not  against  protecting  em¬ 
ployees  but  we  don’t  want  the  state 
telling  us  what  we  have  to  do,”  said 
Ande  Engleman,  executive  director 
of  the  state  press  association. 

NSPA  research  has  shown  that  Ne¬ 
vada  is  the  only  state  occupational 
safety  unit  that  regards  “any  beat”  as 
a  workplace,  she  went  on. 

Engleman  noted  that  state  indus¬ 
trial  safety  inspection  .procedures 
have  drawn  some  press  criticism  re¬ 
cently  and  suggested  this  might  have 
triggered  the  move  against  newspa¬ 
pers  and  broadcast  stations. 

In  a  column.  Las  Vegas  Review- 
Journal  managing  editor  Sherman  R. 
Frederick  pointed  to  an  E&P  story 
about  New  York  Post  reporter  Mike 
Koleniak,  who  risked  his  life  to  save 
11  people  while  he  was  covering  a 
Harlem  tenement  fire. 

“If  he  did  that  in  Las  Vegas,  he’d 
get  a  citation  —  not  for  bravery  but  to 
appear  before  the  state  Division  of 
Enforcment  of  Industrial  Safety  and 
Health  to  explain  his  blatant  risk-tak¬ 
ing,”  Frederick  wrote. 

The  Sun,  in  its  editorial,  said  Sun 
reporters  and  photographers  at  the 
Henderson  scene  were  given  masks 
by  the  fire  department. 

“They  were  not  breathing  in  the 
chlorine  fumes  nor  did  they  attempt  to 
endanger  themselves,”  the  editorial 


asserted.  “They  did  attempt  to  cover 
the  event,  and  they  succeeded  in  an 
accurate  and  comprehensive  manner. 

“We  have  no  problem  with  issuing 
staffers  assigned  to  cover  cata¬ 
strophic  events  proper  equipment 
such  as  gas  masks  or  fire  fighting 
coats  and  hats  if  that’s  what  is  re¬ 
quired  ....  But  in  threatening  cita¬ 
tions  against  the  news  media,  the 
agency’s  apparent  goal  is  to  kill  the 
messenger.” 

Lewis  said  that,  instead  of  issuing 
citations,  DEISH  and  DOPS  have  de¬ 
cided  to  work  with  the  media  in 
encouraging  them  to  take  their  own 


measures  to  protect  employees. 

“It’s  all  right  if  they  want  to  con¬ 
duct  their  own  training  programs,” 
she  said.  “We’ll  be  glad  to  help  them, 
but  all  employees  should  be  trained  in 
the  hazards  of  their  job.” 

She  denied  that  the  intended  fines 
were  in  retaliation  for  press  criticism 
of  DEISH  and  DOPS. 

“We  don’t  expect  people  to  like 
us,”  she  observed.  “Even  police  and 
fire  departments  don’t  like  us.  We’re 
used  to  rejection  but  we  have  a  job  to 
do.” 

Both  the  Las  Vegas  Police  Depart¬ 
ment  and  the  Clark  County  Health 
District  were  slapped  with  DEISH 
citations  following  the  Henderson 
explosion.  The  police  department 
was  asked  to  pay  a  fine  of  $3,240  and 
the  health  district  $2,500  for  not  hav¬ 
ing  an  emergency  response  plan  and 
not  providing  respirators  for  employ¬ 
ees  at  the  site  of  the  gas  leak. 

Sun  managing  editor  Sandra 
Thompson,  who  also  is  president  of 
NSPA,  told  E&P  that  the  media  will 
ask  the  local  chapter  of  the  Society  of 
Professional  Journalists  to  conduct 
workshops  in  which  state  and  fire 
department  safety  experts  will  dis¬ 
cuss  safety  protection  at  disaster 
scenes. 

“But  we  can’t  prepare  for  every 
(Continued  on  page  53) 


“When  reporters  and  photographers  are  at  the 
scene  of  an  event,  that  is  their  workplace,”  she  stated. 
“We  don’t  want  to  see  any  dead  reporters.” 
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Changes  in  the  collective  bargain¬ 
ing  agreement  sought  by  UPI  could 
save  the  company  about  $478,000  a 
month.  With  its  additional  savings  in 
other  areas,  UPI  said  it  could  break 
even  in  a  couple  of  months.' 

The  UPI  affidavits  filed  with  the 
court  provide  some  insight  into  UPI’s 
financial  situation,  although  many  of 
the  figures  are  unclear  and  could  not 
be  further  explained  by  UPI  as  E&P 
went  to  press. 

For  example,  Moir  states  he  has 
prepared  “a  projected  cash  flow  for 
the  three-month  period  from  the 
bankruptcy  filing  [Aug.  28]  through 
Nov.  29, 1991 ,  which  shows  the  effect 
of  increasing  wages  up  to  one  hundred 
percent  (100%)  on  Sept.  15,  1991. 
That  cash  flow  shows  an  additional 
cash  deficit  of  $615,000  for  a  total 
deficit  of  $1.95  million  by  Nov.  29, 
1991.” 

What  the  figure  does  not  indicate  is 
whether  the  cash-flow  deficit  is  cal¬ 
culated  based  on  wages  for  the  num¬ 
ber  of  staffers  prior  to  the  firings,  and 
whether  the  salaries  of  non-union  em¬ 
ployees,  who  also  are  operating  at 


reduced  wages,  are  calculated  in  that 
$615,000. 

Further,  Moir’s  affidavit  notes  that 
the  total  savings  from  UPTs  plan — 
reduced  wages,  no  severance,  and 
other  relief  from  the  contract — would 
be  about  $478,449  a  month. 

“Unless  UPI  can  act  on  its  modifi¬ 
cations,  it  is  my  opinion  that  UPI  will 
be  forced  to  liquidate  within  two 
weeks,”  Moir  said. 

The  documents  also  indicate  that 
some  180  “management  employees” 
have  been  laid  off  in  the  U.S.  since 
November  1990,  when  UPI  began 
asking  its  employees  for  wage  conces¬ 
sions. 

Moir's  affidavit  also  stated  that 
“UPI  was  forced  to  file  for  protection 
under  Chapter  1 1  of  the  Bankruptcy 
Code  in  part  because  of  the  bankrupt¬ 
cies  of  its  parent  company,  Infotech- 
nology,  and  its  affiliate,  FNN  Inc., 
which  resulted  in  a  loss  of  cash  flow  to 
UPI  from  these  companies.” 

While  that  has  been  cited  as  a  key  to 
UPFs  financial  problems  since  it 
sought  wage  concessions  from  the 
WSG  last  November,  it  has  since 
been  revealed  that  UPI  owes  Infotech 
and  its  affiliated  companies  over  $28 
million. 

Included  in  the  $28,%7,836  debt  is 
$1 ,638,981  owed  FNN  for  the  lease  of 


unspecified  equipment.  According  to 
a  bulletin  from  the  WSG,  that  debt 
continues  to  accrue. 

UPI  also  owes  some  $5,400,000  for 
an  FNN  network  fee  and  $3,980,000 
for  an  FNN  license  fee,  as  well  as 
$2,791 , 122  for  an  FNN  sale/leaseback 
loan.  Also  listed  is  a  $714,000  loan 
from  New  UPI,  the  name  given  the 
company  by  former  owner  Mario  V^- 
quez  Raha  when  he  acquired  it. 

Further  clouding  the  financial  pic¬ 
ture  is  money  owed  to  UPI  from 
FNN,  about  $1.25  million,  and  Had¬ 
ron,  another  Infotech  subsidiary, 
which  owes  about  $500,000. 

Guild  iwesident  Keane  wondered 
how  much  of  that  debt  to  Infotech  and 
its  affiliates  is  built  into  the  operating 
expenses  budgeted  by  UPI. 

“Are  we  cutting  off  our  nose  and 
our  arms  and  our  legs  to  pay  an 
Infotech  bill?”  Keane  asked. 

When  the  firings  began  Sept.  17, 
UPI  also  told  veteran  Washington 
staffers  that  there  would  be  a  realign¬ 
ment  of  duties.  A  number  of  reporters 
are  being  reassigned  to  editing  desk 
responsibilities,  where  they  will 
strengthen  and  correct  stringers’  sub¬ 
missions.  Cuts  included  the  White 
House,  where  the  number  of  corre¬ 
spondents  will  be  reduced  from  four 
(Continued  on  page  51) 
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LNA  NEWSPAPER 

Data  on  the  following  newspapers  are  pro¬ 
vided  by  LNA  NEWSPAPER,  reported  in 
SAU  iNCHES. 

To  maintain  uniformity  and  standardized 
records  for  their  subscribing  newspapers, 
LNA  NEWSPAPER  utiiizes  a  system  of  clas¬ 
sification  whereby  all  display  advertising 
naturaliy  faiis  into  one  of  four  major  classifica¬ 
tions,  “Retail,”  “General,”  “Automotive,”  or 
“Financiai”. 

LNA  NEWSPAPER  defines  “National” 
advertising  as  a  combination  of  the  “General" 
and  “Automotive”  ciassifications.  For  those 
newspapers  subscribing  to  LNA  NEWSPAP¬ 
ER  service  leveis  that  do  not  inciude  “Retail” 
or  “Financial”  classifications,  data  shown  is 
for  “Nationai”  (“General”  and  “Automotive”.) 


1991  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ALLENTOWN,  P.A. 

Call-m 

ROP  Local .  55,206  1,032  50,934  435 

Preprint  Local .  8,360  31,012  10,099  20,352 

ROP  Notional .  3,608  3,219  40 

Preprint  NotKmol .  43 

Financial .  784  1,986 

Classified...  63,962  _  75,573  _ 

Total .  131,920  32,087  141,811  20,827 

Call-S 

ROP  Local .  20,547  3,447  32,424 

Preprint  Local .  8,118  34,706  19,579  35,624 

ROP  Notional  4,651  148  6,602 

Preprint  Notional .  7,826  8,194 

Finonciol .  730  1,384 

Clossifiwl .  2.5,729  _  40,105  _ 

Totol .  67,601  38,301  108,288  35,624 

GRAND  TOTAL .  199,521  70,388  250,099  56,451 

YEAR  TO  DATE .  1,571,148  590,048  1,809,109  473,826 


ASBURT  PAIIK,  NJ. 

Press.e 

ROP  Local .  51,961  5,733  51,104  6,138 

Preprim  Local  1,792  1^59  2J98  944 

ROP  Notional  4,736  237  6,706  357 

Preprint  Notional  43 

Rnonciol .  2,582  400  4,894  723 

Clossified....  71,162  56  89^15  M 

Total .  .  .  132,233  7,685  154,917  8J30 

Press-S 

ROP  Local .  21,428  38J71  449 

Preprint  Local .  lOAM  3,134  13,678  4,975 

ROP  Notional .  4,063  6,008  193 

Preprint  Notional .  1,725  2,079 

Financial .  1,476  3,780 

Classified .  29,418  46,880  _ 

Total .  68,714  3,134  100,996  5617 

GRAND  TOTAL .  200,947  10619  265,913  13647 

YEAR  TO  DATE -  1698,078  62616  2639620  405,701 

Note:  Preprint  data  supplied  by  publisher 


‘Indicates  newspapers  reporting  figures  in 
lines. 


1W1  1990 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

BALTIMORE,  MD. 

Sun-m 

ROP  Local . 

51,127 

5,052 

43,384 

4,675 

Preprint  Locol . 

9,632 

15,184 

8,825 

13,739 

ROP  Notionol . 

11.909 

3,763 

12,022 

1,785 

Preprint  Notionol . 

86 

86 

40 

Finoncwl 

1.619 

82 

1,641 

236 

Classified . 

43.045 

678 

47,586 

5,309 

Total 

117,418 

24,845 

113,498 

25,744 

Sun-e 

ROP  Local . 

47,830 

5,057 

38,121 

4,214 

Preprint  Locol . 

9.192 

14,830 

8,368 

11,751 

ROP  Notional . 

9,496 

3.750 

8,450 

1,689 

Preprint  Notional . 

86 

86 

40 

Finonciol . 

1,721 

83 

1,614 

216 

Clossified . 

32,827 

674 

34,426 

4,955 

Total 

101,152 

24,480 

91,019 

22,825 

Sun-S 

ROP  Local . 

23,499 

13,451 

36,997 

18,506 

Preprint  Local 

12J42 

22,192 

27^96 

17.496 

ROP  Notionol . 

9,232 

4,437 

13,545 

4,291 

Preprint  Notional . 

9,642 

86 

9313 

220 

Finonciol . 

1,161 

462 

1,457 

974 

Clossified 

42,683 

1,678 

72,691 

4,944 

Total 

98,559 

42,306 

162,399 

46,431 

GRAND  TOTAL  . . 

.  317,129 

91,631 

366,916 

95,000 

YEAR  TO  DATE- 

2,363,000 

821 J85 

2,768856 

731,037 

BERGEN  COUNTY,  NJ. 

Record-e 

ROP  Local . 

53,272 

4,781 

50,207 

4,129 

Preprint  Local 

1,410 

1,743 

5.799 

ROP  Notionol . 

6,083 

399 

6,722 

259 

Finonciol... 

2,245 

112 

3,937 

369 

Clossified.. 

40,880 

52,868 

Totol . 

102,480 

6,702 

115,477 

10,556 

Record-S 

ROP  Local . 

25,048 

3,264 

36,810 

10,643 

Preprint  Locol . 

10,866 

41,620 

16,178 

43,618 

ROP  Notionol . 

6,613 

256 

9,293 

169 

Preprint  Notional . 

8,256 

9,309 

483 

Finonciol... 

2.279 

208 

3,958 

890 

Clossified.. 

28,365 

46,196 

Totol . 

81,427 

45,348 

121,744 

55,803 

GRAND  TOTAL. 

.  183,907 

52,050 

237,221 

66,359 

YEAR  TO  DATE 

.  1,503,170 

550,226 

1,814,216 

510,047 

BOSTON, 

MASS. 

Globe-m 

ROP  Local . 

34,701 

63 

35,788 

344 

Preprint  Locol . 

2,468 

2,944 

ROP  Notionol . 

8,816 

11,894 

Preprint  Notional . 

110 

Finonciol... 

2,227 

1,388 

Clossified.. 

61,204 

84,480 

Total . 

106,948 

2,641 

133,550 

3,288 

Globe-S 

ROP  Local . 

16,414 

7,527 

26,805 

8,999 

Preprint  locol . 

18,140 

12,272 

16,986 

23,260 

ROP  Notional . 

12,482 

509 

15,624 

2,028 

Preprint  Notional . . 

9,088 

9,424 

90 

Financial... 

995 

1,447 

1,266 

976 

Classified.. 

61,700 

786 

112,578 

250 

Total . 

118,819 

22,541 

182,683 

35,603 

GRAND  TOTAL . 

225,767 

25,182 

316,233 

38,891 

YEAR  TO  DATE.... 

.  1,941,532 

308,447 

2,325,994 

309,397 

Herold-m 

ROP  Locol . 

23,426 

22,898 

ROP  Notionol . 

4.957 

4,652 

Financial . 

817 

869 

Classified . 

60,548 

63,492 

Total . 

89,748 

91,911 

Herold-S 

ROP  Local . 

3,159 

6,481 

Preprint  Local . . 

19,800 

6,741 

23,454 

ROP  Notional . 

3,560 

4,961 

Preprint  Notional . 

4,904 

767 

4,436 

Financial... 

2 

250 

Clossified . 

12J71 

19,571 

Total . 

19,092 

24,704 

38,771 

27,890 

GRAND  TOTAL . 

108,840 

24,704 

130,682 

27,890 

YEAR  TO  DATE.... 

855,603 

276,845 

975,564 

263,320 

1991  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

CINCINNATI,  OHIO 


Enquirer-m 

ROP  Local .  40,232  64  47,084  4,847 

Preprint  Local  10,765  4675  9,430  5,401 

ROP  Notional  5,325  5,665 

Preprint  Notionol .  43  597 

Finonciol  ..  966  2,231  192 

Clossified  80,874  11,261  84,938  _ 

Total  138,162  15,943  149,348  11,037 

Post-e 

ROP  Locol .  26,884  29,363 

Preprint  Local  13,900  4,964  14,006  6,520 

ROP  Notionol  2,536  2,540 

Finonciol .  269  383 

Classified...  32,408  37,389  _ 

Totol .  75,997  4,964  83,681  6,520 

Enquirer-S 

ROP  Local .  23,524  34,108 

Preprint  Local  29,682  2,160  42,428  2,721 

ROP  Notional  5,318  7,423 

Preprint  Notionol .  8,342  9,392 

Finonciol....  879  1,220 

Clossified...  33,367  52,545  _ 

Total .  101,112  2,160  147,116  2,721 

GRAND  TOTAL .  315,271  23,067  380,145  20,278 

YEAR  TO  DATE .  2,440,512  168,385  2,707,314  150,931 

DALLAS,  TEXAS 

Morning  News-m 

ROP  Local .  89,069  11,320  82,874  8,897 

Preprint  Local .  27,940  20,638  25,327  11,769 

ROP  Notional  8,590  839  7,532  801 

Preprint  Notional .  903  218 

Finonciol .  2,373  270  2,138  122 

Classified..  188,068  10,738  184,591  2,561 

Total .  316,040  44,708  302,462  24,368 

News-S 

ROP  Locol .  33,349  351  44,592  1,119 

Preprint  Locol .  28,958  6,078  39,084  8,369 

ROP  Notional  8,396  680  10,928  1,630 

Preprint  Notional .  9,116  9,641 

Financial .  1,860  8  1,516  88 

Classified .  76,799  m  111,464  5^ 

Totol .  158,478  7,845  217,225  11,777 

GRAND  TOTAL .  474,518  52,553  519,687  36,145 

YEAR  TO  DATE .  3,469,281  341,671  3,625,043  296,902 

Times  Herald.a/d 

ROP  Local .  54,418  6.620  51,782  4,184 

Preprint  Local .  16,996  3,181  18,033 

ROP  National  2,914  691  3,004  140 

Finonciol...  707  495  629  83 

Clossified.  101,774  6,675  139,311  7,639 

Total .  176,809  17,662  212,759  12,046 

Times  Herold-S 

ROP  Local .  19,804  31,929 

Preprint  Local  27,472  2,420  34,228  9,506 

ROP  Notionol  5,613  7,143 

Preprint  Notional .  5,805  6,272 

Financial...  1,013  1,207 

Classified.  22,220  _  34,803  _ 

Totol  81,927  2,420  115,582  9,506 

GRAND  TOTAL .  258,736  20,082  328,341  21,552 

YEAR  TO  DATE .  1,945,796  150,558  2,236,023  154,094 

OAEENWICH,  CONN. 

fim-oM 

ROP  Locol .  17,183  16,976 

Preprint  Locol  6,858  5,123  14,759  6,596 

ROP  Notional  3,150  2,558 

Preprint  Notional .  688 

Finonciol..  1,339  1,844 

Classified .  24,097  29,863  _ 

Total .  53,315  5,123  66,000  6,596 

Time-S 

ROP  Local .  4,113  10,788 

Preprint  Locol  19,593  3,826  26,058  561 

ROP  Notional .  3,414  4,924 

Preprint  Notional .  5,772  8,919 

Finonciol .  505  1,244 

Classified .  9,837  18,517  _ 

Totol .  43,234  3,826  70,450  561 

GRAND  TOTAL .  96,549  8,949  136,450  7,157 

YEAR  TO  DATE .  804,352  113,517  1,068,039  54,195 
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FULL  RUN  1 

PART  RUN 

FULL  RUN  1 

PART  RUN 

HARTFORD, 

,  CONN. 

Couront-m 

ROP  Local . 

33,026 

20,184 

32,915 

18,552 

Preprint  Local . 

220 

13,398 

11,328 

ROP  National . 

9,903 

4.792 

5,541 

5.040 

Finoncial . 

1,908 

1,429 

2,749 

1,276 

Classified . 

39,640 

1,829 

52,263 

2,293 

Total . 

84,697 

41,632 

93,468 

39,489 

Couront-S 

ROP  Local . 

10,244 

2,890 

14,987 

4,090 

Preprint  Local . 

1,808 

96,210 

2,907 

182,256 

ROP  Notional . 

7,053 

410 

8,532 

515 

Preprint  Notional . 

8,428 

9,085 

237 

Finoncial . 

744 

251 

1,815 

179 

Classified 

21,978 

33,451 

Total . 

50,255 

99,761 

70,777 

187,277 

GRAND  TOTAL.., 

.  134,952 

141,393 

164.245 

225,766 

YEAR  TO  DATE., 

.  1,079,096 

1,240,289 

U54,755 

1,560,117 

lONG  ISLAND,  N.Y. 

Newsdoy-e 

ROP  Local . 

25,565 

40,588 

25,730 

44,453 

Preprint  Locol . 

13,170 

24,108 

ROP  Notional . 

5,238 

10,476 

7,938 

13,313 

Preprint  Notional . 

204 

Financial . 

3,972 

1,465 

4,989 

2,586 

Classified . 

24,958 

62,944 

35,349 

68,279 

Total . 

59,733 

128,847 

74,006 

152,739 

Newsdoy-S 

ROP  Local . 

7,451 

18,574 

15,673 

28,976 

Preprint  Locol . 

9,364 

64,602 

9,940 

50,380 

ROP  Notional . 

6,278 

1,823 

7,842 

2,675 

Preprint  National . 

8,194 

569 

8,956 

1,997 

Finoncial . 

185 

278 

316 

550 

Clossified . 

5,901 

14,769 

14,505 

23,058 

Totol . 

37,373 

100,615 

57,232 

107,636 

GRAND  TOTAL.. 

97,106 

229,462 

131,238 

260,375 

YEAR  TO  DATE. 

.  870,342 

1,837,439 

1,092,431 

1,829,250 

L.A./LONG  BEACH,  CALIF. 

Press  Telegram-m 

ROP  Local . 

37,486 

12,598 

39,385 

6,618 

Preprint  Local . 

5,500 

26,995 

3,571 

22,909 

ROP  Notional . 

4,461 

282 

6,181 

326 

Preprint  Notional . 

644 

615 

Financial . 

1,788 

233 

2,159 

477 

Clossified . 

63,477 

80 

67.667 

Total . 

.  112,712 

40,832 

118,963 

30,945 

Press  Telegrom-S 

ROP  Local . 

11,048 

50 

15,278 

49 

Preprint  Local . 

19,800 

3,362 

26,678 

2,841 

ROP  National . 

3,797 

230 

5.328 

1,893 

Preprint  Notionol . 

8,106 

8,891 

Finonciol . 

214 

426 

80 

Classified . 

13,790 

19,551 

Total . 

56,757 

3,642 

76,152 

4,863 

GRAND  TOTAL.. 

.  169,469 

44,474 

195,115 

35,808 

YEAR  TO  DATE. 

.  1,282,170 

263,729 

1,360,409 

267,298 

LOS  ANGillS,  CALIF. 

Doily  News-m 

ROP  Local . 

58,587 

12,330 

55,572 

11,920 

Preprint  Locol . 

28,536 

20,905 

26,581 

35,429 

ROP  Notionol 

9,971 

201 

11,912 

1,091 

Preprint  Notionol . 

1,582 

291 

Finonciol . 

2,058 

639 

2,278 

471 

Clossified . 

150,754 

168,602 

Totol . 

.  249,906 

35,657 

264,945 

49,202 

News-S 

ROP  Local . 

10,044 

4,905 

16,420 

7,331 

Preprim  Local . 

15,534 

11,050 

22,651 

10,144 

ROP  Notional . 

5,774 

127 

10,112 

195 

Preprint  Notionol . 

7,654 

10,804 

91 

Finonciol . 

127 

330 

373 

183 

Clossified . 

52,045 

76,425 

Totol . 

91,178 

16,412 

136,785 

17,944 

GRAND  TOTAL.. 

.  341,064 

52,069 

401,730 

67,146 

YEAR  TO  DATE . 

.  2,448,285 

384,811 

2,792,880 

452,577 

GRAND  TOTAL- 
YEAR  TO  DATE .. 


Star-ledger-m 

ROP  Local . 

ROP  National . 

Finoncial . 

Classified... 


Stor-Ledger-S 

ROP  Local . 

Preprint  Local _ 

ROP  Notional . 

Preprint  NoTtonol.. 

Financial . 

Classified- 
Total . 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


News-S 

ROP  Local . 

Preprint  Local . 

ROP  National _ 

Preprint  National.. 

Finonciol . . . 

Classified.... 


GRAND  TOTAL... 
YEAR  TO  DATE .. 


Post*a/d 

ROP  locol . 

ROP  Notionol..- . 

Finoncial . 

Clossified.... 

GRAND  TOTAL... 
YEAR  TO  DATE.. 

Time$-m 

ROP  Local . 

ROP  Notional . 

Financial . 

Clossified. . 

Total . 


Times-S 

ROP  Local . 

Preprint  Locol . 

ROP  National . 

Preprint  Nottonol  .. 

Finoncial . 

Clossified.. . 


*lndicates  newspapers  reporting  figures  in 
lines. 


GRAND  TOTAL... 
YEAR  TO  DATE .. 


1991 

1990 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

121,149 

61,670 

126,033 

79,126 

13,640 

73,219 

9,828 

53,258 

19,316 

5,488 

20,104 

8.556 

1,085 

187 

5,395 

3,176 

6,309 

3,757 

95390 

137,507 

117,182 

159,168 

255,090 

282,145 

279,456 

304,052 

34373 

13,784 

55,739 

25,329 

14,302 

18,568 

13,381 

24,943 

17,372 

1,534 

19,420 

3,434 

8,600 

306 

10,071 

307 

1,239 

881 

2,573 

782 

53.152 

56,828 

95,625 

105,816 

129,038 

91,901 

196,809 

160,611 

384,128 

374,046 

476,265 

464,663 

2,849,353 

2,678,800 

3,466,090 

3,181,915 

NEWARK,  NJ. 

59,061 

10,880 

59,739 

9,256 

6,905 

203 

8,505 

159 

2,773 

591 

4,070 

939 

85,185 

24,051 

94.874 

22,452 

153,924 

35,725 

167,188 

32,806 

30,732 

49,711 

20,354 

32,430 

32,606 

30,376 

9,336 

13,429 

8,600 

761 

10,126 

296 

2,078 

3,822 

60 

54,300 

90,475 

125,400 

33,191 

200,169 

30,732 

279,324 

68,916 

367,357 

63,538 

2,310,184 

517,406 

2,740,419 

449,854 

NEW  YORK,  N.Y. 

24,957 

17,157 

25,745 

30,587 

6,404 

5,672 

7,305 

11,880 

537 

747 

1,889 

3,182 

12,463 

15,103 

14,552 

12,518 

44,361 

38,679 

49,491 

58,167 

7,396 

4,151 

15,060 

23,512 

880 

14,752 

663 

32,780 

4.297 

1,168 

9,986 

3,341 

2,580 

8,278 

112 

330 

2.186 

2,711 

5,127 

4,412 

14,759 

25,362 

39,226 

64,375 

59,120 

64,041 

88,717 

122,542 

424,554 

290,395 

708,944 

1,017,858 

31,619 

20,389 

11,776 

13,632 

1,493 

795 

4,091 

4,011 

48,979 

38,827 

447,088 

302,663 

43,864 

6,903 

40,278 

9,710 

17,000 

1,303 

18,854 

1,920 

6,400 

5,888 

6,270 

3,732 

32,160 

1,545 

40.585 

2,661 

99,424 

15,639 

105,987 

18,023 

23,079 

16,435 

36,967 

24,829 

86 

16,919 

17,244 

21,526 

4,938 

31,048 

9.131 

6,321 

8,570 

4,163 

934 

4,607 

2,368 

47,197 

8,367 

82,531 

11,572 

102,372 

47,593 

155,153 

73,714 

201,796 

63,232 

261,140 

91,737 

Tribune-S 

ROP  Local . 

Preprint  Local . 

ROP  National . . 

Preprint  Notionol _ 

Finoncial . . 

Clossified . 

Total . 

GRAND  TOTAL. ... 
YEAR  TO  DATE... 


Chronicle-m 

ROP  Local . 

Preprint  Locol . . . 

ROP  Notionol . 

Preprint  Notional _ _ 

Finoncial . . 

Clossifted . 

Totol . 

Exominer-e 

ROP  Local . . 

Preprint  Local . . . 

ROP  Notionol . 

Preprint  Notional . . 

Finonciol..- . 

ClossifMd . 

Total . 


Exominer  &  Chronicle-S 

ROP  Locol . 

Preprint  Locol . 


1991 

1990 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

OAKLAND, 

,  CALIF. 

20,930 

3,552 

20J71 

3,252 

10,780 

56,371 

7,045 

55,941 

5,278 

177 

4,477 

489 

254 

600 

1,364 

635 

1,391 

344 

38,735 

24 

41,801 

77,087 

61,013 

75,085 

60,626 

4,521 

6,781 

660 

27,604 

3,395 

51,512 

3,206 

5,114 

1,531 

7,686 

9,351 

406 

253 

80 

11,105 

18,172 

27,584 

27,604 

43,066 

53,123 

104,671 

88,617 

fl8,151 

113,749 

788,730 

830,900 

891,761 

838,991 

1  FRANCISCO,  CALIF. 

47,450 

14,413 

42,604 

11,497 

42,076 

37,317 

9,107 

481 

7,810 

1,009 

564 

326 

3,274 

522 

3,699 

199 

68,210 

88,072 

57 

128,041 

58,056 

142,185 

50,405 

42,462 

9,719 

39,011 

8,554 

36,586 

36,896 

8,579 

509 

7,818 

971 

650 

322 

2,752 

451 

3,314 

156 

68,523 

88,644 

122,316 

47,915 

138,787 

46,899 

16,581 

3,999 

25,284 

5,033 

86 

29,700 

2,147 

41,382 

7,862 

201 

10,558 

261 

8,541 

9,455 

487 

22 

1,301 

124 

31.630 

55,207 

65,160 

33,922 

103,952 

46,800 

315,517 

139,893 

384,924 

144,104 

YEAR  TO  DA^ ......  2.244.257  992.17?  2.814.037  1.027.842 


4,412  Wercury  News-o/d 


SAN  JOSE,  CALIF. 


ROP  Local . 

67,573 

74.291 

Preprint  Local 

48,744 

17,304 

ROP  Notional . 

11,262 

10,450 

Finoncial . 

5,013 

5,126 

Classified.... 

153,182 

184,744 

Total . 

285,774 

291,915 

Mercury  News-S 

ROP  Locol . 

19,686 

28,664 

Preprint  Local . 

43,450 

44,664 

ROP  Notional . 

7,513 

10,669 

Preprint  Notional _ 

8,170 

9.738 

Finonciol . . 

452 

406 

Clossified . 

45,772 

77,997 

Total . 

125,043 

172,138 

GRAND  TOTAL-. 

....  410,817 

464,053 

YEAR  TO  DATE- 

....  2,988,910 

3,512,997 

SANTA  AIM.  CALIF. 

Oronge  County  Register-o/d 

ROP  Local . 

121,655 

14,623 

127,533 

Preprint  Local . 

24,686 

22,104 

21.709 

ROP  Notional . 

15,258 

11,601 

Preprint  Notionol . 

703 

151 

Finoncial . 

3,644 

96 

4,692 

Clossified . 

139,095 

178.401 

Total .  304,338 


1,849.781  541.923  2.199.269  790.948 
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FULL  RUN 

PART  RUN  FULL  RUN 

PART  RUN 

Register-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

30,332 

21,890 

8,086 

7,568 

47,451 
3,106  28,699 

11,928 
9,730 

2,996 

Clossified . 

47,990 

84.009 

Totol . 

116,246 

3,106  183,017 

2,996 

GRAND  TOTAL . 

420,584 

40,632  527,104 

43,947 

YEAR  TO  DATE . 

.  3,139,953 

314,678  3,807,969 

317,439 

ADVERTISING  DATA 
SUPPLIED  BY 
PUBLISHER 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


BIRMINGHAM,  ALA. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ALBANV,  N.Y. 


Advocote-o/d 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  National.. 
Finonciol . 


STAMFORD,  CONN. 


Total . 

60,321 

14,937  71,009 

Advoc0te-S 

ROP  locol . 

5,332 

12,468 

Preprint  Local . 

12,730 

10,426  16,098 

ROP  Notionol . 

3.419 

4,960 

Preprint  Notionol . 

5,772 

8,919 

FinoncKil . 

680 

1,250 

Classifted . 

9,857 

18.543 

Total . . . 

37,790 

10,426  62,238 

GRAND  TOTAL . 

98,111 

25,363  133,247 

YEAR  TO  DATE . 

834,804 

223,292  1,051,085 

WALNUT  CREEK,  CALIE. 

Contro  Costa  Times-m 

ROP  Local . 

38,560 

36,317 

Preprint  Local . 

49,152 

34,126 

ROP  Notional . 

3,972 

4,372 

Preprint  Notionol . 

86 

Finonctol . 

2,385 

2,302 

Clossrfied . 

59.707 

Totol . 

153,862 

153,837 

Contra  Costa  Trmes-S 

ROP  Local . 

11,247 

18,896 

Preprint  local . 

33,880 

47,548 

ROP  Notional . 

3,724 

5,617 

Preprint  Notional . 

7,396 

9,395 

Finonciol . 

810 

1,020 

Clossified . 

30,548 

47,666 

Total . 

87,605 

130,142 

GRAND  TOTAL.. 

241,467 

283,979 

YEAR  TO  DATE 

1,814,895 

2,024,828 

ROP  Local ... 

23,939 

24,546 

Preprint  local . 

23,020 

26,180 

ROP  Notional 

3,791 

3,838 

Preprint  Notional . 

220 

Classified . 

25,701 

Total . 

76,451 

85,251 

Times-Union-S 

ROP  Locol . 

11,763 

15,323 

Preprint  Local . 

38,390 

39,485 

ROP  National . 

2,003 

2,459 

Preprint  Notional . 

10,815 

11,250 

Clossified . 

12,765 

Totol . 

75,736 

87,757 

GRAND  TOTAL . 

.  _152,187 

173,008 

YEAR  TO  DATE 

.  1,383,085 

1,531,149 

ROP  local . 

24,254 

21,562 

Prepnnt  local.,... . 

2,816 

1.015 

ROP  Notional . 

1,398 

1,787 

Classified . 

26,483 

27,158 

Totol . . . 

54,951 

51,522 

News-e 

ROP  Inml 

33,983 

19,625 

32,701 

Preprint  Locol. . . 

6360 

5,149 

ROP  Notional . 

1,621 

1,690 

Classified . . 

34,425 

Totol . . . . 

76389 

19325 

73,411 

Nev<^-S 

ROP  Local 

17,763 

26,154 

Prepnnt  local . 

7,844 

11,526 

ROP  Notional. . . 

3,968 

5,062 

Preprint  National _ _ 

2327 

3,066 

Clossified 

14,259 

22.118 

Totol 

46,461 

67,946 

GRAND  TOTAL . 

..  178,001 

19,625 

192379 

YEAR  TO  DATE. 

..  1301,429 

145380 

1,459,039 

BLOOMINGTON,  INO. 


ANTIGO,  WIS. 

-  Daily  Joomal-e 

8,948  ROP  Local .  13,922 


-  Preprint  Locol.. 

ROP  National... 


ROP  Local . 

25,828 

28,651 

Preprint  Locol . . 

46,536 

49.216 

ROP  National . 

1,002 

717 

Preprint  Notional . 

3,530 

3,148 

Clossified . 

30,547 

GRAND  TOTAL . 

107,443 

113,474 

YEAR  TO  DATE . 

817,743 

820,835 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


Doily  New$-m 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notional.. 


BANGOR,  MAINE 


Sentinel  Tribune-e 
ROP  local . 


BOWLING  GREEN,  OHIO 


7.193  20,561 

15.812  4,506 


6,555  ROP  Notionol . 

10,127  Preprint  Notionol.. 
Classified . 


News-S 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  National.. 

Classified . 

Total . 


WESTCHESTER/ROCKLAND,  N.Y. 

Reporter-Dispotch-e 


ROP  Locol . 

Preprint  Lxol _ 

ROP  Notionol . 

Preprint  Notional.. 
Finaraial 

Clossified . 


Reporter-Dispotch-S 
ROP  Local . 


447  26,502 

3,897  4.765 


GRAND  TOTAL . . 

YEAR  TO  DATE ..... 


Bonner-m 

ROP  Local . 

Preprint  Locol . 

3Q5  ROP  National . 

3  759  Clossified . 

GRAND  TOTAL.. 


I  Preprint  Locol .  22,000  16,914 

iROPNotional .  4.833  166 

Preprint  Notional .  7,740 

Finonciol .  1,473 

Clossified .  9,116 

Total .  56.487  1718A 


Press  &  Sun-Bulletin-r 

ROP  Local . 

Preprint  Local . 

13,935  ROP  Notionol . 

Preprint  Notional . 

Classified . 

92  Totol . 


56,487  17,186  86,549  14,027  Press  &  Sun  Bulletin-S 

-  ’  ROP  Locol . 


YEAR  TO  DATE .  1,151,465  192,064  1,310,763  163,772 


‘Indicates  newspapers  reporting  figures  in 
lines. 


ROP  Notional . 

Preprint  Notional.. 
Clo»rfied . 


GRAND  TOTAL 
YEAR  TO  DATE:. 


15,049 

23,447 

42,533 

17,046 

5,690 

433 

7.412 

7,495 

945 

13,804 

7,339 

1,534 

468 

3,969 

10,602 

1,405 

1,896 

21,030 

14,749 

23,912 

3,301 

36,079 

38,196 

66,445 

20,347 

456,744 

263,189 

650,999 

245,296 

BENNINGTON,  VT. 

9,125 

1,441 

289 

7,806 

9,624 

1,175 

511 

10,482 

18.661 

21,792 

137,584 

158,530 

lINGHAMTON,  N.Y. 

27,665 

24,999 

795 

495 

26,078 

7,562 

216 

30,074 

25,950 

1,444 

595 

26,090 

140 

6,489 

98 

80,032 

7,778 

84,153 

6,727 

16,336 

24,640 

611 

8,632 

8,690 

8,521 

17,781 

24.008 

570 

8,686 

9,518 

12,371 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol.. 


ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional., 
Classified . 


12,190 

25,578 

4,914 

172 

252 

...  15,531 

...  53,723 

4,914 

392,221 

32,886 

BUFFALO 

N.Y. 

21,505 

1,926 

4.964 

4,057 

134 

33,156 

60,644 

5,098 

13,055 

3,149 

6,626 

2,841 

3,106 

.  9,484 

28,529 

9,732 

.  89,173 

14,830 

689,666 

127,786 

Dispatch-e 

ROP  Local . 

ROP  National 
Classified . 


CASA  GRANDE,  ARIZ. 

10,348 


•tied .  16,149 

GRAND  TOTAL .  27,161 

YEAR  TO  DATE .  179,837 


ROP  Locol . 

Preprint  Local . 

_  ROP  Notional . 

12,371  Preprint  Notional.. 


Classified .  20.128 


944,854  112,192  924,050  137,604  YEAR  TO  DATE .  649,897 
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Use  this  handy  form  to  order: 

1991  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.  1990) 
1991  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April  1991) 

I 

Please  send  me. 
EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1991  Edition  S80  per  copy  □  Bulk  orders  5  or  more  $72  each 
(U.S.  and  Canada)  $105  per  copy  outside  U.$.  &  Canada 

EDITOR  &  PUBLISHER  YEAR  BOOK  —  Encvclooedia  of  the  newsoacier  industry. 

n  1991  Edition  $80  per  copy  □  Bulk  orders  5  or  more  $72  each 
(U.$.  and  Canada]  $105  per  copy  outside  U.S.  8i  Canada 

f  Name _ 

Title 

p  Companv 

fj  Nature  of  Business 

i  Address _ 

Ste.  Act 

m  Pitv  _ _ 

State  Zip 

M  Payment  must  accompany  all  orders.  Please  provide  complete  street  address  for  UPS  delivery. 

1  New  York  State  residents  add  applicable  sales  tax. 

> 


Editor  &  Publisher 


Editor  &  Publisher 

Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Sentinel -eS 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

GRAND  TOTAL- 
YEAR  TO  DATE .. 


News  Gazette-eS 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notionol . 

Clossified . 

GRAND  TOTAL- 
YEAR  TO  DATE.. 


338,649  28,141  352.415  35.350 

CHAMPAIGN,  ILL. 

30,916  302  33,490  370 

81.270  5,934  75.207  4.128 

487  842 

11.352  12,900 

37W  _  37,968  _ 

161,891  6,236  160,407  4,498 

1,223,311  21,560  1.187,461  78,844 


1991 

FUll  RUN  PART  RUN 

EDMONTON,  ALTA. 

19* 

FULL  RUN 

Joumol-m* 

ROP  Locol . 

.  697,429 

782,419 

Preprint  local . 

...  786,334 

776,212 

ROP  Notionol . 

,„  164,344 

221,911 

Preprint  Notional . 

15,140 

10,273 

Clossified . 

.  755,619 

770,540 

GRAND  TOTAL. 

2,445,524 

2,561,355 

YEAR  TO  DATE-...  18,882,275 

Note:  Figures  given  in  modular  ogote  lines. 

19,872,876 

Sun-mS* 

ROP  local . 

.  499,909 

601,394 

Preprint  Local . 

...  100.045 

83.46.T 

ROP  National . 

96,396 

98,089 

Preprint  Notional . 

583 

4,000 

Clossified . 

...  392,340 

477,516 

GRAND  TOTAL..., 

....  1,089,273 

1,263.463 

YEAR  TO  DATE ... 

....  8.588.628 

8,819,750 

Observer-mS 

ROP  Local .  79,587  97,829  69.546 

Preprint  Locol .  8,128  55,393  8,727 

ROP  Notionol .  5,966  343  6,595 

Preprint  Notionol .  8,480  1,013  8,508 

Classified .  106,013  40,433  125,205 

GRAND  TOTAL .  208,174  195,011  218,581 

YEAR  TO  DATE .  1,273,606  1,292,375  1,429,620 

CHICAGO,  ILL. 


95  615  Figures  given  in  modulor  ogote  lines. 
55!o71 


53,186  AAorning  News-m 

204  762  Local .  19,621 

,309  350  Locol. .  13,571 

ROPNoftonol .  770 

Closslfwl .  25,574 


Doily  Herald-m 

ROP  Local . 

53,398 

31,767 

38,593 

52,215 

Preprint  Local . . 

437 

43,657 

4,441 

47,968 

ROP  Notionol . 

350 

209 

170 

229 

Classified . 

41,785 

41,773 

GRAND  TOTAL . 

95,970 

75,633 

92,977 

100,412 

YEAR  TO  DATE . 

733,260 

663,341 

645,499 

827,991 

ROP  Locol . 

Preprint  Local , 
ROP  National- 


CLIVILAND,  OHIO 


Plain  Dealer-m 

ROP  Locol . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

Clossified . 

GRAND  TOTAL. 


63,575 

14,005 

72,339 

17,822 

36,631 

20,596 

31,799 

14,557 

10,047 

153 

11,956 

8,242 

9,436 

63 

59,977 

18,814 

75,850 

11,646 

168,462 

53,568 

201,380 

44,087 

1,329,378 

436,288 

1,480,764 

142,297 

Timcs-News-S 

ROP  Locol . 

Preprint  Local . 

ROP  Notional- . 

Preprint  Notional.. 

Clossified . 

Total . 


Log  Cobin  Democrot-eS 
ROP  Locol...  16,357 

Preprint  Locol .  13,263 

ROP  National .  169 

Classified .  8,284 

GRAND  TOTAL .  38,073 

YEAR  TO  DATE .  281,160 


OnilOIT,  MICH. 


News  &  Free  Press-meS 

ROP  Locol .  89,152  30,745  89,727  26,540 

Preprint  Locol .  24,338  64,515  16,864  68,095 

ROP  Notionol .  9,816  440  9,078  437 

Preprint  Notional .  7,439  8,293  76 

Classified .  84,779  _  98,579  _ 

GRAND  TOTAL .  215,524  95,700  222,541  95,148 

YEAR  TO  DATE .  1,525,674  730,297  1,559,204  658,981 


Herold-Sun-mS 

ROP  Local . 

ROP  Notionol . 

Classified . 

GRAND  TOTAL- 
YEAR  TO  DATE.. 


GRAND  TOTAL .  206,419 

YEAR  TO  DATE N/A 


Post-m 

ROP  Local . . 

Preprint  Local . 

ROP  Notional . 

Clossified . 

Total 

News-e 

ROP  Local . 

Preprint  Local .... 

ROP  Notional . 

Clossified . 

Totol . 


GRAND  TOTAL .  322,218 

YEAR  TO  DATE ......  2,327,354 


Doily  News-m 

ROP  Local . 

ROP  Notional . . 
Clossified . 


GALVISTON,  nXAS 

32,002 


ified .  25,823 

GRAND  TOTAL .  58,467 

YEAR  TO  DATE .  432,300 


ROP  local . 

29,075 

28,040 

Preprint  Local . 

25.185 

18,923 

26,131 

25,071 

ROP  National . 

1,423 

1,308 

Preprint  Notional . 

7,944 

8,857 

Independent-eS 

Classified . 

27,239 

28,323 

ROP  local . 

GRAND  TOTAl . 

90,866 

18,923 

92,659 

25,071 

Preprint  Local . 

YEAR  TO  DATE . 

745,727 

179.916 

752,553 

193,297 

Preprint  Notionol. 

GRAND  ISUND,  NIi. 


37,830 
8,201  25,085 


‘Indicates  newspapers  reporting  figures. in 
lines. 


Tribone-Revie.-m 

ROP  local . 

Preprint  local . 

ROP  Notional . 

Preprint  Notional . 


Full  RUN  PART  RUN  FUll  RUN  PART  RUN 


MIINSBURO,  PA. 

19,083  20.130 

14.346  5.448  12.950 

896  597 


Total . 

67,501 

5,448 

65,858 

4,795 

Tribune-Review-S 

ROP  locol . 

14,439 

30,358 

Preprint  Local . 

24,407 

13,992 

24,925 

27,222 

ROP  Notional . 

566 

466 

Preprint  Notionol _ 

11,959 

13,259 

Clossified . - 

14,397 

23,163 

Total . 

65,768 

13,992 

92,071 

27,222 

GRAND  TOTAl . . 

133,269 

19,440 

157,929 

32,017 

YEAR  TO  DATE 

..  1,075,181 

225,109 

1,108,877 

269,750 

HOUSTON 

TIXAS. 

Chronicle-o/d 

ROP  locol . 

70,372 

24,452 

65353 

26,527 

Preprint  Local . 

4,013 

46,373 

3,546 

22,932 

ROP  Notional . . 

16,061 

1,207 

15,915 

2,173 

Preprint  Notionol _ 

81 

342 

581 

CkBsified . . 

176,006 

20,486 

182,089 

37,360 

Total . . 

266,533 

92,760 

267,403 

89,573 

Chronicle-S 

ROP  locol . 

34,032 

2,563 

41,511 

4,083 

Preprint  Locol . 

4,769 

28,461 

9,359 

26,039 

ROP  Notionol . 

9,153 

12,435 

861 

Preprint  Notionol . 

9,616 

161 

9,214 

403 

Clossified . 

65,123 

7,969 

101,727 

4,498 

Totol . 

112,693 

39,154 

174,246 

35,884 

GRAND  TOTAL.  .. 

..  379,226 

131,914 

441,649 

125,457 

YEAR  TO  DATE... 

N/A 

HUTCHINSON,  KAN. 

News-mS 

ROP  locol . 

21,468 

20,923 

Preprint  Local . 

19,976 

S4,839 

27,572 

45,415 

ROP  Notional . 

937 

855 

Preprint  Notionol . 

187 

Clossified . 

20,475 

26,350 

GRAND  TOTAL. 

62,856 

54,839 

75,887 

45,415 

YEAR  TO  DATE... 

456,813 

441,571 

485,905 

362,011 

INDIANAPOLIS,  IND. 

Star-m 

ROP  Local . 

45,025 

2,195 

50,663 

737 

Preprint  Locol . 

1,999 

2,926 

ROP  Notional . . 

IT460 

1,802 

Clossified . . 

47,612 

58,898 

Totol . 

94,097 

4,194 

111,363 

3,663 

Nevw-e 

ROP  locol . 

34,638 

2,195 

38,026 

737 

Preprint  Locol . 

1,999 

2,926 

ROP  Notional . 

1,402 

1,249 

Clossified . 

45,039 

56,319 

Totol . 

81,079 

4,194 

95,594 

3,663 

Stor-S 

ROP  Local . 

15,980 

17,968 

Preprint  Local . . 

360 

1,045 

6,438 

ROP  Notional . 

1,011 

1,696 

Preprint  Notionol . 

2,826 

2,339 

Classified . . 

38,522 

49,511 

Totol . 

58,669 

6,735 

72,559 

6,438 

GRAND  TOTAL... 

.  233,875 

15,123 

279,516 

13,764 

YEAR  TO  DATE- 

.  1,785,052 

111,813 

2,145,227 

123,591 

LAMAR, 

COLO. 

Doily  News-e 

ROP  locol . 

5,414 

5,038 

Preprint  Locol . 

5,672 

4,972 

ROP  Notionol . 

275 

662 

Preprint  Notionol . 

88 

88 

Clossified . 

2,725 

2,373 

GRAND  TOTAL-. 

8,414 

5,760 

8,073 

5,060 

YEAR  TO  DATE... 

62.408 

42,584 

65,131 

40.841 

YEAR  TO  DATE .  550,059  57,401  579,170 


(Continued  on  page  44) 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

LINCOLN,  NEB. 


ROP  Locol ... 

35,529 

39,878 

Preprint  Locol . 

51,161 

53,438 

ROP  Notional . 

927 

1,237 

Preprint  National . 

6,648 

9,103 

Classified . 

34.744 

41,781 

GRAND  TOTAL . 

129,009 

145,437 

YEAR  TO  DATE . 

.  1,006,917 

1,060,283 

Press-e 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional.. 
Clossified... 

Total . 

Star-S 

ROP  Local . 

Preprint  Local . 

ROP  Nationol . 

Preprint  Nationol.. 
Classified.... 


ROP  Local . 

35,429 

22,000 

36,306 

20,249 

Preprint  Local . 

22,685 

38,556 

ROP  Nationol . 

600 

914 

126 

Classified . 

28,675 

11,162 

31,594 

4,766 

Total . 

64,703 

55,847 

68,814 

63,697 

Courier  Journal-S 

ROP  Local . 

26,434 

12 

39,034 

365 

Preprint  Locol . 

28,169 

50,156 

ROP  Nationol . 

635 

1,915 

Preprint  Nationol . 

7,883 

8,859 

Classified.... 

17,453 

20,607 

Total . 

44,522 

36,064 

61,556 

59,380 

GRAND  TOTAL . 

109,225 

91,911 

130,370 

123,077 

YEAR  TO  DATE . 

795,562 

825,072 

880,059 

833,262 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


Tennessean-m 
ROP  Local . 


NASHVILLE,  TENN. 


MANCHESTER,  N.H. 


Union  Leoder-m 

ROP  Local .  43.427 

ROP  Notional .  668 

Classified...  28,447 

Total .  72,542 

N.H.  Sundoy  News-S 

ROP  Local .  n.413 

ROP  Notional .  301 

Classified...  15,801 

Total .  27,515 


GRAND  TOTAL. . 
YEAR  TO  DATE.. 


Tennessean-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol.. 
Classified... 

Totol . 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


43,881 

39,679 

13,439 

14,489 

1,122 

1,514 

34,268 

33,518 

92,710 

89,200 

44,224 

39,723 

13,439 

14,489 

1,044 

1,497 

33,748 

32,965 

92,455 

88,674 

22,779 

28,754 

18,961 

24,273 

1,249 

1,710 

7,681 

8,391 

17,601 

24,635 

68,271 

87,763 

253,436 

265,637 

1,837,986 

1,969,283 

MIDDLETOWN,  N.Y. 

Times  Herald  Record-mS 


NEW  HAVEN,  CONN. 


ROP  Local . 

77,271 

87,092 

ROP**  Local . 

33,595 

7,306 

35,986 

Preprint  Locol . 

38,808 

53,781 

47,709 

56,259 

Preprint  Local . - . 

1,260 

11,844 

1,008 

ROP  Notional . 

1,746 

1,240 

ROP  Notional . - . 

2,810 

76 

2,637 

Preprint  Notional . 

16,308 

15,920 

Preprint  Notional...... . 

252 

504 

Classified.. 

60,607 

80,198 

22,636 

GRAND  TOTAL . 

194,740 

53,781 

232,159 

56,259 

60,553 

YEAR  TO  DATE.... 

N/A 

Register-S 

MONTREAL, 

QUE. 

ROP  Locol . . . 

12,637 

24,953 

Gazette-mS* 

Preprint  Locol . - . 

33,642 

22,428 

37,044 

ROP  Local . 

503,599 

613,378 

ROP  Nationol . 

1,090 

1,687 

Preprint  Lxal . 

306,890 

289,790 

Preprint  Notional....- . 

12,600 

13,356 

ROP  National . 

238,280 

303,659 

Classified . - . 

10,921 

18,357 

Preprint  Nationol . 

12,354 

11,124 

Total . 

70,890 

22,428 

95,397 

Clossified. 

598,213 

647,927 

GRAND  TOTAL . 

..  1,659,336 

1,865,878 

GRAND  TOTAL . 

131,443 

42,158 

161,648 

YEAR  TO  DATE: 

15,362,771 

18,427,437 

YEAR  TO  DATE . 

.  1,045,724 

440,019 

1,292,137 

Note:  Figures  given  in  modular  ogate  lines. 


NORTHAMPTON,  MASS. 

Daily  Hompshire  Gazette-e 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

NORTH  PLATTE,  NEB. 


ROP  Local . 

15,833 

16,787 

Preprint  Local . 

14,746 

15,791 

11,745 

ROP  National . 

1,403 

1,459 

Preprint  National . 

914 

261 

392 

Classified . 

8,855 

8,366 

GRAND  TOTAL . 

41,751 

16,052 

38,749 

YEAR  TO  DATE . 

331,939 

119,931 

314,065 

ONTARIO, 

ORE. 

Argus  Observer-e3 

ROP  Local ... 

16,278 

17,924 

Preprint  Locol . 

47,021 

41,216 

ROP  Notionol . 

289 

807 

Clossified . 

10,141 

7,983 

GRAND  TOTAL . 

73,729 

67,930 

YEAR  TO  DATE . 

175,905 

149,380 

OTTAWA 

,  lU. 

Doily  Times*e 

ROP  Locol . 

14,674 

16,164 

Preprint  Locol . 

33,665 

1,684 

26,816 

ROP  Notionol . 

661 

750 

Preprint  Nationol . 

183 

Clossified . 

5,966 

7,841 

GRAND  TOTAL . 

55,149 

1,684 

51,571 

YEAR  TO  DATE . 

390,250 

16,503 

370,693 

PHOENIX, 

ARIZ. 

Arizona  Republic-m 

ROP  Local . . 

53,316 

3,111 

53,343 

Preprint  Locol . 

42,233 

18,100 

36,762 

ROP  Notional . 

3,415 

4,119 

Preprint  Nationol . 

306 

Classified . 

71,111 

2,544 

81,821 

Total . 

170,381 

23,755 

176,045 

Gozette-e 

ROP  Local . 

51,537 

3,205 

51,621 

Preprint  Locol . 

42,233 

18,100 

36,762 

ROP  Notionol . 

4,110 

4,624 

Preprint  Notional . 

306 

Classified.... 

70,962 

2,818 

81,487 

Totol . 

169,148 

24,123 

174,494 

Arizona  Republic-S 

ROP  Local 

24,888 

29,433 

Preprint  Local . 

28,456 

30,918 

ROP  Notionol . 

2,987 

3,883 

Preprint  Notional . 

9,732 

9,654 

Classified . 

37,238 

44,032 

Totol . 

...  103,301 

117,920 

GRAND  TOTAL . 

...  442,830 

47,878 

468,459 

YEAR  TO  DATE ... 

...  3,651,527 

374,988 

3,936,312 

PORTAGE  LA  PRAIRIE,  MAN. 


27  720  Grophic-e 

'  ROP  local . 

49  1 55  Preprint  locol . 

ROP  Nationol . 

Classified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


ROP  Local . 

15,627 

18,985 

ROP  Local . 

26,299 

32,795 

Preprint  Local . 

2,098 

1,542 

Preprint  Local . 

21,801 

7,611 

18,834 

9,804 

ROP  National . 

222 

222 

ROP  Notional . - . 

529 

85 

Press  Herald-m 

Preprint  Notional . 

64 

59 

Preprint  National....- . 

258 

ROP  Local . 

Clossified 

9,376 

9,539 

Clossified . 

14,731 

17,484 

Preprint  Local . 

GRAND  TOTAL . 

27,387 

30,347 

GRAND  TOTAL....- 

63,618 

7,611 

69,198 

9,804 

ROP  National . 

YEAR  TO  DATE: 

214,195 

221,152 

YEAR  TO  DATE . 

513,806 

93,267 

643,231 

61,920 

Classified.. 

PORTLAND,  MAIN! 


ROP  Local . 

17,296 

17,338 

Preprint  Local . 

2,272 

2,358 

ROP  National . 

652 

653 

Preprint  National . 

43 

Closelfled. 

12,216 

11,786 

Total . 

32,479 

32,135 

*lndicates  newspapers  reporting  figures  in 
lines. 


NORTH  BAY.  ONT. 


Nugget-m 

ROP  Local . 

20,923 

22,399 

Preprint  Local . 

38,866 

39,211 

ROP  Notional . 

2,415 

4,797 

Preprint  Nationol . 

1,056 

501 

Cloulfltd.. 

19,076 

20,944 

GRAND  TOTAL . 

82,966 

87,852 

YEAR  TO  DATE . 

752,052 

769,396 

Telegrom-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notional.. 

Classified . 

Total . 


GRAND  TOTAL... 
YEAR  TO  DATE.. 
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FULL  RUN  PART  RUN 

FULL  RUN 

PROVIDiNCEp  R.l. 

Journol-Bulietin-o/d 

ROP  local . 

28,141 

6,613 

32,135 

Preprint  Local . 

4,634 

54,129 

4,192 

ROP  Notional . 

2,588 

3,412 

Preprint  Notional . 

3,625 

Classified . 

26,452 

1,398 

31,693 

Totol . 

61,815 

65,765 

71,432 

Joumol-S 

ROPlocol . 

15,106 

2,232 

23,093 

Preprint  Local . 

24,726 

117,634 

27,239 

ROP  Notionol . 

2,411 

2,216 

Preprint  Notionol . 

9,123 

8,393 

Clossified . 

12,184 

338 

16,458 

Total . 

63,549 

120,204 

77,399 

GRAND  TOTAL . 

125,364 

185,969 

148,831 

YEAR  TO  DATE . 

.  1,188,406 

1,683,135 

1,372,338 

I 

i 

,  N.C. 

News  &  Observer*mS 

ROP  Local . 

55,916 

6,295 

62,817 

Preprint  Local 

85 

9,125 

887 

ROP  Notionol 

6,830 

33 

9,377 

Preprint  National . 

13,845 

5 

15,145 

Clossified . 

95,864 

125,235 

GRAND  TOTAL . 

172,540 

15,458 

213,461 

YEAR  TO  DATE.... 

..  1,170,252 

119,204 

1,514,097 

Press-Enterprise*m 

10,603  ROP  Local . 

59,708  Preprint  LmoI . 

ROP  Notionol . 

6,1 1 1  Preprint  Notionol . 

1,648  Classified . 

78,070  GRAND  TOTAL... 

YEAR  TO  DATE.. 

2,834 
74,550 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN 

RIVERSIDE 

CALIF. 

SAN  MAnOp  CALIF. 

Times*e 

60,658 

22,116 

72,953 

26,473 

ROP  Local . - 

18,834 

19,779 

108,726 

109,016 

Preprint  Locol . 

82,173 

62,823 

4,010 

180 

4,328 

ROP  Notionol . 

3,431 

5,829 

12,380 

13,640 

Preprint  Notionol . 

5,418 

5,934 

83,795 

176 

85,925 

139 

Clossified . 

19,092 

27,675 

269,569 

22,472 

285,862 

26,612 

GRAND  TOTAL.. 

..  128,948 

122,040 

..  1,973,841 

160,079 

2,117,461 

170,784 

YEAR  TO  DATE. 

988,857 

982,797 

SACRAMENTO,  CALIP. 


637 


Bee-mS 

ROP  Local . 

Preprint  Local . 

78,316  ROP  Notionol . 

■  Preprint  Notionol 

^56,386  Classified .  213,901 

'-406,184  grand  TOTAL- 
YEAR  TO  DATE.. 


SANTA  MONICA,  CALIF. 


9,587  Post-Dispotch-m 

ROP  Local . 

Preprint  Local . 

_  ROP  Notional . 

9  537  Preprint  Notional... 

. 

Totol . 


Eagle-Times.e 

ROP  local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notionol.. 

Clossified . 

Total . 


Eogle-S 

ROPlocol . 

Preprint  Local . 

ROP  Notionol 

Preprint  Notional . 

Ckissified.... 

Total . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


33,502 

23,335 

1,400 

360 

35,348 

93,945 


20,534 

5,270 

905 

8,280 

18,406 

53,395 


16,235 


31,263 

17,690 

619 

41,129 

90,701 


29,688 

11,505 

1,918 

8,910 

26,933 

68,954 


Post-Oispotcti-S 
ROPlocol .... 
Preprint  Loco' 

ROP  Notional . 

Preprint  Notionol.. 

Classified . 

Total . 


23,917 

17,824 

79,564 

19,566 

98,994 

40,372 

103,780 

11,832 

14,364 

14,606 

13,000 

260 

14,820 

520 

213,901 

6,760 

230,873 

9,048 

403,276 

67,216 

443,645 

40,966 

N/A 

ST.  LOUIS 

MO. 

37,936 

18,448 

34,790 

17,406 

23,436 

5,569 

2,401 

873 

2,978 

742 

194 

934 

52,546 

7,297 

58,171 

5,571 

116,513 

26,618 

102,442 

23,719 

23,589 

27,576 

27,866 

35,724 

3,380 

3,637 

9,017 

9,546 

31,973 

52,594 

95,825 

129,077 

212,338 

26,618 

231,519 

23.719 

1,598,960 

196,620 

1,680,057 

270,117 

GRAND  total... 
YEAR  TO  DATE.. 


72,227 

500,229 


29,341 

5,873 

5,103 

32,672 

72,989 

568,779 


Times-mS 
ROPlocol  .. 


SHREViPOtT,  LA. 


50,476 

19,062 


ROP  Notional .. 


Classified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


SOUTH  REND.  IND. 


19,460 


19,460 


147,340  16,235  159,655  19,460 

1,177,713  114,570  537,293  131,545 


Gozette-Joumol-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional 

Preprint  Notionol . 

RENO,  NEV. 

67,166 

119,152 

1,662 

11,216 

67,33D 

69,584 

102,111 

1,483 

7,932 

74,682 

GRAND  TOTAL . 

266,526 

255,792 

YEAR  TO  DATE . 

1,669,642 

1,717,620 

RICHMONDf  va. 

Times-Dispotch-m 

ROP  local . 

36,229 

3,182 

36,881 

Preprint  Local . 

13,550 

3,080 

12,174 

ROP  Notional . 

4.190 

8 

3.211 

Preprint  Notionol . 

94 

181 

Clossified.. 

30,890 

1,034 

32,358 

Totol . 

34,953 

7,304 

84,805 

News  Leoder-e 

ROPlocol . 

29,415 

4,205 

28,410 

Preprint  Locol . 

14,927 

3,015 

12,262 

ROP  Notional . 

4.266 

8 

3.241 

Preprint  Notionol . 

94 

181 

27,898 

1,286 

29,121 

Totol . 

76,600 

8,514 

73,215 

Times-Dispotch-S 

ROP  Local . 

19,287 

29,459 

Preprint  Local . 

15,077 

315 

24,622 

ROP  Notional . 

1,592 

2,294 

Preprint  Notionol . 

6,749 

7,346 

Clossified 

19,153 

30,167 

Total . 

61,858 

315 

93,888 

GRAND  TOTAL... 

223,411 

16,133 

251,908 

YEAR  TO  DATE.. 

..  1,722,744 

115,226 

1,902,546 

Sun-mS 

ROP  local . . 

Preprint  Local . 

ROP  Notional 

Preprint  Notional . 

Clossified. . 

GRAND  TOTAL... 
YEAR  TO  DATE .. 


SAN  RERNARDIPIO,  CALIF. 


57,851 

52,897 

4,884 

10,115 

54,849 

180,596 

N/A 


Union-Tribute-ineS 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

Clossified.. 


SAN  DIEOO,  CALIF. 


242,109 
55,048 
37,966 
10,106 
227,416 

GRAND  TOTAL .  572,645 

YEAR  TO  DATE .  3,598,174 


41,371 

76,008 

2,246 

928 

10,291 


245,114 

59,830 

40,916 

10,430 

255,938 


130,844  612,228 

842,453  4,038,481 


35,087 

77,468 

3,184 

662 

14,459 

130,860 

751,640 


2,367 

2,635 


1,024 

6,031 


12,890 


*lndicates  newspapers  reporting  figures  in 
lines. 


Chronicle-m 

ROP  local . 

Preprint  Local 
ROP  Notiono 
Classified.. 

Totol . 

Exominer-e 

ROP  Local . 

Preprint  locol . 

ROP  Notionoi . 

Clossified 
Totol . 

Exominer/Chronicle-S 

ROP  local . 

Preprint  Locol . 

ROP  Notionoi . 

Preprint  Natnnol . 

Clossified 
Totol . 

GRAND  TOTAL . 

YEAR  TO  DATE.... 


SAN  FRANCISCO,  CALIF 

11,738 


37,033 

40,430 

15,661 

39,311 

132,435 


33,286 
38,084 
632  14,682 

_  50,910 

12,370  136,962 


31,072  10,984  30,232 

40,430  38,084 

14,599  578  14,195 

39,015  _  50,599 

125,116  11,562  133,110 


ROP  Local . . . 

23,099 

3,423 

26,614 

3,381 

Preprint  Local . 

15,600 

14,950 

9.2M 

19,500 

ROP  Notionol . 

1,022 

1,349 

Preprint  Notional— . 

650 

130 

Clossified . 

26,481 

27,692 

Totol . 

66,202 

19,023 

64,885 

23,011 

Tribune-S 

ROPlocol . - . 

10,393 

1,999 

14,352 

3,921 

Preprint  Locol . 

10,920 

24,440 

6,500 

39,260 

ROP  Notionol . - . 

571 

827 

Preprint  Notionol..- . 

11.440 

520 

12,480 

390 

Classified . 

10,750 

16,635 

Totol . 

44,074 

26,959 

50,794 

43.571 

GRAND  TOTAL . 

..  110,276 

45,982 

115,679 

66,582 

YEAR  TO  DATE .... 

...  835,558 

398,573 

859,832 

495,051 

SPOKANE. 

WASH. 

Spokesmon-Review'm 

ROPlocol . 

28,491 

24,254 

Preprint  Local . 

6,369 

6,258 

ROP  Notional 

1,950 

1,863 

Clossified.. . 

37,178 

36,500 

Total . 

73,988 

68,875 

Chronicle-e 

ROP  locol . 

28,273 

24,195 

Preprint  Locol 

3,206 

3,501 

ROP  Notional . 

1.940 

1,858 

Classified. .. 

37,705 

36,647 

Tottil . 

71,124 

66,201 

Spokesmon-Review-S 

ROP  Local . 

9,570 

8,452 

Preprint  Locol . 

4,289 

6.095 

ROP  Notional . 

1,320 

1,244 

Preprint  Notionol . 

1,055 

1,309 

ClQ»ified... 

16,679 

19,679 

Totol . 

32,913 

36,779 

'  GRAND  TOTAL... 

.  178,025 

171,855 

,  YEAR  TO  DATE  ., 

.  1,325,478 

1,240,125 

17,010 

39,390 

6,539 

12,870 

20,075 

95,884 

353,435 

2,796,363 


3,896  20,495 

45,224 
244  8,918 

12,480 

_  28,190 

4,140  115,307 

28,072  385,379 

192,548  3,251,985 


9,7X 
1,402 
11,132 

Herold-in 

4,174  ROPlocol . 

ROP  Notional . 

191  Classified. 

GRAND  TOTAL... 

- —  YEAR  TO  DATE.. 

4,365 

28,392 

220,022 


STATESBORO,  OA. 


16,694 

19,052 

56 

282 

5,944 

5,616 

22,694 

24,950 

N/A 

(Continued  on  page  46) 
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FULL  RUN  PART  RUN  FULl  RUN  PART  RUN 


Post  Stondord-rr 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . . 

ROP  Notional . 

Classified . 


Herald  JourrHil-e 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  National.... 

Clossified . 

Total . 


Herald  Americon-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

I  Totol 


News  Thbone-m 

ROP  Local . 

Preprint  Locol . . 

ROP  Notional . 

Preprint  Notionol . 

Classified . 

GRAND  TOTAL.. 


Blade -e 

ROP  Local . 

Preprint  Locol.. 
ROP  Notional... 
Classified . 


Blode-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 
Classified . 


Cc^itol  Joumol-m 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notionol _ 

Classified . . 


GRAND  TOTAL.. 
YEAR  TO  DATE. 


23,119 

9,744 

26,222 

11,399 

69.912 

62,652 

1,744 

2,179 

624 

624 

17,412 

19,698 

112,811 

9,744 

111,375 

11,399 

22,193 

7,511 

26,010 

7,568 

74,338 

66,950 

1,463 

1,780 

781 

624 

16,836 

19,243 

115,611 

7,511 

114,607 

7,568 

13,392 

216 

21,009 

257 

44.713 

49,780 

1,331 

1,686 

14.847 

10,555 

13,456 

22,438 

87,739 

216 

105,468 

257 

316,161 

17,471 

331,450 

19,224 

.  2,368,915 

132,552 

2,416,917 

155,943 

TACOMA, 

WASH. 

40,869 

3,220 

39,699 

1,762 

45,735 

12,039 

48,536 

9,456 

6,672 

83 

7,572 

56 

11,307 

13,546 

49,197 

2,299 

51,225 

1,629 

153,780 

17,641 

160,578 

12,903 

1,217,058 

125,287 

1,249,265 

103,654 

TOLEDO, 

OHIO 

30,812 

5,499 

32,917 

7,365 

14,301 

15,624 

1,686 

1.992 

1 

15,953 

975 

19,101 

324 

62,752 

6,474 

69,634 

7,690 

15,250 

22,270 

282 

33,894 

39,186 

1,321 

1,843 

11,970 

12,474 

11,866 

17,907 

74,301 

93,680 

282 

137,053 

6,474 

163,314 

7,972 

..  1,115,955 

53,632 

1,216,351 

52,550 

TOPEKA 

KAN. 

43,856 

44,388 

21,589 

55,365 

30,394 

36,708 

849 

1,511 

81 

7,223 

88 

7,500 

28,690 

30,058 

95,065 

62,588 

106,439 

44,208 

662,312 

477,518 

682,123 

496,923 

World-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol.. 
Clossified . 


Tribune-e 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notionol.. 

Clossified . 

Total . . 


World-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . . 

Preprint  Notional . 

Clossified . 

Totol 

GRAND  TOTAL... 
YEAR  TO  DATE .. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1.716  34,949 

955  2,540 

1,089 


1,965  35.240 

1,304  2,540 

1,089 

_  32,535 

3,269  71,404 


16,865  23.477 

4.403  7,639 

1.163  1,792 

2,431  2.724 

17,996  25,678 

42,858  _  61,310  _ 

175,160  5,940  204,262  6,318 

1,376,995  38,422  1,619,858  56,083 


WASHINGTON,  PA. 

Observer-Reporter-m 

ROP  Local .  20,240 

Preprint  Local .  15,222 

ROP  Notionol .  1,007 

Classified .  25,862 

Total  62,331 

Observer-Reporter-S 

ROP  Local .  5,917 

Preprint  Local .  19,092 

ROP  Notionol .  245 

Preprint  Notionol .  258 

Classified .  6,455 

Total .  31,967 

GRAND  TOTAL .  94,298 

YEAR  TO  DATE .  746,250 


WICHITA  PALLS,  TIXAS. 

Times  Record  News-mS 


ROP  local . 

ROP  Natiofwl . 

Classified . 

35,623 

1,273 

32,285 

36,622 

1,906 

36,518 

GRAND  TOTAL . 

69,181 

75,046 

YEAR  TO  DATE . 

N/A 

WINDSOR,  ONT. 

Store* 

ROP  Local . 

404,615 

617,206 

Preprint  Local . 

689,276 

641,809 

ROP  Notional . 

98,928 

141.428 

Preprint  National . 

53,116 

28,946 

Clossified . 

319,158 

347,360 

GRAND  TOTAL . 

.  1,565,093 

1,776,749 

YEAR  TO  DATE.,.. 

..  12,392,863 

14,610,532 

Note;  Figures  given  in  modular  ogate  lines. 

TORRANCI,  CALIP. 


Doily  Breeze-eS 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

GRAND  TOTAL . 

48,963 

62,904 

3,918 

11,960 

59,134 

186,879 

52,236 

58,189 

6,444 

13,383 

79,318 

209,570 

Joumal-m 

ROP  Locol . 

Preprint  Local . 

ROP  National 

Preprint  Notional . 

Classified . 

WINSTON.SAIIM,  N.C. 

43,808  10,664 
5,585  11,843 
2,116 

88 

42,288 

41,009 

5,351 

2,077 

88 

43,193 

9,402 

7,368 

600 

190 

YEAR  TO  DATE . 

Doily  News-eS 

ROP  Local . 

ROP  Notional . 

Classified . 

1,408,343 

TROY,  OHIO 

11,648 

257 

10,351 

1,573,222 

14,722 

21 

11,174 

Total . 

JoumaUS 

ROP  Local . 

Preprint  local . . 

ROP  Notionol . 

93,885 

12,265 

4,240 

668 

22,507 

1,995 

19,753 

91,718 

18,049 

10,082 

1,327 

17,560 

4,685 

16,692 

GRAND  TOTAL . 

22,256 

25,917 

Classified . 

16,083 

21,208 

YEAR  TO  DATE . 

168,436 

181,023 

Total . 

42,361 

21,748 

60,195 

21,377 

‘Indicates  newspapers  reporting  figures  in 

GRAND  TOTAL. 

.  136,246 

44,255 

151,913 

38,937 

lines. 

YEAR  TO  DATE 

.  984,215 

367,809 

1,109,043 

334,367 

Newspaper 
investigating 
phony  ad 


An  advertisement  in  the  Sept.  3 
edition  of  the  New  York  Times  that 
turned  out  to  be  a  fake  has  caused  the 
company  targeted  in  the  ad  to  urge 
federal  authorities  to  investigate  the 
hoax. 

The  ad  purported  to  solicit  share¬ 
holders  for  a  possible  class  action 
lawsuit  against  the  Norwalk,  Conn.- 
based  U.S.  Surgical  Corp.,  alleging 
that  “certain  irregular  trading  pat¬ 
terns”  of  stock  had  occurred  during  a 
five-month  period  earlier  this  year. 

“The  net  effect  of  these  transac¬ 
tions  was  to  artificially  impact  the 
price  of  the  said  stock  during  this 
period,”  the  ad  read.  “The  benefi¬ 
ciaries  of  these  abnormal  patterns  were 
apparently  certain  individuals  and 
groups  of  investors.” 

Shareholders  were  urged  to  write  to 
the  “Ad-Hoc  Shareholders  Commit¬ 
tee”  at  “Siegel  &  Kaplan,  P.C.”  in 
Bronxville,  N.Y.,  but  there  is  no  list¬ 
ing  for  the  firm  in  telephone  or  law 
firm  directories. 

Consequently,  in  the  two  days 
since  the  ad  ran,  U  .S.  Surgical’s  stock 
fell  by  more  than  $4,  a  loss  to  share¬ 
holders  of  $242  million,  according  to 
company  spokesperson  Marianne 
Scipione. 

U.S.  Surgical  has  requested  that 
the  Securities  and  Exchange  Com¬ 
mission  look  into  the  matter,  reported 
The  Advocate  in  Stamford,  Conn. 

Times  spokesperson  William  K. 
Adler  said  the  newspaper  is  investi¬ 
gating  the  situation,  as  well. 

According  to  Adler,  someone 
claiming  to  be  an  attorney  arranged  to 
fax  information  for  the  ad  into  the 
Times.  The  copy  was  sent  into  the 
paper  on  authentic-looking  letterhead 
which,  as  it  turned  out,  contained 
phony  information. 

While  the  paper  has  safeguards  to 
prevent  such  activity,  the  ad  in  ques¬ 
tion  apparently  was  not  detected  by 
the  system,  which  is  rare,  Adler 
observed. 

“The  hoaxer  went  to  a  great  extent 
to  make  everything  seem  realistic,” 
he  said. 


Bag  recycling 

The  Philadelphia  Inquirer  and  Phil¬ 
adelphia  Daily  News  have  joined  with 
three  area  grocery  chains  to  launch  a 
plastic  bag  recylcing  program,  Phila¬ 
delphia  Newspapers  Inc.  has  an¬ 
nounced. 
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care  because  the  media  have  other 
fish  to  fry.  The  Justice  Department 
knows  that  as  long  as  their  agents 
don’t  impersonate  the  big  media, 
there  won’t  be  any  problem. 

She  expanded  on  this  theme  in  an 
interview  with  the  Washington  Post. 
“The  FBI  doesn’t  go  after  the  New 
York  Times  or  the  Washington  Post. 
They  will  go  and  pretend  to  be  some¬ 
one  who  has  no  resources  or  is  not  a 
big  name.  It  undermines  the  ability  of 
reporters  to  do  their  job  and  blurs  the 
line  between  law-enforcement  agen¬ 
cies  and  the  independent  press.” 

Kirtley  said  that  the  FBI  arrest  at 
the  Irish  People  had  struck  a  nerve 
because  she  has  been  trying  to  get  the 
United  States  Senate  Select  Commit¬ 
tee  on  Intelligence  to  investigate  alle¬ 
gations  that  the  Justice  Department 
had  impersonated  a  free-lance 
Arizona  journalist  fours  year  ago. 

“1  have  spoken  to  John  Elliff 
[senior  staff  member]  at  the  commit¬ 
tee,  but  he  says  there  is  no  proof  that 
anything  happened,”  Kirtley  stated 
angrily. 

She  alleges  that  an  FBI  agent  iden¬ 


tified  himself  as  Don  Devereaux,  a 
free-lance  writer  for  the  Scottsboro 
Progress,  to  question  a  man  in  a 
criminal  case. 

The  Justice  Department  has  consis¬ 
tently  denied  the  charges. 

The  FBI  earlier  this  year  also  had  a 
run-in  with  the  National  Association 
of  Black  Journalists. 

The  agency,  which  recently  settled 
a  suit  in  which  an  agent  alleged  that  he 
had  been  a  victim  of  racial  discrimina¬ 
tion,  set  up  a  recruiting  booth  at  the 
annual  convention  in  Kansas  City. 

“When  we  found  out  that  they  were 
there,  we  kicked  them  out  and  re¬ 
turned  their  registration  fee,”  said 
Richard  Prince,  a  reporter  for  the 
Rochester  (N.Y.)  Democrat  &  Chron¬ 
icle.  “We  knew  that  they  were  under 
a  lot  of  pressure  to  recruit  minorities, 
but  we  didn’t  want  them  doing  it  at 
our  convention. 

Special  section 

In  commemoration  of  the  26th  an¬ 
niversary  of  the  Latin  Chamber  of 
Commerce  in  Miami,  the  Spanish-lan- 
guage  daily  newspaper  Diario  Las 
Americas  has  dedicated  a  special  sec¬ 
tion  to  recognize  Hispanic  industrial¬ 
ists  and  businesspeople  in  southern 
Florida. 


Advice  book 

The  Washington,  D.C. -based 
media  watchdog  organization  Accu¬ 
racy  in  Media  Inc.  has  released  a  new 
guidebook.  How  to  Write  Letters  to 
the  Media. 

The  manual  includes  pointers  for 
writing  attention-grabbing  letters  to 
the  press  and  advertisers  and  a  direc¬ 
tory  of  names,  addresses  and  tele¬ 
phone  numbers  of  media  outlets. 

Summit  calls 
for  democracy 

The  Prague  forum  on  “Culture  and 
Democracy”  closed  Sept.  6  with 
strong  endorsement  of  the  belief  that 
for  true  democracy  to  take  root  it 
must,  in  addition  to  political  freedom, 
encompass  both  cultural  pluralism 
and  economic  justice,  according  to 
the  United  Nations  Educational,  Sci¬ 
entific  and  Cultural  Organization. 

The  forum,  co-hosted  by  UNESCO 
and  the  Czech  and  Slovak  Federal 
Republic,  or  CSFR,  brought  together 
more  than  150  intellectuals,  artists 
and  political  figures  who  discussed 
for  three  days  the  nature  of  democ¬ 
racy  and  other  topics. 


Maturity  News  Service  brings  your  readers  the  many 
faces  of  our  maturing  society  with  insightful, 
entertaining  and  well-balanced  reporting: 

Exclusive  stories  on  important  political  and  social  issues 

Advice  columns  on  managing  money,  staying  fit,  enjoying  leisure 
time  and  keeping  up  with  the  grandxids 

Profiles  of  enduring  show  biz  legends  and  celebrity  interviews 
Timely  polls,  investigative  series  and  seasonal  packages 
Light-hearted  pieces  on  the  ups  and  downs  of  growing  older 
Computer  graphics,  illustrations,  cartoons  and  photos 


MNS  -  a  multi-faceted  service  for  your  older  readers. 

To  sample  Maturity  News  Service,  please  call  Lisa  Klem  Wilson  at 
800-221-4816  (in  New  York,  212-692-3700). 
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He  masters  the  art  of  wearing  three  hats 

‘KAL,’  who  joined  the  Baltimore  Sun  after  11  years  in  England, 
does  editorial  cartoons  for  a  trio  of  publications  each  week 


By  David  Astor 

Kevin  Kallaugher  has  the  unusual 
distinction  of  being  an  editorial  car¬ 
toonist  for  three  major  publications. 

“KAL”  each  week  does  five  car¬ 
toons  for  the  Baltimore  Sun,  one  or 
two  for  the  Economist  magazine 
of  London,  and  one  for  the  Paris- 
based  International  Herald  Tribune 
(IHT). 

This  workload  would  be  heavy 
enough  for  any  editorial  cartoonist, 
but  it  is  even  more  so  for  a  detailed 
artist  like  KAL. 

“My  cartoons  are  quite  labor- 
intensive,”  said  KAL,  who  reported 
that  he  spends  six  to  eight  hours  on 
each  drawing  —  and  has  a  workweek 
of  60  to  70  hours. 

This  includes  the  time  involved  in 
delivering  the  cartoons.  The  Sun- 
based  KAL  sends  his  work  via  fax  to 
IHT  and  computer  to  the  Economist. 

KAL  said  the  fax  method  is  easier 
but  the  computer  one  makes  for  better 
reproduction.  The  Cartoonists  & 
Writers  Syndicate  (CWS)  creator  also 
uses  one  other  delivery  method: 
When  he  does  a  color  Economist 
cover,  which  can’t  be  transmitted  by 
computer,  the  British  magazine  actu¬ 
ally  pays  someone  to  personally  take 
it  overseas  by  plane! 

The  36-year-old  KAL  first  started 
working  for  the  Economist  in  1978. 
He  had  come  to  England  the  previous 
year  on  a  five-week  bicycling  tour, 
and  decided  to  stay  for  a  while  to  bike 
alone. 

It  happened  that  KAL’s  former 


American  kids  under  the  gun. 


Kevin  Kallaugher 


basketball  coach  at  Harvard  was  in 
England  back  then,  too.  When  this 
coach  heard  that  a  British  basketball 
team  was  looking  for  an  American 
player,  he  recommended  KAL. 

The  Connecticut-born  KAL  was 
cycling  in  Ireland  (the  country  of  his 
ancestors)  at  the  time,  and  it  took  a 
while  to  track  him  down.  When 
found,  KAL  agreed  to  remain  in 
England  as  a  basketball  player/coach 
—  but  the  job  ended  unexpectedly  in 
early  1978. 

KAL  then  “scoured  the  streets”  of 
London  for  cartooning  work  before 
the  Economist,  one  of  the  last  publi¬ 
cations  he  visited,  hired  him. 

Why  did  the  magazine  take  on  a 
U.S.  resident  in  his  early  20s?  “The 
Economist  has  an  international  em¬ 
phasis,  so  they  saw  my  being  Ameri¬ 
can  as  a  good  thing,”  said  KAL,  who 
had  studied  art  at  Harvard  and  put 
together  a  13-minute  animated  car¬ 
toon  for  his  senior  thesis  before  grad¬ 
uating  with  honors. 

He  added  that  the  magazine 
thought  an  unestablished  cartoonist 
would  be  more  adaptable  to  doing  the 
kind  of  work  it  was  looking  for. 

KAL  went  on  to  become  the  staff 
cartoonist  for  a  succession  of  major 
British  newspapers  (while  still  con¬ 
tributing  to  the  Economist),  marry  an 
Englishwoman,  and  start  a  family. 
And  his  cartoons  were  syndicated  via 


CWS’s  “Views  of  the  World”  pack¬ 
age  beginning  in  1984. 

Four  years  later,  KAL  returned  to 
America  to  join  the  Sun,  from  which 
he  is  now  individually  syndicated  by 
CWS. 

The  award-winning  KAL  said  he 
had  been  “very  happy  in  England” 
and  not  hunting  for  a  U.S.  job  when 
the  possibility  of  the  Baltimore  open¬ 
ing  was  brought  to  his  attention  at  the 
1987  Association  of  American  Edito¬ 
rial  Cartoonists  convention  in  Wash¬ 
ington,  D.C. 

KAL  —  the  current  AAEC  secre¬ 
tary-treasurer —  decided  that  the  Sun 
would  be  a  good  place  to  work.  He 
noted  that  paper  is  close  to  the 
nation’s  capital,  has  a  large  D.C. 
bureau,  and  has  “an  excellent  reputa¬ 
tion”  for  covering  the  kinds  of  inter¬ 
national  events  and  issues  many  of  his 
cartoons  address.  Besides,  there  was 
the  attraction  of  coming  back  to  his 
country  of  birth. 

And  how  did  KAL’s  wife  feel  about 
the  move?  “I  thought  it  would  be 
good  for  Kevin’s  work,”  said  Susan, 
a  former  social  worker  now  studying 
interior  design.  “And  our  children 
were  after  all  half-American,  so  it 
would  be  interesting  for  them  to  expe¬ 
rience  being  here.  It’s  certainly  a 
stimulating  place.” 

The  Kallaugher  kids  include  Amy, 
10,  and  Daniel,  7. 

KAL  —  who  started  also  working 
for  IHT  in  1991  —  obviously  has  a 
very  informed  perspective  on  how 
cartooning  and  politics  differ  in 
England  and  the  U.S. 


bm:k  at  the  vmeel 


A  'car-natian'  pulled  apart. 


48 


EDITOR  &  PUBLISHER  for  September  21,  1991 


Mideast  brass  puts  this  secretary  in  a  state. 

For  one  thing,  KAL  said  satire  is  possible  to  fudge  the  issues,”  KAL 

“much  more  pervasive”  in  Britain  —  said.  “They  create  a  package  that 

whether  it  be  in  print  or  on  tv  and  they  market  to  the  public  which  most 

radio.  So  an  editorial  cartoonist  of  the  time  is  prettier  than  the  real 

doesn’t  stand  out  as  much  there.  goods  inside.” 

“In  the  U.S.,  the  editorial  cartoon-  Susan  agreed.  “Bush  is  a  good  ex¬ 
ist  is  in  a  more  exalted  position,”  ample,”  she  commented.  “He  says 

observed  KAL.  “He  is  usually  the  one  thing  and  does  another.” 
chief  satirist  in  a  city  —  a  superstar  of  In  England,  continued  KAL,  citi- 
sorts.  His  main  competition  is  Johnny  zens  have  a  better  idea  of  what  they 
Carson !”  are  getting  because  politicians  usually 

KAL  added  that  an  American  edi-  stick  with  the  issues  in  their  party’s 

torial  cartoonist  is  often  considered  platform.  “People  vote  more  for  the 

the  prime  voice  of  opinion  on  a  news-  party  than  the  individual,”  he  stated, 

paper  —  something  that  is  accen-  It  is  firsthand  awareness  of  things 
tuated  by  the  cartoons  appearing  like  this  that  gives  KAL  a  different 

exclusively  on  a  paper’s  editorial  perspective  on  American  politics  and 
pages.  life  than  most  other  U.S.  editorial 

In  England,  he  continued,  “edito-  cartoonists, 
rial  opinions  are  not  reserved  for  the  KAL  —  whose  Sun  output  includes 
editorial  page.”  Political  cartoons  local  cartoons  —  appears  in  approxi- 

might  appear  on  the  front  page,  back  mately  25  newspapers  via  CWS.  His 

page,  and  various  places  in  between.  domestic  clients  include  the  Austin 

KAL  said  politics  are  also  quite  American- States  man,  Cleveland 

different  in  the  two  countries.  He  Plain  Dealer,  Honolulu  Advertiser, 

recalled  a  famous  bit  of  dialogue  from  Indianapolis  Star,  Los  Angeles 

Britain’s  Beyond  the  Fringe  show  Times,  Memphis  Commercial  Ap- 

which  contained  the  observation  that  peal,  Norwalk  (Conn.)  Hour, 

U.S.  Republicans  are  the  equivalent  Washington  Times,  and  others;  and 

of  the  U.K.  Conservatives  while  U.S.  his  foreign  ones  include  papers  in 

Democrats  are  the  equivalent  of  .  .  .  Canada,  England,  France,  and  Swe- 

U.K.  Conservatives.  Meaning,  of  den. 

course,  that  there  is  a  wider  spectrum  Also,  KAL’s  Economist  cartoons 
of  political  thought  between  the  Brit-  appear  in  numerous  other  countries 

ish  Tories  and  Laborites  than  there  is  via  the  aforementioned  “Views” 

between  America’s  two  major  par-  package,  and  his  contributions  to 

ties.  CWS’s  “Caricatures”  package  have 

Indeed,  KAL  said  his  editorial  car-  wide  overseas  distribution  as  well, 

toons  are  considered  centrist  in  Brit-  And  CWS  gets  numerous  requests  for 

ain  and  to  the  left  of  center  in  Amer-  KAL’s  cartoons  from  magazines, 

ica.  journals,  books,  and  others  through- 

Since  the  U.S.  is  his  country  of  out  the  world,  according  to  syndicate 

birth,  KAL  observed  that  he  is  prob-  president/editorial  director  Jerry 

ably  “more  passionate”  about  issues  Robinson. 

here.  And  one  thing  he  is  passionate  “I  think  KAL  is  the  premiere  inter- 
about  —  and  often  disgusted  with  —  is  national  cartoonist  syndicated  to- 

the  state  of  American  politics.  day,”  added  Robinson.  “His  ideas 

“Politicians  here  do  everything  and  art  are  absolutely  first-rate.” 
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One  publication  that  seems  to  agree 
is  the  post-Soviet  coup  Pravda.  KAL 
said  the  newspaper  recently  reprinted 
his  cartoon  showing  a  huge  Boris 
Yeltsin  shaking  hands  with  a  tiny 
Mikhail  Gorbachev  as  Yeltsin  states, 
“Welcome  back  to  power,  Mikhail.” 

The  cartoonist’s  work  has  also 
been  featured  in  one-man  shows  in 
London,  New  York,  Baltimore, 
D.C.,  and  other  locales.  Another 
exhibition  is  scheduled  for  this  fall  at 
Wisconsin’s  St.  Norbert  College. 

KAL  —  who  gives  speeches,  visits 
classrooms,  plays  and  coaches 
basketball,  coaches  Little  League 
baseball,  and  fishes  during  his  small 
amount  of  spare  time  —  said  he  has  no 
plans  to  move  back  to  England  in  the 
near  future. 

The  cartoonist  noted  that  he  is  very 
happy  with  his  U.S.  work  situation  — 
and  too  busy  to  think  about  what 
might  happen  a  few  years  down  the 
road.  Doing  as  many  as  eight  editorial 
cartoons  a  week,  KAL  explained  with 
a  smile,  can  definitely  crowd  out  a  lot 
of  other  thoughts. 

Tv  deal  for  Breathed 

Berkeley  Breathed,  the  “Bloom 
County”  creator  who  rfow  does 
(Continued  on  page  50) 
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Our  special  Christmas  ad  package 
gives  you  all  the  ideas  you  need  to 
wrap  up  your  readers'  Christmas. 
Including  20  features  written  by  pro¬ 
fessional  journalists.  And  10  photos/ 
sketches  to  deck  your  pages. 
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(Continued  from  page  49) 
“Outland,”  has  signed  a  deal  with 
Steven  Spielberg’s  Amblin  Entertain¬ 
ment  for  Opus  the  penguin  and  Bill 
the  cat  to  star  in  animated  television 
specials. 

The  first  half-hour  show  featuring 
Breathed’s  two  famous  cartoon  char¬ 
acters  will  air  this  Christmas  season, 
according  to  Amblin  marketing  con¬ 
sultant  Marvin  Levy. 

Breathed  said  a  second,  not-yet- 
scheduled  special  is  in  the  works, 
and  that  others  may  follow  if  the  first 
two  do  well.  The  cartoonist  added 
that  the  ultimate  hope  is  for  Amblin  to 
put  out  a  full-length  animated  movie 
with  Opus  and  Bill. 

The  first  special  —  which  will  also 
include  the  “Outland”  comic’s  Truf¬ 
fles  the  pig.  Milquetoast  the  cock¬ 
roach,  and  Ronald-Ann  the  girl  in  sup¬ 
porting  roles  —  is  called  A  Wish  for 
Wings  That  Work. 

“It’s  based  on  my  first  children’s 
book  which  is  coming  out  this  month 
from  Little,  Brown,”  Breathed  told 
E&P.  “It’s  the  story  of  a  penguin 
[Opus]  who  decides  that  he  should  be 
flying  like  every  other  bird  and  asks 
Santa  for  wings  that  work.” 

Breathed  said  one  of  the  reasons  he 
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ended  “Bloom  County”  at  the  height 
of  its  popularity  two  years  ago  was  to 
do  children’s  books.  He  said  they  are 
“so  much  more  expansive  visually” 
than  newspaper  comics,  which  have 
been  shrinking  over  the  years. 

The  34-year-old  cartoonist  added 
that  the  animation  medium  appeals  to 
him,  too.  “[Most]  cartoonists  are 
anxious  to  see  their  characters  come 
alive,”  said  Breathed.  “I’ve  been 
desperate  to  have  Opus  move,  to  see 
how  he  would  walk,  to  see  what  his 
personality  would  be  like.  There  is 
only  so  much  dimension  you  can  give 
on  the  page,  especially  with  the  size  of 
comics.” 

He  added  that  “a  lot  of  money  is 
being  spent”  on  the  Christmas  spe¬ 
cial,  and  that  Amblin  does  “the  finest 
animation.” 

Before  receiving  Spielberg’s  offer. 
Breathed  said  he  turned  down  pro¬ 
posals  from  several  other  major  ani¬ 
mators  because  he  didn’t  think  they 
did  good  enough  work. 

Newspaper  cartoonists  do  lose 
some  creative  control  when  their 
comics  are  turned  into  tv  programs. 
Given  Breathed’s  past  outspokenness 
about  having  ownership  of  the 
“Bloom  County”  strip  and  its  mer¬ 
chandising,  what  does  he  think  about 
allowing  other  people  to  animate  his 
characters? 

“It’s  a  mixed  blessing,”  he  admit¬ 
ted.  “You  lose  some' control.  A  lot  of 
the  decisions  are  out  of  my  hands.” 

But  Breathed  noted  that  many  peo¬ 
ple  at  Amblin  “are  artists  and  cre¬ 
ators  themselves,”  not  just  business 
types,  and  that  he  has  been  “very 
happy”  with  Spielberg’s  company  so 
far. 

Breathed  added  that  he  negotiated 
for  “as  much  power  as  I  could”  when 
signing  with  Amblin.  He’s  the  execu¬ 
tive  producer  and  scriptwriter  of  the 
Christmas  special,  and  has  been 
involved  in  a  variety  of  ways.  Levy 
observed  that  Breathed  has  been 
down  a  number  of  times  to  attend 
production  meetings. 

Breathed  now  lives  in  Washington 
state,  while  Amblin  is  based  in  Uni¬ 
versal  City,  Calif.  Universal  Cartoon 
Studios  is  also  part  of  the  Opus/Bill 
animation  efforts. 

Opus  was  the  most  popular  charac¬ 
ter  in  “Bloom  County,”  which  the 
Washington  Post  Writers  Group  intro¬ 
duced  in  1980  and  eventually  distrib¬ 
uted  to  more  than  1,000  newspapers. 
Breathed,  in  a  move  that  shocked  the 
syndicate  world,  ended  his  Pulitzer 
Prize-winning  comic  strip  in  August 
1989. 

Breathed  began  “Outland”  for 
WPWG  the  next  month.  That  Sun- 


Opus  and  Bill  will  soon  see  themselves 
on  the  small  screen. 

day-only  comic,  which  has  received 
mixed  reviews,  originally  had  very 
little  connection  to  “Bloom  County” 
but  now  often  features  Opus  and  Bill. 

— David  Astor 

A  third  S.C.  meeting 

The  Penney-Missouri  Features 
Summit  Workshop  will  be  held 
October  5  in  Charleston,  S.C. 

It  follows  the  October  2  Newspaper 
Features  Council  and  October  3-4 
American  Association  of  Sunday  and 
Feature  Editors  meetings  (see  last 
week’s  E&P). 

Speakers  will  include  representa¬ 
tives  from  the  University  of  Missouri, 
“Senior  Forum”  columnist  Kent 
Collins  of  the  Los  Angeles  Times  Syn¬ 
dicate,  and  others. 

High  on  top-paid  list 

“Peanuts”  creator  Charles  M. 
Schulz  once  again  made  Forbes 
magazine’s  list  of  the  40  highest-paid 
entertainers. 

The  United  Feature  Syndicate  car¬ 
toonist  was  ranked  ninth,  with  $51 
million  in  gross  earnings  estimated  for 
1990  and  1991. 

Another  cartoonist.  The  Simpsons 
creator  Matt  Groening,  made  $18  mil¬ 
lion  —  good  for  39th  place.  Groening 
does  the  “Life  In  Hell”  comic  for 
Acme  Features  Syndicate. 

Larson  on  computer 

“The  Far  Side  Computer  Calen¬ 
dar”  is  being  marketed,  according  to 
a  USA  Today  article. 

Amaze  Inc’s  software  features  a 
perpetual  calendar  and  a  one-year 
supply  of  on-screen  “Far  Side”  car¬ 
toons  by  Gary  Larson  of  Universal 
Press  Syndicate. 

Also,  surprises  pop  up  from  time  to 
time  —  including  penguins  moving 
across  the  screen  on  an  ice  floe  and  a 
meteorite  exploding  the  computer 
user’s  appointment  calendar! 
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FBI 

I  (Continued  from  page  18) 

Carter  defended  the  success  of  the 
policy  and  welcomed  the  con¬ 
troversy,  saying  newspapers  have 
largely  refused  to  publicize  the  10 
most  wanted  list. 

“We  would  love  to  have  newspaper 
exposure,”  he  said.  “We  have  asked 
newspapers  to  publicize  fugitives, 
with  nominal  success.  Printed  media 
have  not  been  responsive  to  our  en¬ 
deavors  unless  there’s  a  local  angle.” 

As  an  exception,  he  cited  the 
Washington  Times,  whose  weekly 
fugitive  item  has  helped  capture  24 
people  wanted  by  the  law. 

The  FBI  distributes  information  on 
its  most  wanted  criminals  through  56 
local  field  offices.  Two  employees 
spend  most  of  their  time  working  with 
the  television  programs. 

“Our  object  is  to  catch  fugitives,” 
Carter  said,  “and  we  seek  publicity 
where  we  can.” 

Lawrence  of  ASNE  and  the  Miami 
Herald  countered  that  it  was  a  gener¬ 
alization  to  criticize  all  newspapers 
for  failing  to  publicize  the  FBI’s  f^ugi- 
tive  list. 

“I  can’t  tell  you  the  last  time  1  was 
approached  as  an  editor  or  publisher 
to  do  this,”  he  said.  “If  the  FBI  had 
information  that  somebody  was  in 
this  area  we  would  look  at  it  with 
considerable  interest,”  he  said. 

Lawrence  suggested  the  FBI  build 
relationships  with  individual  newspa¬ 
pers. 


UPl 

(Continued  from  page  39) 


to  three,  and  on  Capitol  Hill,  where 
one  news  reporter  will  cover  the 
Senate  and  one  the  House  of  Rep¬ 
resentatives. 

Said  one  veteran  staffer,  “We’re 
going  onto  desks  to  train  the  stringers 
who  are  going  to  replace  us.” 

Washington  staffers  have  been  let¬ 
ting  their  feelings  be  known,  specifi¬ 
cally  directing  their  comments  to  the 
eighth  floor  office  of  VanBennekom. 
VanBennekom  maintains  two  offices 
at  UPI  headquarters,  one  on  the 
eighth  floor  newsroom  and  another 
with  the  executive  offices  on  the  ninth 
floor,  where  he  primarily  works. 

When  word  got  out  that  UPl  chief 
executive  officer  Pieter  VanBenne¬ 
kom  had  received  a  $25,000  bonus  the 
day  before  UPI  filed  for  Chapter  1 1 ,  a 
staffer  put  a  Christmas  stocking  on  his 
door.  In  the  stocking  was  a  UPI-let- 
terhead  envelope  with  the  word 


“bonus”  written  on  it.  As  E&P  went 
to  press  more  than  a  week  later,  the 
stocking  reportedly  was  still  there. 

Staffers’  ire  at  VanBennekom’s 
bonus  and  reported  $135,000  sever¬ 
ance  package  (E&P,  Sept.  14,  P.  9) 
was  further  fueled  by  news  in  a  WSG 
bulletin  that  he  would  receive  a 
“transaction  bonus”  of  1%  of  the  pur¬ 
chase  price  for  all  or  any  part  of  UPl 
that  is  sold. 

It  also  was  learned  that  after  man¬ 
agement  employees  took  their  wage 
cuts,  VanBennekom’s  annual  salary 
was  $86,522.79. 

Other  salaries,  after  the  cuts,  were: 


Capps,  $82,402.60;  Moir, $60,002.1 1 ; 
senior  vice  president/executive  editor 
Al  Rossiter,$74, 162.45;  and  recently 
fired  international  vice  president 
Keats,  $59,762.04. 

Shift  to  a.m. 

The  Vancouver  (^.C.)  Sun  has  pro¬ 
duced  its  first  edition  as  a  morning 
paper. 

The  newspaper  recently  announced 
it  was  converting  to  morning  publica¬ 
tion  because  of  changing  reading 
habits. 
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convenient  television 
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The  Courier-Tribune 

(Asheboro,  N.C.) 

Star-Tribune 

(Casper,  Wyo.) 

The  Scranton  Times 

(Pa.) 

The  News-Gazette 

(Champaign- 
Urbana,  lU.) 

The  Medina  County 
Gazette  (Ohio) 

TV  DATA,  the  world’s 
largest  supplier  of  television 
listings,  is  pleased  to 
welcome  these  major  clients 
to  our  growing  list. 
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Albania 

(Continued  from  page  17) 


out  of  250  seats  in  Parliament.  Most  of 
the  remaining  81  seats  went  to  the 
fledgling  Democratic  Party. 

“International  observers  took  part 
in  the  elections,  but  just  on  the  sur¬ 
face,”  Zguri  said.  “They  couldn’t 
realize  the  fear  the  people  had  in  their 
hearts.  Half  of  the  peasants  in  the 
mountains  were  told  that,  if  they 
didn’t  vote  for  the  Labor  Party, 
they’d  be  punished.” 

Even  before  the  elections,  the  first 
non-Communist  newspaper  Rilindjo 
Demokratike  (Democratic  Renaissance 
had  already  hit  the  streets.  Published 
by  the  Democratic  Party,  it  quickly 
reached  a  circulation  of  60,000.  The 
Republican  Party  quickly  followed 
suit  with  its  own  broadsheet.  Repu¬ 
blika.  Next  was  Zguri’s  Alternativa, 
published  twice  a  week,  with  an  esti¬ 
mated  circulation  of  40,000. 

All  papers  agree  that  with  political 
reforms  must  also  come  economic  re¬ 
forms.  A  severe  food  shortage  trig¬ 
gered  by  the  collapse  of  the  collective 
farm  system  has  already  led  20,000 
desperate  Albanians  to  seek  refuge  in 
Italy  in  recent  weeks.  Soap,  gasoline, 
butter  and  cooking  oil  are  all  in  very 
short  supply,  as  is  newsprint  itself. 

Nevertheless,  a  total  of  eight  news¬ 
papers — all  of  them  crudely  printed 
broadsheets  produced  on  the  same 
ancient  presses — has  appeared  on  the 
streets  of  Tirana.  Some  of  them  have 
large  staffs,  electronic  typewriters, 
and  even  fax  machines,  a  rarity  in 
Albania. 

Others,  like  Alternativa,  are  based 
in  tiny  newsrooms  consisting  of  noth¬ 
ing  more  than  a  manual  typewriter,  an 
antique  black  telephone,  and  one  or 
two  reporters. 

The  newest  paper,  born  only  two 
months  ago,  is  Kombi,  published  by 
the  Unity  Party  of  Albania.  Unlike  the 
others,  this  party,  headed  by  Idajet 
Beqiri,  sees  as  its  main  goal  the  an¬ 
nexation  of  Yugoslavia’s  disputed 
Kosovo  province  to  Albania,  and,  as 
Beqiri  says,  the  “unity  of  all  parts  of 
our  nation,  which  includes  Kosovo, 
Albania,  Macedonia  and  Montenegro 
[also  in  Yugolsavia],  and  Cameria  in 
Greece.” 

The  fact  that  foreign  newspapers 
are  still  unavailable  in  Albania  helps 
explain  why  the  new  local  papers  are 
grabbed  up  as  soon  as  they  appear — 
often  at  black-market  prices.  Lively 
discussions  over  their  contents  are 
the  meat  of  conversations  all  over 
Tirana. 

Meanwhile,  the  circulation  of  the 
once-powerful  Zeri  i  Popullit  has 


fallen  to  30,000  or  so. 

“Zeri  i  Popullit  was  a  servant  of  the 
dictatorship,”  said  Zguri,  who  began 
his  journalism  career  working  for  a 
government-controlled  student  orga¬ 
nization.  “At  that  time,  students  were 
writing  carefully,  leaving  certain 
things  to  the  imagination.  We  profited 
a  lot  from  the  ignorance  of  those  who 
were  in  power.” 

Namik  Dokle,  Zeri  i  Popullit’s  edi¬ 
tor  in  chief,  admits  that  his  paper 
printed  lies  during  most  of  the  Hoxha 
years,  but  that  “we  also  printed  the 
truth  sometimes.” 

Furthermore,  he  denies  that  “there 
was  a  change  in  name  only  [from  the 
Albanian  Workers’  Party  to  the  So¬ 
cialist  Party].  There  was  a  change  in 
the  minds  of  the  people.  Even  simple 
people  understood  that  we  couldn’t 
go  forward  in  the  way  we  were  doing 
before.” 

Now,  he  says,  Zeri  i  Popullit  is 
among  the  first  to  expose  Hoxha’s 
crimes.  It  now  repeats  allegations  that 
thousands  of  people  were  impris¬ 
oned,  tortured  or  murdered  for  mere¬ 
ly  criticizing  the  Hoxha  regime.  More 
recently,  the  paper  has  covered  sto¬ 
ries  about  a  secret  $300  million  Swiss 
bank  account  controlled  by  Hoxha’s 
surviving  wife. 

Dokle  says  he  is  even  going  so  far  as 
to  consider  changing  the  name  of  Zeri 
i  Popullit  in  order  to  sound  less  Com¬ 
munist. 

Dokle’s  paper  cannot  distance  it¬ 
self  too  far  from  the  despised  Com¬ 
munists  just  yet;  the  marquee  on  the 
side  of  its  main  office  is  still  adorned 
with  the  hammer  and  sickel. 

Nevertheless,  even  Zeri  i  Popullit  is 
encouraging  patriotic  Albanians  to 
help  relieve  the  newsprint  shortage  by 
turning  into  recycling  centers  some¬ 
thing  almost  no  one  seems  to  read 
anymore:  copies  of  the  once-obliga- 
tory,  69-volume  Marxist  writings  of 
Enver  Hoxha. 


Libel 

(Continued  from  page  32) 

false  factual  implication,”  he  wrote. 

In  his  lone  dissent.  Justice  Charles 
L.  Levin  argued  there  “was  sufficient 
evidence  for  submission  to  the  jury 
that  the  Detroit  News  falsely  implied 
that  Locricchio  and  Francell  were 
members  or  associates  of  organized 
crime.” 

Levin’s  argument  repeatedly  cited 
last  year’s  U.S.  Supreme  Court  ruling 
in  Milkovich  v.  Lorain  Journal  Co. 
that  opinion  can  be  libelous. 

A  “reasonable  reader”  of  the  News 
could  have  concluded  that  the  two 
plaintiffs  were  involved  in  serious 
wrongdoing.  Levin  wrote. 


Ownership 

(Continued  from  page  22) 


Communications,  and  his  partner, 
James  J.  Monroe  of  Idabel,  Okla., 
closed  the  sale  to  James  D.  and 
Charles  W.  Lancaster  of  Gadsen, 
Ala.,  owners  of  Mena  Newspapers. 

Also  sold  in  the  transaction  were 
the  weekly  Waldron  (Ark.)  News  and 
its  associated  total  market  coverage 
product,  the  Waldron  News  Bulletin. 

The  Waldron  properties  were  sold 
by  Stipe  to  Waldron  Newspapers 
Inc.,  also  owned  by  the  Lancasters. 

Indian  Nations  Communication 
owns  other  newspaper  properties  in 
Oklahoma  and  Texas  and  the  Lancas¬ 
ters  own  properties  in  Missouri,  Iowa 
and  Kentucky. 

An  Arkansas  native,  Mike  Scace- 
water,  has  been  named  publisher  of 
both  newspapers.  Mena  Star  pub¬ 
lisher  Perry  (^uinn  has  been  named 
general  manager  of  the  Mena  newspa¬ 
per  company. 

Jim  Hall  Media  Services,  a  Troy, 
Ala.  media  brokerage  firm,  was  the 
broker  of  record  in  the  transaction 
and  represented  the  seller. 

^  9|t  4c 

Park  Communications  Inc.  has 
bought  the  weekly  Black  Duck  Ameri¬ 
can  in  Northome,  Minn.,  from  Ber¬ 
nard  and  Kathryn  Elhard. 

The  paper  serves  Beltrami  County. 
Park  also  publishes  The  Pioneer,  a 
daily  paper  in  nearby  Bimidji. 

The  American  is  the  37th  paid  sub¬ 
scription  weekly  in  the  Park  group. 
Park  Communications  also  owns  40 
dailies,  56  weekly  free-distribution 
shoppers,  and  seven  monthlies. 

*  4: 

Mr.  and  Mrs.  Keith  Hansen,  Clo- 
quest,  Minn.,  have  purchased  two 
Colorado  weekly  newspapers  from 
Salt  Lake  City  owner  George  Hatch. 

The  Windsor  Beacon,  circulation 
2,823,  the  North  Weld  Press  in  Eaton, 
circulation  2,223,  and  a  companion 
shopper  changed  ownership  Sept.  3. 

Michael  Lindsey,  Media  Consul¬ 
tants  Inc.,  represented  the  seller. 

4c  4c  4c 

Jim  and  Amy  Davis,  publishers  of 
the  Cashmere  Valley  (Wash.)  Re¬ 
cord,  have  purchased  the  Leaven¬ 
worth  (Wash.)  Echo  from  Ren  Adam. 

Prior  to  the  purchase  of  the  Cash- 
mere  paper  on  Aug.  2,  1989,  Jim 
Davis  was  a  business  reporter  for  the 
Kansas  City  Times  and  Amy  Davis 
was  classified  ad  manager  for  the 
Kansas  City  Business  Journal. 

Dave  Gauger  of  Gauger  Media  Ser¬ 
vice  in  Raymond,  Wash.,  represented 
the  seller. 
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Shop  talk 

(Continued  from  page  60) 

As  a  result  of  Cohen,  the  press  in 
Minnesota  and  the  other  49  states  will 
have  to  decide  how  to  cope  with  this 
new,  and  admittedly  rare,  threat  to 
the  media.  Options  are  to  petition 
state  supreme  courts  to  apply  state 
constitutional  provisions  on  free 
expression  to  prevent  such  cases. 
Another  is  to  amend  state  shield  laws. 

The  greatest  threat  of  Cohen,  is  that 
it  could  strengthen  the  hand  of  per¬ 
sons  suing  the  press  for  invasion  of 
privacy.  The  Court  traditionally  had 
been  unsympathetic  to  such  privacy 
plaintiffs.  Cohen  is  the  first  time  that 
the  Supreme  Court  has  permitted  the 
press  to  be  punished  for  publishing 
truthful  information  about  the  politi¬ 
cal  process. 

Two  other  losses  by  the  mass  media 
were  Masson  v.  New  Yorker  Maga¬ 
zine  and  Leathers  v.  Medlock.  In 
Leathers,  the  Court  for  the  first  time 
approved  a  tax  that  selectively  bur¬ 
dened  some  members  of  the  mass 
media.  The  sales  tax  applied  to  cable 
services  but  not  to  other  broadcast 
services  or  to  other  mass  media. 

In  Masson,  the  Court  ruled  9-0  that 
direct  quotations  of  a  psychoanalyst, 
which  he  claimed  were  fabricated, 
were  potentially  libelous.  Masson 
technically  was  an  anti-press  decision 
because  the  magazine  lost.  However, 
the  press  ultimately  may  prevail  after 
the  case  is  returned  to  lower  courts. 

The  majority  decision  by  Anthony 
Kennedy  was  praised  by  the  press 
because  it  supported  the  actual  malice 
rule  and  because  it  demonstrated  an 
understanding  of  the  realities  of  jour¬ 
nalism. 

Kennedy  ruled  that  it  was  not  suffi¬ 
cient  for  libel  that  a  fabricated  quote 
was  false.  In  order  to  satisfy  the  First 
Amendment,  the  false,  direct  quote 
must  materially  change  the  meaning 
of  the  original  quote.  Thus  a  modified 
or  doctored  quote  cannot  be  libelous 
unless  it  substantially  misrepresents 
an  actual  quote. 

Masson  demonstrates  that  some  of 
the  losses  suffered  by  the  press  were 
less  damaging  than  others. 

The  only  other  loss  by  expression 
advocates  was  Lehnert  v.  Ferris 
Faculty  Association.  The  speech 
rights  that  were  sacrificed  were  those 
of  faculty  members  who  were  forced 
to  pay  dues  to  a  union  they  refused  to 
join.  The  5-4  decision  was  pro-union 
but  anti-speech.  Marshall  argued  that 
the  encroachment  on  speech  was 
minor. 

Although  speech  and  press  advo¬ 
cates  won  four  cases  before  the 


Supreme  Court,  none  of  the  victories 
was  particularly  consequential. 
Duwud  Majid  Mu’Mim  v.  Virginia 
was  a  minor  and  indirect  victory  for 
the  press. 

The  Court  decided  that  47  newspa¬ 
per  articles  did  not  deny  a  fair  trial  to  a 
convicted  murderer  who  was  sen¬ 
tenced  to  death.  The  press  was  not  a 
party  to  the  case.  The  decision  said 
little  directly  about  the  press,  but  it 
said  that  jurors  were  not  required  to 
be  questioned  about  their  specific 
exposure  to  crime  coverage  and  spe¬ 
cific  knowledge  of  a  crime.  The  deci¬ 
sion  does,  however,  provide  ammuni¬ 
tion  to  fight  restriction  on  press  cov¬ 
erage  of  crime. 

Another  weak  victory  for  the  press 
was  Feist  Publications  v.  Rural  Tele¬ 
phone  Service  Co.  The  Court  ruled 
that  the  white  pages  of  a  phone  direc¬ 
tory  were  not  copyrightable  because 
they  lacked  the  modicum  of  original¬ 
ity  that  was  required  by  the  Constitu¬ 
tion.  The  pages  do  not  reflect  an  origi¬ 
nal  selection  or  arrangement  of  the 
facts.  (Copyright  decisions  may  be 
classified  as  either  pro-  or  anti-press 
depending  on  whose  interests  are 
most  compatible  with  the  press — the 
copyright  holder  or  the  copyright 
violator.) 


Sales  tax 

(Continued  from  page  33) 
exemption. 

The  U.S.  Supreme  Court  ordered 
that  case  reconsidered.  The  News 
and  Sun-Sentinel  claimed  in  its  law¬ 
suit  that  the  April  ruling  invalidated 
the  tax  and  should  result  in  immediate 
refunds. 

“We  really  don’t  pay  the  sales  tax 
ourselves,”  said  Bill  Hyde,  an  attor¬ 
ney  for  the  Florida  Press  Association. 
“The  people  that  buy  the  newspapers 
are  the  ones  that  pay  the  sales  taxes.” 

Reynolds  did  not  order  the  tax  col¬ 
lections  to  stop  because  it  would  be 
impossible  for  the  state  to  recoup  its 
losses  if  the  exemption  were  eventu¬ 
ally  ruled  improper. 

“It’s  easier  to  collect  the  tax  and 
refund  it  than  not  collect  and  try  to 
find  somebody  later,”  Taylor  said. 

—  AP 


New  monthly 

LuAnn  Reid,  who  started  the 
monthly  newspaper  Burlington 
(Conn.)  Post  a  year  ago,  has  begun 
publishing  a  second  monthly,  the 
Harwinton  (Conn.)  Post. 


cant  danger  to  a  free  press. 

To  pass  constitutional  muster, 
newsbox  regulations  must  be  nar¬ 
rowly  tailored,  promote  a  significant 
governmental  interest,  and  leave 
open  ample,  alternative  means  of  dis¬ 
tribution.  Regulations  may  not  be 
substantially  broader  than  necessary 
to  achieve  the  significant  governmen¬ 
tal  interest  involved. 

With  governmental  regulation  of 
newsboxes  occurring  nationally,  the 
news  media  must  be  alert  to  this 
spreading  challenge.  Unless  newspa¬ 
pers  make  a  determined  effort  to 
monitor  these  ordinances  and  chal¬ 
lenge  those  that  are  overly  restrictive, 
they  may  find  that  one  of  their  most 
important  legitimate  means  of  circula¬ 
tion  has  been  badly  crippled. 

(Levin  is  a  member  of  Levin  &  Funk- 
houser  Ltd.,  a  Chicago-based  law 
firm.) 


Zapped 

(Continued  from  page  38) 

contingency  as  the  state  is  demand¬ 
ing,”  Thompson  said.  “Even  if  we  do 
stock  the  gas  masks,  coats,  boots  and 
other  gear,  officials  at  the  scene  are 
going  to  tell  us  to  stay  the  hell  out.” 

R-J  managing  editor  Frederick  said 
he  was  glad  his  paper  would  not  be 
cited  or  fined,  “but  I  hope  they  don’t 
expect  us  to  say  ‘thanks.’  The  fact  is 
that  the  state  has  stepped  into  a  pre¬ 
carious  place  —  a  place  where  I  be¬ 
lieve  they  do  not  constitutionally 
belong.” 

In  California,  a  law  that  became 
effective  July  1  requires  employers  to 
conduct  illness  and  injury  prevention 
programs  that  include  repetitive 
strain  injury,  evacuation  training,  fire 
safety  and  knowledge  of  chemicals. 


Newsbox 

(Continued  from  page  28) 

turbing  cases.  The  Port  Authority  of 
New  York  and  New  Jersey  was  re¬ 
cently  upheld  in  barring  newspapers 
from  making  sales  in  terminals  except 
through  concessionaires. 

Putting  newspapers  in  the  same  cat¬ 
egory  as  commercial  vending  ma¬ 
chines,  the  district  court  overlooked 
many  important  factors  that  other 
courts  have  had  more  clearly  before 
them  in  making  contrary  decisions. 

On  appeal,  USA  Today  conceded 
that  the  regulations  concerning  time, 
place  and  manner  were  valid  restric¬ 
tions.  The  decision  in  the  Port 
Authority  case  represents  a  signifi¬ 
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900  Revenue  Share  available  at  no 
cost.  Over  80  installations  -  Dailies, 
Shoppers  &  Monthlies.  Complete 
System  &  Support.  MCI  Strategic 
Service  Bureau.  U  S  Audiotex  (415) 
838-7996  or  (213)  318-8859, 


FEATURES  AVAILABLE 


900 PERSONALS 


900  voice  mail  personals.  No  invest¬ 
ment,  no  risk  trial  period.  Earn  up  to 
85%  of  net  revenues.  Call  Linda  at 
Peeke  LoanFax:  (800)  886-INFO. 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


AUDIOTEX 


We  are  audiotex  media  partners  to  the 
Washington  Post,  Time/Warner,  and 
Gannett.  Call  Linda  to  discuss  your 
needs.  Peeke  Loanfax  l-(800) 
886-INFO. 


AUTOMOTIVE 


We  specialize  in  auto  coverage.  Let  us 
write  your  special  section.  Road-test 
column  also  available.  (313) 
573-2755. 


BOOKS  FOR  SALE 


THE  WAY  IT  WAS- 
WAS  WONDERFUL 

[There  is  sadness  now  that  won’t  go  away 
ps  we  read  the  accounts  of  the  decade 
|ot  incompetence  that  ruined  a  noble 
news  service.  Once  it  was  great  and  we 
|were  there.  Read  and  relish  those 
bygone  days  when  it  was  fun  to  beat  the 
pants  off  the  AP  and  a  lot  of  times  we 
did.  It  was  pure  enjoyment  to  be  a 
Uni presser  from  1937  to  1956.  Sports, 
news,  features,  even  a  hoax.  Buy 
UNITED  WE  STOOD  by  Carl  Lundquist. 
Hard  copy  $15,  2nd  printing  paperback 
$10.  Check  or  money  order  to  Box  332 
Old  Westbury,  NY  11568.  While 
supplies  last.  While  I  last. 


COMPUTERS 

THE  PAPER  PC  by  Robert  S.  Anthony 
comes  to  Florida  Today!  New  column 
connects  with  your  readers  via  electron¬ 
ic  mail.  Attract  computer  ads!  Low 
rates!  Stadium  Circle  Features,  370 
Court  St.,  Suite  85,  Brooklyn,  NY 
11231.  (718)  797-0210. 

FOCUS  ON  FOOKS  new  column  for 
laymen:  The  Firm  Foundation  Of  Ameri¬ 
ca’s  Freedom.  Fooks  was  a  B-17  pilot 
and  prisoner  in  WW  II;  Minister  since 
1948;  written  for  publication  since  the 
50s.  Historical  documents,  modern-day 
articles,  and  quotes  from  respected 
men  and  women  help  establish  the  tact 
that  America’s  freedom  was  founded 
and  is  sustained  on  Biblical  principles. 
For  sample  columns/rates,  write  Gene 
Fooks,  1018  Alamosa,  Carlsbad,  NM 
88220. 

CONGRESS 

Weekly  feature  on  your  lawmakers’  key 
votes,  plus  accountability  coverage  of 
their  travel,  campaign  finances,  incum¬ 
bency  protection.  ROLL  CALL  REPORT 
SYNDICATE.  1257B  National  Press, 
Washington.  DC  20045  or  call  (202) 
737-1888. 

SPECIAL  SECTIONS:  easy  to  localize 
for  your  readers;  great  story  ideas,  great 
writing;  great  prices!  301-730-3679. 

EDUCATION 

Worlds  first  interactive  comic  strip  for 
adults  -  The  Someday  Funnies!  Find  out 
why  YOUR  paper  shouldn’t  be  without  it! 
New  Features  Syndicate. 

(313)  397-5800  FAX  313-397-2096 

EDITORS  AND  REPORTERS:  Stay  in 
topch  with  trends  in  reporting  and 
commentary  on  education  and  youth/ 
family  issues.  Keep  your  readers  in 
touch!  EDUCATION  IN  THE  PUBLIC 
EYE:  A  Review  of  what  the  American 
Public  Is  Reading  About  Education 
gives  you  a  monthly  package  of  back¬ 
ground  and  source  information  with 
verified  contacts.  Free  sample  and  trial- 
subscription  offer.  Kiosk  Publishing, 
PO  Box  8103,  Portland  OR 
97207-8103;  (503'  248-9277;  fax: 
(503)  227-7542. 

FELLOWSHIPS 

The  Other  Side  of  the  Story.  A  free  copy 
of  a  90-page  critique  by  professional 
foresters  and  journalists  of  the  Portland 
Oregonian’s  recent  "Northwest  Forests: 
Day  of  Reckoning"  series,  can  be 
obtained  through  the  Northwest  Forest 
Resource  Council.  Contact  Chris  West, 
(503)  222-9505. 

ENTERTAINMENT 

HUMAN  INTEREST 

"LIVE  FROM  HOLLYWOOD" 

Hook  your  readers  on  this  unique,  origi¬ 
nal,  WEEKLY  column  by  a  top  Holly¬ 
wood  reporter.  Lively  format  with  lots  of 
pictures.  Ail  CAMERA  READY.  Will  mail 
anywhere  in  U.S.  or  Canada.  For  sample 
and  rates:  1-800-533-0073  or  (7(J8) 
446-4082. 

HEROES!  Weekly  column.  Incredible 
stories  of  heroes  in  our  society-both 
obvious  and  not  so  obvious.  Lots  of 
reader  response.  Free  test  run.  PO  Box 
16,  Yucaipa,  CA  92399. 

(714)  797-3532. 

HUMOR 

FEATURES  AVAILABLE 

IN  A  NUTSHELL.  Give  your  readers  a 
good  laugh  and  keep  them  coming  back 
for  more.  Award-winning,  700  word 
weekly  column  has  fans  coast  to  coast. 
Free  samples.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 

THE  GREEN  MAILBAG  answers  reader 
questions  on  current  environmental 
topics.  Includes  "What  You  Can  Do:’’ 
Written  by  a  veteran  reporter.  Sent  every 
Fridav.  (213)  221-3550. 

HUMOR 


Cope  with  laughter  -  Self-syndicated 
humor  column  (10+  years;  award 
winning)  -  Solid  readership  base  -  Up  tol 
800  words  -  Wide  appeal  -  J.  Hubbard- 
Holmes  (801)  467-2117. 


NEWS  SERVICES 


ENVIRONMENT  NEWS  SERVICE  (ENS) 
Worldwide  network  professional  journal 
ists  delivers  exclusive  articles  daily  by| 
fax,  computer.  Less  than  $l/day.  (604) 
732-4000  FAX:  (604)  732-4400. 


PUBUC  AFFAIRS 


GET  A  UNIQUE  perspective  on  public 
affairs,  every  week.  Free  samples:  Marc 
Desmond.  419  16th  St.,  Brooklyn,  NY 
11215;  (718)  788-8350. 


SENIOR  HEALTH 


"Senior  Clinic."  AMERICA’S  ONLYl 
doctor  written  column  on  Senior  Health 
"Excellent  reader  response"  Rochester] 
(NY)  Democrat  &  Chronicle.  Now  in  8th 
year.  Weekly,  600  words.  Samples 
rates-  Frank  Macinnis,  M.D.,  HFM 
Literary  Enterprises,  2100  Benvoulin 
Road,  KELOWNA,  BC,  Canada  VIW 
2C7.  (604)  868-8603. 


WINE 


Give  your  readers  an  entertaining  week 
ly  wine  advisor  with  VINTAGE  NOTES,  < 
500-word  mix  of  education,  reviews, 
humor  and  history.  5-year  track  record 
Free  samples.  Bruce  Van  Boskirk,  10031 
Louise,  Nederland,  TX  77627. 

(409)  727-0393. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E&P.  Write: 

E3P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


ANNOUNCEMENTS 


MAGAZINES  FOR  SALE 


Established  So.  Cal.  magazine.  Must 
sell  due  to  illness.  $65,000.  2202 
Sunset  Blvd.,  San  Diego,  CA  92103. 


NEWSPAPER  APPRAISERS 

APPRAISERS  &  BROKERS 
Appraisals  meeting  IRS  guidelines  for 
tax  planning,  estates,  partnerships, 
loans,  divorce,  minority  buyouts. 
Reasonable  fees. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
4  Water  St.,  Arlington,  MA  02174 
(617)  643-1863 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 
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NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy.  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  APPRAISALS  for  estate; 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  (407) 
820-8530,  205  Worth  Ave.,  Suite  201, 
Palm  Beach,  FL  33480;  or  James  C. 
Sterling,  (816)  374-7645,  2405  Grand 
Ave.  Suite  500,  Kansas  City,  MO 
64108-2519. 


NEWSPAPER  BROKERS 


•’1st  in  RESULTS" 

WEBSTER  &  ASSOCIATES 
6  Oak  Tower,  Yantis,  TX  75497 
(903)  885-7200  (903)  473-2525 

600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

Brokers  •  Appraisers  •  Consultants 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-President 
(301)  507-6047 

Dick  Smith-South-  (601)  627-7906 
Ed  Travis-East-  (716)  383-8508 
John  McCabe-West-  (813)  377-7651 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 


NEWSPAPER  BROKERS 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 
BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
(407)  820-8530 
205  Worth  Ave.  Suite  201 
Palm  Beach,  FL  33480 
JAMES  C.  STERLING 
(816)  374-7645 


(904)  234-1117 


2405  Grand  Ave.,  Suite  500 
Kansas  City,  MO  64108-2519 
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NEWSPAPER  BROKERS 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove.  CA  95758  (916)684-3987 

Brokerage  -  Consulting  -  Appraisals 
BUSHELMAN  &  ASSOCIATES 
8  Gibbons,  Florence,  KY  41047 
(606)  525-6066 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  in  New 
England,  New  York,  New  Jersey  and 
Pennsylvania  as  Brokers,  Appraisers 
and  Management  Consultants.  4  Water 
St.,  Arlinrton,  MA  02174. 

(617)  643-1863 


Fournier  Media  Service  Inc. 
Appraisal»Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals.  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 
MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
_ Lon  W.  Williams _ 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair.  CA  91763 
(714)  626-6440  FAX  (714)  624-8852 

Michael  D.  Lindsey 
Media  Consultants.  Inc. 

PO  Box  650 

Saratoga,  WY  82331  (307)  326-8177 
OR  3465  S.  Oleander  Dr. 
Chandler,  AZ  85248  (602)  899-3698 

PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 
Publication  Brokerage  •  Appraisal 
John  T.  Cribb 
CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
(406)  586-6621  FAX  (406)  586-6774 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 

After  8  years,  successful  Los  Angeles 

niche  publication  ready  for  major 

expansion.  Partnership  or  sale.  Box 

5508,  Editor  &  Publisher 


ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

Award-winning  Zone  7,  strong  reader- 
ship,  excellent  demographics  poised  for 
growth.  Sales  at  $850,000.  Priced 
$250,000.  Box  5515,  Editor  & 
Publisher. 

E.  Neb.  highly  profitable  non-daily  with 
printing,  unusually  good  town,  strong 
economy,  grossing  $1.2  million,  no 
competition.  Dorman  E.  Cordell,  Brok¬ 
er,  PO  Box  12484,  Dallas,  TX  75225, 
(214)  692-6231. 

Ideal  chain  acquisition 

Highly-respected  monthly  tab  newsma¬ 
gazine  in  outstanding  resort  market 
needs  the  resources  of  a  chain  to 
increase  frequency  and  further  develop 
product.  Established  in  1985,  this 
publication  has  high  editorial  and 
design  standards  and  has  shown  consis¬ 
tent  growth  in  advertising  sales 
revenues  since  inception;  1990  gross: 
$330K.  On  track  for  $370K  in  1991. 
Significant  potential  for  weekly  and 
conversion  to  paid  subscription. 
Wonderful  coastal  southeast  location 
with  plenty  of  upside  potential.  Send 
inquiries  tO:  Owner,  Box  5512,  Editor  & 
Publisher. 

Missouri  daily.  Nets  $300,000.  Asking 
$1.4  million.  Box  5522,  Editor  & 
Publisher. 

TEXAS  OPPORTUNITIES.  Write  or  call 
for  our  free  list  of  seller  financed  news¬ 
papers.  Bill  Berger,  ATN  Inc.,  1801 
Exposition,  Austin,  TX  78703.  (512) 
476-3950. 

This  could  be  your  cash  cow  with  better 
management  and  very  little  money: 
established  alternative  newsweekly, 
strongly  embedded  in  competitive 
market  and  well  regarded.  35,000  free 
circulation,  372M  gross,  aevoted  read¬ 
er,  advertisers.  Excellent  growth  poten¬ 
tial.  Standards  observed;  attractive 
terms.  Bert  Woodall,  1540  W.  Alaba¬ 
ma,  Houston,  TX  77006. 

(713)  520-1520. 

NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 

We  would  like  to  buy  a  good  weekly 
newspaper  in  PA,  OH,  or  WV.  Call  Ed 
Dunlap  (412)  833-5700. 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

ACCLAIMED  AUTOMATED 

AFFORDABLE 

For  the  rest  of  the  reasons  Circulation 

Professionals  choose  Circulation  Deve¬ 

lopment,  Inc.,  for  telemarketing  pro¬ 
grams  call  for  our  brochure 
l-(800)  247-2338 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  III 
Telemarketing  Coast  to  Coast 
(214)  352-1123 
John  Dinan  —  John  Lyons 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (514)  227-6478. 


KEVIN  S.  PAPPERT 
(313)  673-9533 


LEVIS  NATIONAL.  INC. 

"WE  DELIVER  MORE 
HOMES  TO  YOUR  NEWSPAPER" 

For  over  two  decades,  LEVIS  NATION¬ 
AL,  INC.  has  served  more  newspapers 
than  any  other  circulation  telemarketing 
firm  in  the  country.  Backed  by  technol¬ 
ogy’s  latest  computer-assisted  market¬ 
ing  systems,  LEVIS  stands  ready  to  help 
your  newspaper  reach  its  circulation 
goals. 

Call  (201)  263-1500 


TELEMARKETING 
(216)  434-4466 
PRO  STARTS 


VER-A-FAST  CORPORATION 
Start  Verification 
Stop  Saver 

Call  1-800-FAST-INFO 


PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Mcsthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


EQUIPMENT 

& 

SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical  213/372-0372 

Stat  Camera 
VGC  520 
POS  1 
Like  New 
Asking  1,595 
Call  Lou 

(201)  772-2121 


COMPUTER  SOFTWARE 

DI3PLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  IBM 
and  Macintosh.  Nancy  Jacobsen  (415) 
488-9279. 


EXPERIENCE  COUNTS!  SUCCESSFUL 
WRITING  COACH  seeks  computer 
literate  organization  or  free-lancer  with 
need  for  talented  advisor.  Current 
clients  include  The  Associated  Press, 
The  Los  Angeles  Times,  The  Oregonian, 
D’Arcy  Masius  Benton  &  Bowles,  feder¬ 
al  agencies,  and  many  of  the  Fortune 
1000.  Fees:  $249.95  per  person 
(volume  discounts  available).  Call 
800-4-U.S.  SPCS  and  ask  for  Corporate 
Voice,  the  most  innovative  writing  aid 
ever  produced!  For  PCs  and 
compatibles. 


MAILROOM 


Used  Mailroom  Equipment  (407) 
273-5218,  Standlee  and  Associates, 
Inc. 


EQUIPMENT  &  SUPPLIES 


_ MAILROOM _ 

•  24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 

MULLER  MARTINI  227  E  or  S.  Rebuilt 
and  reconditioned.  Sales.  Service  and 
Installations.  Add-on-stations. 
Complete  machines.  Replacement 
pockets  (with  or  without  trade).  Call  Mr. 
Carignan  at  (508)  453-3797. 


MISCELLANEOUS 

Berkey  Direct  Screen  System 
Townmotor  Model  +  40 
Log  E  Film  Processor 
Power  Master  4  Ink  Pump 
Fairbanks  Weight  Scale,  Weight  Limit 
500  lbs. 

1983  Hastech  HS40  Editorial/ 
Classified  System 

Please  contact  Rick  Hohit, 
318-255-4353. 


SAU  GOLDEN  RULE  RULERS.  13"  & 
7"  Stock  Rulers.  ANPA  Approved. 
DEPAR,  PO  Box  1269,  Murrells  Inlet. 
SC  29576.  (803)  651-8032. 


PHOTOTYPESETTING 

Brand  new  broadsheet  high  resolution 
laser  imagesetter.  Post  Script  compati¬ 
ble.  Ultresetter  94  with  Hyphen  RIP 
configured  for  a  Mac  llfx.  35  standard 
laserwriter  fonts.  94  pica  output  width. 
Resolution  up  to  3,000  rasters  per 
nch.  Still  in  original  crate  sent  from 
Hyphen.  Highly  reliable,  widely  used. 
Great  value  for  top  quality  imagesetting 
on  film  or  paper.  We  overbought  and 
nave  never  opened  create  or  touched 
machine.  Lift  is  $41,000.  Will  sell  for 
$38,000  or  best  offer.  Call  Ken  Hood  at 
(615)  638-4181. 


PROFITABLE  12-yr.  old  Olympic  water- 
sport  magazine  for  part-time  publish¬ 
ing.  6  issues  yr;  1,100  pd.  subs.; 
priced  below  $28,000  annual  sales. 
Terms.  Relocate  anywhere.  Please 
contact:  Barry  French,  broker/ 
appraiser,  Ashlawn  Road,  Assonet,  MA 
02702. 


Want  to  purchase  a  CG  EP3C8  plain 
paper  printer  with  controller  and  soft¬ 
ware.  (Jail  Jack  Flood  (609)  448-9100 
X222. _ 


•  New  BIRMY  486  S/W  RIP 
32  mb  RAM/200  mb  drive 
•  Remarketed  CANON 
11  X  17  LASER  PRINTER 
800  DPI  (3  million  life  cycle) 
$19,000 

call  BOB  WEBER  ar 
(216)  831-0480 
or  fax  at 

(800)  837-TYPE  (8973)  , 


PRESSES 


Goss  Community  Presses 

1.  1981  -  6-unit  w/SSCJ  folder.  Sidelay, 
RCR,  oil  bath  lub.  Superb  condition. 

2.  Mid.  1970’s  (oil  bath)  6-unit  w/SC  & 
Community  folders. 

Very  goodjjresses  -  Run  your  own  print 
test!  Box  5484,  Editor  &  Publisher. 

FAX  YOUR  AD  TO  E&P 
(212)  929-1259 


even  better^ 

with  the  new... 


SERVICE 

Now  — 

Immediate  Response  to  your  Help  Wanted  Ads! 

inui 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


3  Uniman  4/2,  5  units  each  w/color  on 

4  units.  85/86  vintage.  On  substructure 
w/Auto  Splicers.  Many  extras. 

Norm  Provan  (404)  252-0402. 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International  Press  Sales 

“Professional  Marketing  Worldwide 
of  Newspaper  &  Commercial  Web 
Presses  and  Large  Sheetfed  Presses" 

For  Sale:  1975  HARRIS  V25  web  press, 
substantial  reconditioned  in  1988, 

8  units,  JF7  &  JF25  folder  w/upper 
former:  6/u  3-web  2  folder  HARRIS 
MIOOO  w/3-pass  Thermo  Electron 
ovens,  delivered  &  financed  $175,000. 

Telephone  (913)  362-8888 
Fax  9 1 33629406  Telex  804294 


Double  width,  22"  &  22  3/4"  cutoff, 
C.I.C.  4-color  press  units.  RCR  &  side- 
lay  on  all  plate  cylinders.  Full  2-year 
warranty.  Priced  to  sell.  Box  5483, 
Editor  &  Publisher. 


Lee  Smith  Industries  manufactures 
parts  for  King  printing  units  &  folders. 
We  offer  full  service  on  King  presses, 
with  emphasis  on  weekend  service. 
Prices  for  parts  &  service  less  expensive 
than  leading  competitor.  24  hour  deliv¬ 
ery  on  parts. 

ON  HAND 

Refurbished  King  printing  units,  KJ8  & 
KJ6  folders.  Rebuilt  Goss  Community 
Unit,  oil  bath.  Motors  and  drive  units. 
Rebuilt  blanket  &  plate  cylinders, 
including  bearers,  for  King  presses, 
guaranteed  5  years.  Inquire  about  our 
sheet  fed  equipment  also.  Call  Lee 
Smith  Industries  at  1-800-866-0515 
for  further  details. 


CLASSIFIED  ADVERTI 


EQUIPMENT  &  SUPPLIES 


METRO  22  3/4:  6-Unit/RTP,  4-Deck, 
Double  3:2,  Upper  formers.  Bars. 
SSC/SC  22  3/4:  8-Units,  3-Stacked, 
UOP,  2-Folders,  RCR  all  units. 
METRO  22:  5-Unit/RTP,  3-Deck,  Bars 
Double  Folder.  CALL:  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 

WANTED  TO  BUY 

Goss  Urbanite  1,000  series  and  Goss 
community  SSC  presses,  22  3/4" 
cutoff.  Tel.  414-377-9422 
FAX  414-377-3655. 


HELP 

WANTED 


ADMINISTRATIVE 


PUBLISHER  for  southern  California 
daily  newspaper.  The  individual  we  are 
seeking  must  have  experience  as  a 
publisher  in  California  on  a  newspaper 
of  50,000  to  100,000  circulation. 
Please  send  full  resume  in  first  letter. 
All  inquiries  will  be  treated  on  a  confi¬ 
dential  basis.  Box  5509,  Editor  & 
Publisher. 


PUBLISHER 

Exciting  growth  opportunity  for  success¬ 
ful  individual.  Lively  weekly  newspaper 
group  In  Delaware  Valley  area.  Send 
resume.  Box  5517,  Editor  &  Publisher. 


ADVERTISING 


National  Rep  firm  seeks  reps  for  local 
area  sales.  No  relocation.  High 
Commission.  Call  Mike  Murray 
(215)  873-9180. 


you  don’t  see  a  category  that 


fits  your  needs,  please  call  us  at  (212)  675-4380. 


WHO 


m 


GOSS*  RECONDITIONED  EQUIPMENT 

If  you're  in  the  market  for  a  reconditioned  press,  you  cant  do 
bstlsr  than  a  Qoss  prsas  reconditiorted  by  the  original  manufacturer. 

All  our  reconditioned  Goes  UrbanHef  Communityf  and 
Suburban*  presses  ate  brought  up  to  original-equipment 
specifications  end  are  backed  with  a  S^nonth  parts  and  labor 
warranty. 

Vh  haws  presses  In  inventory  for  fast  delivsry.  So  call  ua 
today  for  complete  details.  Used  Equipment,  Ftockwsll  Oraphic 
Systems,  Rockwell  International,  700  Oakmont  Lane, 

Wsetmont,  IL  60569.  Phone:  70e/860417a  Fdx:  708/8504177 


RocictM«N  International 
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HELP  WANTED 


ADVERTISING 


AD  MANAGER  sought  for  15,000  circu¬ 
lation,  seven-day  daily.  We're  not  look¬ 
ing  for  a  savior  but  are  looking  for  some¬ 
one  with  personal  sales  ability,  manage¬ 
ment  exi^rience,  leadership  skills  and 
the  ability  to  teach  skills  to  others. 
Oversee  14  staffers.  Competitive  salary 
package.  Submit  cover  letter  and 
resume  to  Will  Chapman,  The  Daily 
Iberian,  PO  Box  9290,  New  Iberia,  LA 
70562. _ 

ADVERTISING  DIRECTOR 

We  have  an  immediate  opening  for  a 
self-motivated  individual  who  has  a 
proven  track  record  in  advertising  sales. 

We  are  an  85(D),  102(S),  located  in  the 
Hudson  Valley  (60  miles  north  of  NYC). 

Candidates  must  be  customer  service 
oriented  with  a  team  work  philosophy. 
Must  have  proven  leadership  skills  and 
excellent  communication  skills.  Prior 
budget,  forecasting  and  cost  manage¬ 
ment  experience  required. 

For  consideration  send  resume  and 
cover  letter  to: 

D.  Sherman,  Personnel  Director 
The  Times  Herald-Record 
40  Mulberry  Street 
Middletown,  New  York  10940 

Please,  no  phone  calls. 

CLASSIFIED  SALES  MANAGER 
We  are  Brooklyn,  Queens  and  Staten 
Island's  largest  circulation  paper.  Door 
to  door  delivered  to  over  400,000 
homes  weekly,  23  editions.  Our  classi¬ 
fied  sales  department  under  the  right 
management  should  quadruple  sales 
within  2-3  years.- Excellent  salary, 
commissions,  benefits  and  incentives. 
Train,  sell,  motivate.  Mail  resume  to: 
The  Brooklyn  Marketeer 
3517  Quentin  Road 
Brooklyn,  NY  11234. 

ARTIGRAPHICS 


SCANNER-CAMERA 

OPERATOR 

This  third  shift  position  requires  the 
ability  to  work  with  little  supervision 
while  producing  color  separations  on 
our  state  of  the  art  Crosf  ield  color  scan¬ 
ner.  The  successful  candidate  should 
have  3  to  5  years  of  scanning  experi¬ 
ence,  and  a  solid  graphic  ails  back¬ 
ground.  Experience  with  an  ECRM 
Autokon  scanner,  roll-fed  copy  camer¬ 
as,  and  4-color  stripping  are  plusses. 
We  are  a  progressive  company,  and 
offer  a  competitive  salary  in  addition  to 
a  generous  benefits  program. 

Please  send  resumes  to:  Larry  Walker, 
c/o  Human  Resources,  Anchorage  Daily 
News,  Anchorage,  AK  99514-9001. 

The  Anchorage  Daily  News  is  an  Equal 
Opportunity  Employer. 

_ CIRCULATION _ 

CIRCULATION  MANAGER 

Exciting  newspaper  group  with  growth 
potential  for  developing  talent  seeks 
circulation  manager  tor  15,000  a.m. 
daily,  including  Sunday,  located  in 
Midwest.  If  you  are  a  good  organizer, 
know  ABC  and  postal  regulations,  and 
place  an  emphasis  on  sales  and  service, 
write  to  us  with  full  resume,  salary 
history  and  professional  goals  to  Box 
5511,  Editor  &  Publisher. 

Circulation  Director:  ready  for  the 
sunbelt?  Quality  Oklahoma  5-day  daily 
In  college  city  has  opening  due  to  resig¬ 
nation.  10,000  circulation,  TMC.  Indi¬ 
cate  strengths  in  sales,  service  and 
collections  in  resume  along  with  refer¬ 
ences.  Edmund  Evening  Sun,  PO  Box 
2470,  Edmund,  OK  73083. 


HELP  WANTED 


DATA  PROCESSING 


DATA  PROCESSING 
Newspaper  group  headquartered  in 
Zone  7  seeking  data  processing  coordi¬ 
nator  to  oversee  multi-site,  decentral¬ 
ized  data  processing  operation.  Ideal 
candidate  will  have  experience  with 
newspaper  data  processing  applica¬ 
tions,  good  organization  and  communi¬ 
cation  skills,  and  a  minimum  of  two 
years  college.  Send  resume  and  cover 
letter  tO:  Box  5514,  Editor  &  Publisher. 

_ EDITORIAL _ 

Anchorage  Daily  News  seeks  Copy 
Editor  for  Entertainment/Features  Desk. 
Candidates  must  believe  in  teamwork; 
strong  editing/design  skills  required 
plus  excellent  knowledge  of  popular 
arts,  especially  contemporary  music, 
movies  and  television.  Send  resume 
and  work  samples  to  Mark  Dent,  c/o 
Human  Resources,  PO  Box  149001, 
Anchorage,  AK  99514-9001. 

ASSISTANT  CITY  EDITOR/ 
BUSINESS  WRITER 

20,000  PM  in  New  England  with  lean 
staff  needs  sharp  editor  to  help  with 
copy,  assign  4-person  staff  and  lay  out 
local  page.  Supervisory  experience 
needed.  One-quarter  of  time  would  be 
spent  on  non-deadline  business  writing. 
Salary  $500  week.  Send  sample 
layouts,  variety  of  reporting  clips  to  Box 
5503,  Editor  &  Publisher.  Zone  1,  2 
candidates  preferred. 

BUSINESS  EDITOR,  WRITER 

Business  editor  and  business  writer 
sought  by  THE  TIMES  of  Munster, 
Indiana.  Help  build  coverage  in  area 
where  steel  is  king.  Highly  industrial¬ 
ized  but  diversified  region.  Join  aggres¬ 
sive  news  team  at  progressive  newspap¬ 
er.  State-of-the-art  facilities.  Good  pay, 
benefits.  Send  resume  with  references 
to  Bill  Nangle,  Executive  Editor,  THE 
TIMES,  601  45th  Ave.,  Munster,  IN 
46321. 


BUSINESS  REPORTING  IN 
NORTH  CAROLINA 

The  nation's  largest  producer  of  busi¬ 
ness  publications  is  seeking  full-time 
reporters  for  its  business  newspaper 
branch  based  in  North  Carolina.  (Candi¬ 
dates  should  have  a  strong  interest  in 
specialized  business  journalism. 
Company  offers  significant  opportuni¬ 
ties  for  career  growth.  North  Carolina 
headquarters,  in  Greensboro/Winston- 
Salem/High  Point,  is  an  ideal  spot  for 
relocation.  Send  resume  to:  Business 
Reporter,  PO  Box  2754,  High  Point,  NC 
27261. _ 

Business  Editor.  Award  winning  evening 
daily  is  looking  for  a  Business  Editor  to 
supervise  a  staff  of  3.  This  mid-size 
daily  is  located  in  Zone  9.  We  are  look¬ 
ing  for  a  leader.  Please  send  your 
resume  and  salary  history  to  GOOD 
NEWS,  Suite  245  North,  Alpine  Centre, 
Bettendorf,  Iowa  52772,  Phone:  (319) 
359-4877,  Fax:  (319)  359-8539. 


We're  looking  for  a  wordsmith  to  lead 
our  bright  but  young  copy  desk.  The 
right  person  for  this  job  knows  the 
difference  between  a  bright  headline 
and  one  that's  only  trite.  He/she  must 
be  able  to  spot  holes  in  stories,  poorly 
organized  copy  and  such  things  as  poor 
transitions. 

We  have  people  to  do  the  layout.  We 
need  someone  to  set  writing  standards. 
Contact  Gale  Baldwin,  Editor,  The  Tren- 
tonian,  600  Perry  St.,  Trenton,  NJ 

08602. _ 

Everything  you  gather  is 
just  one  that  you  can  lose. 
Robert  Hunter 
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Use  the  Classified 
Ad  Pages  of 

E&P! 


E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used 
equipment  you  want  to  sell,  discover  r>ew 
employment  opportunities  and  hire  the  key 
people  who  make  your  newspaper  run. 

Up  to  10  pages  of  new,  fresh  and  up-to-date 
classified  listings  every  week  in  E&P! 

Rates  and  order  form  are  in  this  section  To 
place  your  classified  ad  call  (212)  675-4380 
or  mail  it  to  the  E&P  Classified  Dept.,  11  West 
19th  Street,  New  York,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 

FAX:  (212)  929-1259 

CALL  TODAY  AND  PLACE 
YOUR  ADIII 


E&P  Classified 

..  .the  difference  is  in  the  results 


HELP  WANTED 


EDITORIAL 


CITY  EDITOR 

SAN  FRANCISCO  BAY  GUARDIAN 

Experienced  news  editor  needed  to  lead 
award-winning  newsroom,  with  empha¬ 
sis  on  political  reporting,  hard-hitting 
investigations,  and  strong  coverage  or 
San  Francisco's  diverse  neighborhoods 
and  ethnic  communities,  will  assign 
stories,  write  articles,  edit  copy  and 
manage  newsroom.  Strong  editing  and 
managing  experience  required.  Reports 
directly  to  the  editor/publisher.  Famil¬ 
iarity  with  San  Francisco  politics  a  plus. 

Women  and  minorities  encouraged  to 
apply. 

Send  cover  letter,  resume,  and  clips  to: 
Managing  Editor/CE,  San  Francisco  Bay 
Guardian,  520  Hampshire,  SF,  CA 
94110 

NO  PHONE  CALLS 
Equal  Opportunity  Employer 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

The  Tribune,  a  28,000  circulation 
South  Florida  daily,  needs  a  copy  editor 
for  its  two-edition  desk.  Some  layout 
and  editing  experience  preferred.  Send 
resume,  clips  and  references  to  Lee 
Barnes,  PO  Box  69,  Fort  Pierce,  FL 
34954. 


COPY  EDITOR  -  It’s  an  exciting  time  at 
the  Odessa  American.  New  computers 
are  on  line  and  we're  expanding  our 
operation.  If  you're  a  copy  editor  looking 
to  use  your  design  skills  in  a  larger 
market  or  if  you’re  a  recent  graduate 
looking  for  a  start,  we’re  interested. 
Please  send  a  resume,  cover  letter  and 
several  examples  of  recent  work  to: 
Kathy  Nelson,  Copy  Desk  Chief,  The 
Odessa  American,  PO  Box  2952,  Odes¬ 
sa,  Texas  79760. 


EDITOR-IN-CHIEF 

PASSION 

VISION 

LEADERSHIP 

We  are  seeking  a  winner  for  whom 
achievement  is  THE  reward.  A  high- 
powered,  hard-hitting  editor  to  drive  a 
major  newspaper  in  a  fashion  industry. 
Someone  with  passion  for  winning  read¬ 
er's  interest  and  praise  issue  after 
issue.  A  dreamer  with  the  vision  to  move 
a  successful  editorial  organization  to 
greater  and  greater  heights.  A  lecider 
who  is  devoted  to  developing  top  poten¬ 
tial  in  all  editorial  staffers  and  knows 
how  to  recognize  them  and  win  their 
admiration.  If  this  is  you,  we’ve  got  a 

?:reat  package  with  incentive  and  bene- 
its  and  a  license  to  make  it  happen! 
Please  send  resume  with  salary  hisbry/ 
requirements  to: 

BOX  EP  1019 

10  West  20th  Street,  NYC  10011 
Equal  Opportunity  Employer  M/F 


EDITOR-IN-CHIEF 

The  Tab  Newspapers,  the  largest  circu¬ 
lation  weekly  in  greater  Boston  is  look¬ 
ing  tor  an  Editor-in-Chiet  to  lead  a  large 
staff  of  journalists  and  work  with  the 
publisher  and  management  team  to 
produce  14  zoned  editions  a  week. 
Must  have  strong  community  journalism 
background  and  management  experi¬ 
ence.  Excellent  opportunity  for  some¬ 
one  interested  in  growing  along  with  an 
exciting  12  year  old  company.  How 
would  you  keep  our  papers  exciting? 
Send  resume,  references  and  clips  to 
Kathleen  Tesoriero,  The  Tab,  1254 
Chestnut  St.,  Newton,  MA  02164. 


COPY  EDITOR 

23,000  Gannett  daily  is  seeking  a  copy 
editor  with  strong  page  design,  copy 
editing  and  management  skills.  Also 
interested  in  moving  up  to  assistant 
news  editor  and  beyond.  Send  cover 
letter,  resume,  salary  history  and  refer¬ 
ences  to  Steve  Griffiths,  News  Editor, 
Visalia  Times  Delta,  PO  Box  31,  Visalia, 
CA  93279. 


EDITOR 

Editor  for  mid-sized  Zone  4  daily. 
Immediate  opening.  Responsibilities 
include  editorials  and  directing  staff  of 
23  (news,  sports,  lifestyles).  We  are  a 
community-minded,  locally  owned 
newspaper.  Candidate  must  demons¬ 
trate  ability  to  lead  staff  and  stay  on  top 
of  local  news  in  a  community  of 
100,000  +  .  Send  resume  and  salary 
history  to  Box  5502,  Editor  & 
Publisher. 


EDITOR 

The  Washington  Business  Journal  is 
searching  for  a  newsroom  leader  for  its 
team  of  12  reporters  who  publish  the 
only  paid  circulation  weekly  local  busi¬ 
ness  news  tabloid  in  the  Washington, 
D.C.  market.  Part  of  a  national  group  of 
25  business  journals,  publicly  held,  we 
are  looking  for  candidates  with  a  mini¬ 
mum  of  five  years'  experience  in  editor¬ 
ial  management,  with  local  or  regional 
business  news  as  part  of  the  back¬ 
ground.  Prior  experience  in  weekly 
newspapering  helpful,  but  not  essen¬ 
tial.  People  skills  and  training,  keen 
sense  for  news,  and  marketing  know¬ 
how  in  a  competitive  market  are  all 
important.  Salary  competitive.  Send 
resume  to  Richard  Kreuz,  Publisher, 
2000  14th  Street  North,  Suite  500, 
Arlington,  VA  22201  immediately. 


EDITOR  to  join  strong  Virginia  weekly 
newspaper  group.  Write  Hanes  Byerly, 
The  Tidewater  News,  1000  Armory 
Drive,  Franklin,  VA  23851. 


Editorial  Assistant:  magazine  on 
spirituality/psycholo^  seeks  energetic 
person  for  copy  editing,  proofreading, 
research,  writing.  Journalism  degree  or 
two  years  experience.  $17-20K.  Send 
clips,  resume  to:  S.  Roberts,  Common 
Boundary,  4304  East-West  Hwy., 
Bethesda,  MD  20814.  No  calls. 

GRAPHICS  ARTIST  WANTED 
Medium-sized  PM  daily  has  immediate 
opening  for  a  quick,  accurate  and 
enthusiastic  graphics  artist.  Macintosh 
experience  required,  knowledge  of 
Scitex  color  system  helpful.  Send  letter, 
resume  and  salary  expectations  to  Box 
5492,  Editor  &  Publisher. 

Immediate  opening  for  managing  editor 
for  media  law  quarterly  and  biweekly 
newsletter  published  by  the  Reporters 
Committee  for  Freedom  of  the  Press. 
Requires  strong  copy  editing,  page 
design  skills;  computer  literacy  and 
ability  to  motivate  and  supen/ise  report¬ 
ing  staff,  which  includes  student 
interns.  Legal  reporting  background 
preferred;  law  degree  a  plus.  Resume, 
samples  to  June  Kirtley,  #504,  1735,1 
Street,  NW,  Washington,  DC  20006. 
No  phone  calls. 

iT  Find  A  Job  Today!  ^ 
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HELP  WANTED 


EDITORIAL 


EDITOR 

Zone  8  resort  town  weekly.  Must  have 
minimum  five  years  editor  experience. 
Box  5495,  Editor  &  Publisher. 


FINE  ARTS  AND  MUSIC  WRITER 
An  excellent  professional  opportunity 
with  A  PULITZER  PRIZE  WINNING 
SOUTHERN  NEWSPAPER.  We  seek 
college  level  training  in  music,  art, 
drama  or  closely  related  fields.  3-5 
years  of  newspaper  experience  is 
preferred.  Apply  in  confidence  to 
Personnell  Dept.,  The  Birmingham 
News,  PO  Box  2553,  Birmingham,  AL 
35202. 


Florida  west  coast  20,000  daily  seeks 
resumes:  Reporter  and  Copy/Makeup 
Editor.  Daily  experience  required  (also 
pagination  tor  editor).  Send  to  Box 
5520,  Editor  &  Publisher. 


MANAGING  EDITOR 
The  Northwest  Arkansas  Times,  a  7-day 
daily  is  seeking  a  strong  and  exper¬ 
ienced  leader  to  head  its  award-winning 
news  team.  Managing  editor  candidates 
must  possess  strong  people  skills  and 
the  ability  to  harness  energy  and  crea¬ 
tivity  in  a  way  to  provoke  and  embrace 
readers  in  this  fast  growing  market.  In 
return  the  position  offers  competitive 
salary  and  benefits  and  a  quality  of  life 
that  ranks  among  the  nation’s  finest.  If 
your  resume  shows  a  commitment  to 
excellence  send  it  to  Daryl  Henning, 
Publisher,  Northwest  Arkansas  Times, 
PO  Box  Drawer  D,  Fayetteville,  AR 
72702. 


SOUTHERN  LIVING,  the  nation’s 
largest  (2.4  million  circulation)  regional 
magazine,  has  two  openings  on  its 
award-winning  foods  staff.  Good  back¬ 
ground  in  foods  and  nutrition  and  strong 
writing  skills  are  essential.  Send 
resume,  clips  and  references  to  Michael 
Carlton,  Executive  Editor,  Southern 
Living,  2100  Lakeshore  Drive,  Birming¬ 
ham,  AL  35209. 


SPORTS  EDITOR  needed  for  15,000 
daily  in  northwestern  Illinois.  Pagina¬ 
tion  experience  helpful.  Send  resume 
and  work  samples  to  Gerald  A.  Carroll, 
the  Daily  Gazette,  312  Second  Ave., 
Sterling,  IL  61081. 


SPORTS  REPORTER:  The  Waterloo 
Courier,  a  50,000  6-day  p.m.,  in  North¬ 
east  Iowa  is  looking  for  a  sports  writer 
with  up  to  two  years  of  experience  for  its 
five-person  sports  staff.  We  cover  three 
Division  I  universities  in  addition  to 
local  and  regional  preps.  Some  desk 
experience  is  helpful.  Send  resume  and 
clips  to  Kevin  Evans,  Waterloo  Courier, 
PO  Box  540,  Waterloo,  lA  50704. 


ZONE  EDITOR 

The  York  Daily  Record,  a  42,000  a.m. 
daily  in  southcentral  Pennsylvania, 
seeks  a  motivated,  versatile  writer/ 
editor  to  help  launch  and  produce  a 
weekly  zoned  section.  The  position  will 
be  split  between  copy  editing/layout 
and  writing.  Familiarity  with  pagination 
a  plus.  The  Daily  Record  is  the  No.  1 
paper  in  a  competitive  growing  market 
50  miles  north  of  Baltimore.  Send 
resume  and  layouts  to  Managing  Editor, 
York  Daily  Record,  1750  Industrial 
Highway,  York,  PA  71403.  An  equal 
opportunity  employer. 

PAGE  DESIGNER  -  HEADLINE  WRITER 

Sharp,  quick,  imaginati've  professional 
with  strong  background  and  years  of 
experience  in  tabloid  newspapers  or 
magazines.  Exciting  FL  based  national 
weekly.  Super  location,  pay  and  benefits. 
Send  resume  and  samples  to: 

Box  5521,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


NEWS  EDITOR 

If  newspapers  are  to  remain  vital  in 
people’s  lives  they  must  constantly 
innovate.  If  we  stand  still,  we  fall 
behind. 

One  of  the  Pacific  Northwest’s  best 
small  daily  (5-day)  newspapers  seeks  a 
news  editor  who  will  help  guide  it 
toward  the  next  century  and  its  125th 
year  of  publication. 

The  Daily  Astorian  (10,000  circulation) 
is  based  at  the  junction  of  the  Columbia 
River  and  the  Pacific  Ocean.  It  serves  a 
diverse  readership  of  Clatsop  County, 
OR,  and  Pacific  County,  WA.  This 
historic  region  contains  timber  and  fish¬ 
ing  industries,  tourism,  a  vibrant  arts 
and  theatre  community,  a  growing  port, 
a  healthy  share  of  environmental  issues 
and  the  usual  array  of  politics.  The  flow 
of  local  news  is  quite  heavy.  This  posi¬ 
tion  includes  hands-on  daily  control  of 
that  flow  and  its  effective  display. 

Our  market  is  growing  and  we  must  grow 
with  it.  This  management  position 
provides  an  excellent  opportunity  for  an 
aggressive  newsroom  leader  to  prove 
himself/herself  with  a  high-visibility 
publication. 

The  Astorian  seeks  an  experienced, 
well-organized  manager  with  imagina¬ 
tion,  design  skills  and  the  desire  to 
innovate.  Desktop  publishing  or  Macin¬ 
tosh  experience  is  preferred.  Our  news¬ 
room  includes  six  reporters,  a  photogra¬ 
pher  and  three  desk  persons. 

Excellent  benefits.  Salary  commensu¬ 
rate  with  experience. 

Send  cover  letter  and  resume  to  Steve 
Forrester,  Editor,  The  Daily  Astorian, 
PO  Box  210,  Astoria,  OR  97103. 


Spectrum  Weekly,  Little  Rock’s  alterna¬ 
tive  paper,  seeks  a  reporter  to  write  in- 
depth,  lengthy  news  articles.  Substan¬ 
tial  hard-news  background  and  writing 
skills  essential.  Not  an  easy  job  but  a 
challenging  opportunity  for  someone 
with  strong  ideas  about  journalism.  If 
you’d  like  to  work- for  a  paper  [xaised  oy 
CJR  for  its  “seriousness  of  purpose,” 
send  letter,  resume  and  6-8  clips  to: 
Anne  Clancy,  Managing  Editor,  Spec¬ 
trum  Weekly,  PO  Box  165118,  Little 
Rock,  AR  72216.  No  phone  calls, 
please. 


STAFF  REPORTER  -  A  12,000  circula¬ 
tion  AM  daily  in  northcentral  Pennsylva¬ 
nia,  has  an  opening  for  a  general  assign¬ 
ment  reporter.  Applicants  with  some 
experience  preferred;  sharp  beginners 
will  be  considered.  Send  letter,  resume 
and  clips  to  Paul  Reichart,  Managing 
Editor,  The  Bradford  Era,  PO  Box  365, 
Bradford,  PA  16701 


_ JOURNAUSM _ 

For  Print  and  Broadcast  Journalists 
THE  KIPLINGER  FELLOWSHIPS 

AT  THE  OHIO  STATE  UNIVERSITY 

The  Ohio  State  School  of  Journalism 
invites  applications  for  the  distin¬ 
guished  Kiplinger  Midcareer  Program  in 
Public  Affairs  Reporting  for  1992-93. 
The  program  leads  to  a  master’s 
degree.  Fellows  appointed  receive  full 
tuition  plus  a  living  stipend  to  spend 
one  calendar  year  on  campus.  Course 
work  includes  seminars  in  journalism 
and  a  wide  selection  in  the  liberal  arts. 
A  reporting  trip  to  Washington  is 
included.  Applicants  must  have  a 
bachelor’s  degree  and  three  or 
more  years’  fulT  time  experience  in 
public  affairs  reporting.  Minority  and 
third  world  candidates  are  encouraged 
to  apply.  Application  deadline  is  Febru¬ 
ary  1,  1992;  priority  is  given  to  those 
who  apply  by  December  31.  Classes 
begin  in  September.  For  applications, 
contact  Mike  Masterson,  Director,  write 
or  phone:  Kiplinger  Program,  School  of 
Journalism,  O.S.U.,  242  W.  18th  Ave., 
Columbus,  OH  43210  (614)  292-9087 
or  292-2607. 


HELP  WANTED 


MAILROOM 


ASSISTANT  MAILROOM  MANAGER 

Assistant  manager  for  distribution  of 
nightly  production  including  drivers, 
mailroom  personnel,  etc.  “Night-side" 
position  requires  reliability,  attention  to 
detail  and  self  motivation.  Personnel 
management  and  machine  experience  a 
must!  Send  resume  and  salary  history  to 
Edward  Kelley,  The  Princeton  Packet, 
Inc.,  PO  Box  350,  Princeton,  NJ 
08542. 


MARKETING 


PRESIDENT  AND  CHIEF 
OPERATING  OFFICER 

Our  publicly-traded  publisher  of  daily 
and  weekly  newspapers  is  seeking  a 
leader  for  a  $20MM,  600,000  circula¬ 
tion  free  paper  in  the  northeast. 

Primary  responsibilities  include  manag¬ 
ing  all  sales,  production  and  distribution 
activities  for  the  publication  and  man¬ 
agement  of  the  related  printing  opera¬ 
tions. 

Candidates  must  have  proven  marketing 
and  management  experience  in  media, 
preferably  newspapers.  Experience  in 
purchasing  advertising  or  related  ser¬ 
vices  and  designing  advertising  cam- 
paignswill  be  helpful.  Previous  business 


HELP  WANTED 


PRODUCTIONITECH 


ELECTRONIC  TECHNICIANS 

The  ROCKY  MOUNTAIN  NEWS, 
Denver’s  #1  newspaper,  needs  a  quali¬ 
fied  technician  to  maintain  new  GOSS 
Colorliner  presses.  Experience,  on  press 
controls,  VAX,  VMS,  DECNET,  Ferag, 
Idab,  FMC,  AGV,  and  Western  Lith 
equipment,  a  plus.  We  offer  a  distinc¬ 
tive,  modern  work  environment  and  an 
excellent  salary  and  benefit  package. 

Rocky  Mountain  News 
400  West  Colfax  Avenue 
Denver,  CO  80204 
(303)  892-5173 


_ SALES _ 

TELEMARKETING  SALES  MANAGER 

Your  creative,  analytical  and  communi¬ 
cation  skills  along  with  a  minimum  of  3 
years  management  experience  will  qual¬ 
ify  you  for  consideration  at  the  Dallas 
Times  Herald.  Send  resume  and  salary 
history  tO:  Dallas  Times  Herald,  Toni 
Mitchell-Morgan,  1101  Pacific  Ave., 
Dallas,  TX  75202. 

POSITIONS 

WANTED 


involvement  in  other  service  industries 
which  required  programs  on  employee 
productivity  and  motivation  will  be  an 
asset. 

We  offer  a  competitive  salary,  incentives 
and  benefits. 

Interested  candidates  send  resume  and 
salary  history  in  confidence  to  Vice  Presi¬ 
dent,  Human  Resources.  Box  5524, 
Editor  &  Publisher. 


ADMINISTRATIVE 


PRODUCTIONITECH 


Zone  8  daily  needs  an  experienced 
manager  to  bring  needed  improvements 
to  non-union  pre-press  and  sales 
support  operations.  Some  systems 
knowledge  and  basic  understanding  of 
newspaper  production  flow  essential, 
along  with  skills  in  managing  people. 
We  need  someone  who  can  help  lead 
our  organization  (and  our  industry)  into 
the  next  century.  In  exchange,  we  offer 
a  wonderful  community  and  quality  with 
the  opportunity  to  be  part  of  a  strong 
management  team.  If  you’re  innovative 
and  have  a  little  experience  under  your 
belt,  please  send  a  cover  letter  and 
resume  in  confidence  to  Box  5523, 
Editor  &  Publisher. 


One  completely  overcomes 
only  what  one  assimilates, 

Andre  Gide 


ACCOMPLISHED  PUBLISHER/GM, 
early  40’s,  seeks  new  challenge  with 
daily  or  weekly'shopper  group.  Top 
performer,  superb  track  record  in  all 
phases  of  newspaper  management  and 
operation,  including  acquisitions  and 
turnaround  situations.  Box  5510, 
Editor  &  Publisher. 


ADMINISTRATIVE 
LABOR  RELATIONS  CONSULTANT 
Creative,  resourceful  management 
attorney  seeks  alignment  with  single  or 
group  newspapers  or  publishers  associ¬ 
ations.  Strong  experience  contract 
neg^otiations,  arbitrations,  NLRA, 
EEOC,  employment  practices.  Heavy 
advocacy  and  communications  skills. 
Flexible  fees,  salary.  Resume  on 
request.  Box  5518,  Editor  &  Publisher. 


CONTROLLER,  BS  Accounting,  CPA, 
excellent  problem  solving/people  skills, 
involved  in  all  sides  of  operation  seeks 
position  at  medium  daily  or  #2  spot 
at  large  daily.  Box  5519,  Editor  & 
Publisher. 


ARTIGRAPHICS 


Dynamic  graphic  artist  with  4  years 
freelance  experience  seeks  position  as 
assistant  to  art  director.  Responsibili¬ 
ties  may  include  illustration,  design, 
Macintosh  (215)  925-6301. 


IT’S  A  CLASSIFIED  SECRET! 

We^ll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  newspapers  or 
companies  you  do  not  want  the  reply 
to  reach.  If  the  Box  Number  you’re 
answering  is  on  your  list,  well  dis- 
card  your  reply. _ 
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CLASSIFIED  ADVERTISING  RATES 

VOICE  CLASSIFIEDS  ADD  $25  per  insertion 
Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1991 


LINE  ADS 

1  week  —  S7.00  pef  line 

2  weeks  —  S6.15  per  line,  per  issue. 

3  weeks  —  S5.36  per  line,  per  issue 

4  weeks  —  $4,60  per  line,  per  issue 


POSITIONS  WANTED 

1  week  —  $3.95  per  line 

2  weeks  —  $3  25  per  line,  per  issue. 

3  weeks  —  $2  75  per  line,  per  issue. 

4  weeks  —  $2.55  per  line,  per  issue 


Add  $6  50  per  insertion  for  box  service  Add  $4  25  per  insertion  for  box  service 
Count  os  on  odditionol  lir>e  in  copy  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and  or  spaces  per  line 
3  lines  minimum.  NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  noon  (ET)  For  Saturday’s  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc. ,  on  classified  ads 
charged  the  folloyying  rates  per  column  Inch  per  insertion:  1  time, 
S85;  2  to  5  times,  $80;  6  to  12  times,  S75, 13  to  25  times  $70,  26  to  51 
times  $65;  52  times,  $60. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  ratos  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received 


Order  Blank 


Company 


Classification 


Authorized  Signature 


POSITIONS  WANTED 


\  CIRCULATION 


Effective,  6  year  Circulation  Head  seeks 
lasting  post  at  10,000+  DAILY.  Garry 
Sadler  (517)  263-1975  or  message. 

Lifetime  circulation  man  wants  CM 
position  or  possibly  assistant.  Distribu¬ 
tor  25  years.  Circulation  supen/isor  2 
years.  I  am  a  very  results  oriented,  high 
energy  person  that  will  do  it  himself  if 
that  IS  what  it  takes.  Familiar  with  Little 
Merchant  plan,  racks,  computers  etc. 
Will  relocate.  Call  Ron  (209)  585-0734 
or  FAX  (209)  585-0734. 


Award-winning  consumer  journalist 
seeks  reporting  and/or  action  column 
position  in  Zone  9.  PO  Box  10302, 
Olympia,  WA  98502.  (206)  754-9651. 

CARE  ABOUT  GRAMMAR?  I  do.  Ten 
years  experience  writing  (crime, 
features,  sports),  copy  editing,  award¬ 
winning  design.  Workaholic  seeks  small 
to  mid-size  daily  in  family-oriented 
community.  Living  in  Florida;  want  to 
relocate. 

Call  Paul  (407)  871-1164  for  resume. 

Daily  serious  about  arts  coverage  sought 
by  seasoned  writer/editor  who  goes 
beyond  the  fluff.  (913)  722-3181. 


Encyclopedia  editor,  38  years  olo,  15 
years  experience,  employee  of  the  year. 
Also  experienced  sports  editor.  Seeks 
move  to  Pacific  Northwest.  Will  consid¬ 
er  any  media.  Box  5513,  Editor  & 
Publisher. 

Entertainment  writer,  wishing  to  relo¬ 
cate.  Many  years  of  experience.  Clip¬ 
pings  on  request. 

Write  tO;  2396  Ledgewood  Drive, 
Dunwoody,  Georgia  30338. 

EXPERIENCED  EDITOR  who  enjoys  a 
challenge  and  specializes  in  motivating 
photographers  and  artists  while  impro¬ 
ving  picture  quality,  content  and  photo 
usage.  Box  5506,  Editor  &  Publisher. 

Hard-working  Notre  Dame  grad  desires 
sports  reporter  position.  Experience 
includes  work  at  mid-sized  Midwestern 
daily,  editorial  position  at  student  daily. 
Call  Ken  Tysiac  at  (716)  227-9954. 

Interested  in  building  a  better  product? 
Want  to  increase  circulation?  Put  my  15 
years  of  reporting  and  editing  experi¬ 
ence  to  work.  If  you  want  results  and  are 
willing  to  pay  a  reasonable  salary,  let 
me  hear  from  you.  Box  5505,  Editor  & 
Publisher. 

A  man’s  greatest  enemies 
are  his  own  apathy  and 
stubbornness. 

Frank  Tyger 


POSITIONS  WANTED 


Editor  of  small  daily  eager  to  put  experi¬ 
ence  to  work  at  medium  or  large  paper. 
Prefer  news  editing  or  position  in  prog¬ 
ressive  lifestyles  department.  Pagina¬ 
tion,  McIntosh  trained.  Box  5504, 
Editor  &  Publisher. 


Looking  for  “The  Reel  Thing’’  in  your 
entertainment  coverage?  Writer  special¬ 
izing  in  movies  and  video  (reviews, 
features)  seeking  spot  on  medium  to 
large  daily.  Experience  includes  major 
magazine,  dailies,  syndication.  Call  I. 
Slifkin  at  (215)  742-7903. 

Poynter  Institute  fellow  seeks  feature 
writin^design  position.  MA  in  journal¬ 
ism,  5  years  Macintosh  experience.  Call 
Bill,  (704)  535-2523,  leave  message. 

SHARP  WRITER 

Exceptional  AP,  newspaper  back¬ 
ground.  Zones  1,  2,  9.  Pete  (415) 
751-1845. _ 

SUCCESSFUL  SPORTS  EDITOR  at 
13,000  Minnesota  morning  daily  seeks 
same  at  small  to  large-sized  daily  in 
college  town  in  any  zone.  Would  also 
enjoy  opportunity  to  be  sports  writer 
should  opening  exist.  Top  references, 
top  writing  and  layout  skills. 

Call  (507)  359-1905. 


Washington  D.C. -based  writer  seeks 
freelance  assignments.  Solid,  engaging 
copy  from  wordsmith  with  newspaper, 
magazine  and  newsletter  experience. 
Bryan  Lee,  (301)  588-6136. 

Writer/Photographer  TRAPPED  at  Thun¬ 
der  Bay,  Ont.  newspaper  for  past  year, 
and  wants  out.  Has  five  years  experi¬ 
ence  at  weekly  and  daily  papers,  and 
has  written  in  several  areas.  Willing  to 
relocate  anywhere  in  North  America. 
PLEASE  SAVE  HIM!  Call  Chris  Laws 
(807)  475-3643  or  (807)  623-5423. 

_ FREELANCE _ 

Award-winning  journalist  seeks  medi¬ 
cal,  business  and  general  assignments. 
Call  Steve  Rothman,  407/585-1479. 

Hire  only  my  words.  Acute  topical 
commentary.  Op-ed/feature  quality. 
Risible  vision.  Sensitive  voice.  Grass 
roots  friendly.  Readers  will  react.  You’ll 
like  my  clips.  Contact  M.M.  Carberry, 
1349  Douglas,  Flossmoor,  IL  60422. 
(708)  799-6360. _ 

PRODUCTION/TECH 

WORKING  PRESS  FOREMAN 
Experienced  in  all  phases  of  offset  press 
operations.  Strong  emphasis  on  impro¬ 
ving  reproduction  quality;  reducing 
newsprint  waste  and  preventative  press 
maintenance  programs.  A  deadline 
decision  maker  with  excellent  manage- 
mient  and  technical  skills.  Box  5516, 
Editor  &  Publisher. 


□  VOICE  CLASSIFIED  □  CLASSIFIED 

No.  of  Insertions: _ Amount  Enclosed:  $ _ 

Editor  &  Publisher 
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SHOP  TALK  AT  THIRTY 

Support  drops  for  media  and  free  expression 


By  F.  Dennis  Hale 

The  mass  media  and  freedom  of 
expression  fared  poorly  during  the 
1990-91  term  of  the  U.S.  Supreme 
Court. 

Advocates  of  free  expression  pre¬ 
vailed  in  only  36%,  or  four  of  1 1  cases, 
decided  by  the  court.  This  was  a  sharp 
drop  from  the  64%  success  rate  during 
the  first  four  years  of  the  Rehnquist 
Court,  1986-90. 

Besides,  the  figure  was  lower  than 
the  48%  success  rate  for  speech  and 
press  advocates  during  the  17  years  of 
the  Burger  Court. 

The  following  are  the  percentages 
that  individual  justices  favored 
speech  and  press  rights:  Thurgood 
Marshall,  73%;  Harry  Blackmun, 
73%;  Sandra  O’Connor,  64%;  John 
Paul  Stevens,  45%;  David  Souter, 
45%;  Antonin  Scalia,  35%;  Anthony 
Kennedy,  36%;  Byron  White,  36%; 
William  Rehnquist,  27%. 

A  similar  order  existed  for  the  first 
four  years  of  the  Rehnquist  Court. 
Marshall,  the  liberal,  is  at  the  top; 
Rehnquist,  the  conservative,  is  on  the 
bottom.  Rehnquist  also  was  the  weak¬ 
est  supporter  of  free  speech  when  he 
served  on  the  Burger  Court. 

Justice  O’Connor’s  third-place 
position  during  1990-91  was  signifi¬ 
cantly  higher  than  her  ranking  during 
the  first  four  years  of  the  Rehnquist 
Court  when  she  tied  for  second  from 
the  bottom. 

The  order  provides  clues  on  the 
impact  of  David  Souter  on  free  speech 
and  press.  Souter,  who  has  just  com¬ 
pleted  his  first  year  on  the  Court, 
favored  expression  on  five  of  1 1 
cases,  which  was  one  more  than  the 
Court  as  a  whole. 

Souter  agreed  with  Thurgood  Mar¬ 
shall  only  36%  of  the  time.  William 
Brennan,  the  justice  whom  Souter 
replaced,  agreed  with  Marshall  98% 
of  the  time  on  speech  and  press  cases 
during  1986-90. 

How  will  speech  advocates  be 
treated  by  the  Supreme  Court  after 
this  fall  when  Justice  Marshall,  who  is 
83,  retires?  Justice  Blackmun,  who  is 
82,  is  the  Court’s  second  staunch 
defender  of  free  expression.  What 
happens  when  he  too  retires? 

The  answer;  The  two  retirements 
will  not  change  the  Court’s  current 
posture  on  free  expression.  The  con- 


(Hale  is  the  director  of  the  School  of 
Mass  Communication  at  Bowling 
Green  State  University  in  Ohio.) 


servatives  already  are  in  control. 
They  simply  will  be  in  more  control. 

None  of  the  important  cases  con¬ 
cerning  speech  or  press  from  1990-91 
would  have  been  decided  differently 
without  Marshall  or  Blackmun.  The 
two  already  are  outvoted.  There  were 
only  two  cases  in  which  speech  or 
press  rights  prevailed  by  close,  5-4 
votes. 

One  concerned  the  right  of  a  crimi¬ 
nal  defendant  to  ask  jurors  specific 
questions  about  crime  coverage  they 
had  observed  and  information  they 
learned.  Marshall  and  Blackmun, 
who  dissented  from  the  pro-press 
majority  decision,  favored  such  a 
right  for  defendants.  Such  a  right 
could  clash  with  the  right  of  the  press 
to  report  freely  on  crime. 

In  the  other  close  case,  Marshall 
and  Blackmun  and  three  other  judges 
voted  to  reverse  a  Nevada  Supreme 
Court  decision  to  punish  a  defense 
attorney  for  public  statements  he  had 
made  about  a  pending  criminal  case. 
However,  another  five-judge  major¬ 
ity  in  the  case  approved  a  standard 
that  significantly  limits  the  speech 
rights  of  attorneys  in  similar  situa¬ 
tions. 


The  Nevada  decision  is  typical  of 
the  four  cases  that  were  won  by 
speech  and  press  advocates  before 
the  Supreme  Court  in  1990-91 .  It  had  a 
narrow  application  and  it  was  quali¬ 
fied.  The  seven  cases  which  speech 
and  press  advocates  lost  were 
broader  and  more  significant. 

In  one  loss,  Barnes  v.  Glen  The¬ 
atre,  the  court  ruled  5-4  that  non- 
obscene  but  nude  dancing  in  public 
could  be  prohibited.  Chief  Justice 
Rehnquist  said  that  such  expressive 
conduct  was  entitled  to  only  marginal 
protection  by  the  First  Amendment. 

The  case  marked  the  first  time  that 
the  Court  has  allowed  restrictions  on 
nudity  in  expression.  Previously  the 
Court  has  held  that  mere  nudity,  with¬ 
out  sexual  acts,  is  not  obscene  and 
cannot  be  restricted. 

The  most  controversial  loss  by 
speech  advocates  was  Rust  v.  Sulli¬ 
van.  The  Court  ruled  5-4  that  family 
planning  clinics  that  receive  federal 


funds  may  be  prevented  from  inform¬ 
ing  patients  about  abortion.  Congress 
has  the  power  to  change  the  policy, 
but  it  will  have  to  muster  enough 
votes  to  overcome  a  presidential 
veto. 

The  doctrine  of  political  speech 
took  a  beating  this  term.  In  Renne  v. 
Geary  the  Court  ruled  that  it  lacked 
the  authority  to  interfere  with  a  Cali¬ 
fornia  regulation.  The  state  prevents 
candidates  for  non-partisan  offices 
from  mentioning  party  endorsements 
in  voter  pamphlets  published  by 
cities.  The  Supreme  Court  overruled 
the  two  lower  federal  courts  that  had 
invalidated  the  regulation. 

Another  major  loss  for  political 
speech,  and  for  the  press,  was  Cohen 
V.  Cowles  Media  Co.  The  Court  ruled 
5-4  that  the  First  Amendment  did  not 
prevent  news  sources  from  suing  the 
press  for  breach  of  contract  when 
confidential  sources  are  made  public 
by  the  press, 

Dan  Cohen,  who  had  worked  for  an 
advertising  agency  handling  a  Repub¬ 
lican  candidate  for  governor  of  Min¬ 
nesota,  anonymously  gave  dirty 
political  information  to  the  press 
about  a  Democratic  opponent  for 


lieutenant  governor.  The  Minneapolis 
and  St.  Paul  newspapers  decided  that 
the  source  of  the  information,  Dan 
Cohen,  was  as  newsworthy  as  the 
information.  So  the  newspapers  vio¬ 
lated  their  reporters’  promises  of  con¬ 
fidentiality  and  identified  Cohen  in 
stories. 

Cohen,  who  was  fired  from  his 
advertising  job,  successfully  sued  the 
newspapers  in  state  court. 

The  four  dissenters  on  the  Supreme 
Court  said  that  Cohen’s  identification 
amounted  to  truthful  information 
about  a  political  campaign.  They  said 
that  such  information  lies  at  the  core 
of  political  speech  and  should  be  pro¬ 
tected  by  the  First  Amendment. 

There  is  an  excellent  chance  that 
the  press  will  ultimately  win  in 
Cohen.  The  Court’s  majority  opinion 
conceded  that  “Perhaps  the  state 
constitution  may  be  construed  to 
shield  the  press  from  such  actions.” 

(Continued  on  page  53) 


Besides,  the  figure  was  iower  than  the  48%  success 
rate  for  speech  and  press  advocates  during  the  17 
years  of  the  Burger  Court. 
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FERAG 

A  New  Generation  of  Systems 
for  a  New  Generation  of  Maiirooms 


Single  Copy  Conveyor:  Exclusive,  patented,  proven  conveyor  has  been  providing  reliable,  high-speed, 
smudge-free  gripping  of  newspapers  and  magazines  around  the  world  for  more  than  15  years.  Unique  design 
allows  programming,  tracking,  and  controlled  distribution  of  each  copy  to  various  processing  areas. 


High-Speed  Inserting  Drum: 

Specifically  designed  for  the  U.S. 
market  and  its  unique  processing 
requirements  Such  as  _ 
high  speeds,  high  page 
counts,  and  multiple  in- 
serts.  Only  true,  proven, 
on-line  inserter  on  the 
market  that  is  right  for  ^ 

small,  medium,  and 
large  circulation  news¬ 
papers  and  for  low  to  high 
page  counts. 


Multi-Cell  Stackers: 

Provide  absolute  copy 
counts  and  programmed 
bundles.  Deliver  neatly 
pressed,  compensated 
bundles.  Controlled  speed 
reduces  maintenance  and 
increases  machine  life. 


Variodisc  Handling/Storage 
System:  Based  on  our  patented 
princi^  of  winding  product  at 
press  speed  onto  self-contained, 
lightweight  cores.  Forms  a  buffer 
between  the  press  and  the  mail- 
room.  Can  actually  increase  press 
capacity.  Horizontal/vertical 
storage  of  wound  cores  allows 
full  use  of  storage  space.  Wound 
cores  are  easily  transportable. 


Mailroom  Management  (Zoning)  | 
System  (MMS):  Total  system 
approach  to  the  personalized 
newspaper  of  the  future.  Provides 
automatic  control  of  a  series  of 
zoned  production  runs.  Define  up 
to  1 ,000  zones  for  each  production 
run.  User-friendly  graphic  displays 
and  computer-generated,  detailed 
production  reports. 
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190  Rittenhouse  Circle.  P.O.  Box  137.  Bristol.  PA  19007-0137 
Telephone  (215)  788-0892.  Fax  (215)  788-7597 
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RO.  Box  190  •  San  Diego,  CA  92112 

*Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293*1818. 


PLAYING  GAMES  FOR  READERSHIP 

Copley  News  Service  is  offering  a  neW  feature  for  6-  to  12-year-old  readers. 

Kids  Home  Newspaper  by  J.R.  Rose,  featuring  Pup  the  super  dog,  has  five  puz¬ 
zles,  rhymes  and  riddles  each  week.  Pup's  supporting  cast  is  his  owner,  as  well 
as  a  friendly  hippopotamus  and  bunny.  Readers  are  encouraged  to  submit 
games,  jokes  and  riddles  for  Rose  to  include. 

j.R.  Rose  is  the  staff  artist  and  cartoonist  for  the  Front  Royal,  Va.,  Warren 
Sentinel.  He  has  won  numerous  awards  from  the  Virginia  Press  Association 
for  his  editorial  cartoons,  illustrations,  infographics  and  ad  designs.  Rose 
recently  illustrated  his  first  children's  book,  "Learning  to  Slow  Down  and  Pay 
Attention"  (Chesapeake  Psychological  Services). 

Kids  Home  New^aper  is  available  weekly,  every  other  week  or  once  a 
month.  It  is  part  of  CNS'  Crossword  and  Games,  Comics,  Family  and  Variety 


